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Verisure is the leading 
provider of monitored 
security services for homes 
and small businesses in 
Europe and Latin America. 
We protect over 5.6 million 
customers across 
17 countries.



Strong progress made 
on our ESG journey

CEO LETTER
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'We believe the best-in-class protection 
we provide to our customers is one of our 
most significant positive social impacts, 
directly to them and indirectly to the 
communities in which we operate.'



2024 was another year of strong, quality growth for our 
Company. We added nearly 840,000 new customers, surpassing 
all other monitored alarm services companies globally and 
setting a new record for Verisure. We closed out the year proud 
to protect more than 5.6 million families and small businesses. 
This success is thanks to our close to 29,000 colleagues across 
our 17 Verisure countries, who continue to step up, protect what 
matters most, and live our DNA every day.

Our commitment to deliver on our promise of protecting what 
matters most is driven by our Company vision. We believe 
everyone has the right to feel safe and secure, and we provide 
peace of mind to families and small business owners.

Operating through an integrated value chain, we drive leading 
innovation to provide our customers with protection and peace 
of mind. We believe the best-in-class protection we offer to our 
customers is one of our most significant positive social impacts, 
benefiting our customers directly and indirectly in the 
communities we serve. We also partner with local emergency 
services to optimise response times. Maintaining high ethical 
standards and operational excellence, we follow best practices 
to mitigate any risks involved, including data privacy and cyber-
security.

We strive to be representative of the communities and 
customers we protect and serve around the world. Our 
commitment to unlocking the full value of our human capital, 
gaining long-term competitive advantage, and improving our 
external impact is reflected in our three roles: as an employer, a 
business, and a social actor. So, Diversity, Equity, Inclusion & 
Belonging (DEIB) is a business priority for us, embedded in our 
business and ESG strategies as we believe this focus leads to 
long-term financial value. And we are progressing on our 
ambition to increase gender representation across our 
Company, in leadership roles, and on the Board of Directors.

Ending 2024 with our teams as highly engaged as ever was 
crucial for us. We are people protecting people, and our primary 
gauge of organisational health is our annual Sustainable 
Engagement survey. The survey is designed to help us 
understand how engaged, energised, and enabled our people 
are, and we measure the results over time. We were once again 
recognised as one of the best companies to work for in 2024, 
with certifications across 12 countries as a ‘Top Employer’ and/
or a ‘Great Place to Work’. And, we have just been named as 
‘Top Employer in Europe’ for the second time in a row. These 
recognitions are important because they help us attract and 
retain the talent we need to grow.

We are cognisant of the impact our business may have on the 
environment. From the use of natural resources in our supply 
chain to the combustion of fossil fuels in our car fleet, we have a 
Sustainable Sourcing Strategy and Environmental Policy in place 
with the aim to minimise the impact. We also apply an ESG filter 
for our suppliers to identify material ESG risks, promote a 

circular economy from design to end of life, and use GHG 
emission reduction levers across our three emission scopes. 
99.8% of our current suppliers are signatories to our Supplier 
Standards and Ethical Code, and 81% of our Strategic and 
Important suppliers are ESG-rated. We have moved closer to our 
target of a 40.0% GHG emission intensity reduction by 2030 by 
reaching a 24.7% intensity reduction in revenues from our base 
year, 2021. 

Further advancing our commitment defined in our Global CSR 
Strategy, we aim to generate a positive impact in our 
communities, particularly for vulnerable groups in need of 
protection. In 2024, we launched the Verisure Volunteer 
Programme, with more than 1,000 Verisure teammates 
contributing their time, knowledge, and skills through a 
coordinated volunteering effort across our social footprint, 
finding ways to help and protect those in need.

In 2024, we reinforced our commitment as participants in the UN 
Global Compact initiative. As such, we pledge to following its Ten 
Principles on human rights, labour, anti-corruption, and the 
environment, as well as continuing our support for the UN 
Sustainable Development Goals (SDGs), with a special focus on 
SDG 16 (Peace, Justice and Strong Institutions), SDG 5 (Gender 
Equality), SDG 8 (Decent Work and Economic Growth), SDG 10 
(Reduced Inequalities), SDG 12 (Responsible Consumption and 
Production), and SDG 13 (Climate Action).

Three key ESG policies were also launched in 2024: our 
Diversity, Equity, Inclusion and Belonging (DEIB) Policy, Verisure 
Environmental Policy, and Verisure Corporate Social 
Responsibility (CSR) Policy. With these three policies, we 
reaffirm our commitment to our People, our Planet and Our 
Communities. We also updated our Code of Conduct to include 
our commitment to respect and protect human rights and the 
environment.

Significant progress has been made in preparing for future ESG 
reporting requirements while maintaining high regulatory 
compliance standards. As a testament to our strong 
management of ESG-related risks, Morningstar Sustainalytics1 
recognised Verisure Midholding AB as an ESG Global 50 Top 
Rated company and an ESG Regional and Industry Top Rated 
company for the second consecutive year. 

Our success is driven by our dedicated colleagues, who 
consistently go above and beyond. In the year ahead, we look 
forward to creating even greater value for our customers, 
colleagues, partners, and communities. I am confident that as 
we continue to build this legacy for all our stakeholders, the 
best is yet to come.

Austin Lally, CEO
Geneva, Switzerland, March 2025

1. Copyright © 2025 Sustainalytics, a Morningstar company. All rights reserved. The information, data, analyses and opinions contained herein do not constitute investment advice 
nor an endorsement of any product, project, investment strategy or consideration of any particular environmental, social or governance related issues as part of any investment 
strategy. The use of the data is subject to conditions available at https://www.sustainalytics.com/legal-disclaimers.
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1.1 About this Report
ESRS 2 BP-1 / ESRS 2 BP-2

This document, the Verisure Midholding AB consolidated 2024 Sustainability Report 
(corporate identity number 556854-1402), is aligned with the financial statements 
and refers to the Environmental, Social, and Governance (ESG) management of the 
Verisure Group Topholding AB and all its subsidiaries. It also covers sustainability 
topics for our upstream and downstream value chains.

The sustainability report has been prepared on a consolidated 
basis, encompassing Verisure as a whole. The scope of 
consolidation is consistent with that of the financial statements. 
This document corresponds to the fiscal year 2024 and is 
prepared on an annual basis. Additionally, it has undergone a 
formal limited assurance process for our 2024 GHG footprint 
calculations, conducted by a third-party assurance provider. 

This report, our Annual Report, and our financial statements, are 
part of our commitment to transparency with our stakeholders. 

The document has been compiled in accordance with 
paragraphs 10-11 of Chapter Six of the Swedish Annual Accounts 
Act and is inspired by the ESRS1. We also correlate our ESRS 
indicators with the Sustainability Accounting Standards Board 
(SASB), Global Reporting Initiative (GRI), Task Force on Climate-
Related Financial Disclosures (TCFD), EU Regulation 2019/2088 
(Sustainable Finance Disclosure Regulation, SFDR) and the SDGs.

We outline our ongoing efforts to progressively provide 
complete and high-quality information about the Verisure value 
chain. Our approach includes materiality assessments, policies, 
actions, and metrics while improving data collection and 
reporting processes. 

Verisure has not exercised the option to omit any specific 
information related to intellectual property, know-how, or the 
results of innovation. All relevant details within the scope of this 
report have been disclosed aiming relevance, faithful 
representation, comparability, verifiability, and 
understandability, in line with the qualitative characteristics 
required for information in a sustainability statement prepared 
in accordance with ESRS.

In our efforts to calculate our carbon footprint, we rely on both 
direct and indirect data sources, with estimations covering 
Scopes 1, 2, and all applicable Scope 3 categories. This 
information is gathered through collaboration with Supply Chain 
and Procurement (SC&P), Finance, and other functions.

For Scope 1, we use emission factors provided by the 
Department for Environment, Food and Rural Affairs (Defra), 
which is known for its reliability and alignment with sector 
standards. For Scope 2, we base our calculations for location-
based emissions on factors from the International Energy 
Agency (IEA) 2024. For the market-based Scope 2 emissions we 
use Association of Issuing Bodies (AIB) residual mix emission 
factors. In locations where AIB residual mix factors are not 
available, we use IEA location-based emissions factors, 
supplemented by internal assumptions. Scope 3 relies on data 
from SC&P, EPA guidelines, and supplier sustainability reports, 
helping us estimate emissions where direct data is unavailable.

We acknowledge that the level of accuracy varies. Scope 1 data is 
highly accurate as a result of Defra’s robust factors. Scope 2 
accuracy is also high due to emission factors from the IEA. The 
accuracy of Scope 3 continues to improve each year as we 
increase the percentage of emissions directly obtained from 
suppliers.

In addition, to assess Adequate Wages, we rely on both direct 
and indirect sources of information; we use Collective Bargaining 
Agreements (CBAs) by country as a baseline and validate 
compliance with minimum wage requirements. Our reporting is 
based on external compensation data gathered from specialised 
remuneration data providers, which helps analyse and calibrate 
all employee populations. This allows for building proper salary 
bands, which enables calibrating employee compensation, 
aiming external competitiveness, internal alignment, and 
fairness in setting wage standards. Ultimately, when 
discrepancies arise, we implement action plans to address them.

The requirements set out in paragraph 15 and paragraph 16 of 
BP-2—Disclosures in relation to specific circumstances are 
detailed in the annexes. Annex 1 ('GRI, SASB, TCFD, and Swedish 
Annual Accounts Act') includes information stemming from other 
legislation to disclose sustainability information. Annex 2 ('Table 
of Contents of the ESRS Standards: Disclosure Requirements 
Incorporated by Reference') provides a list of the disclosure 
requirements of ESRS that have been incorporated by reference, 
as outlined in paragraph 16.

For any inquiries, please contact at sustainability@verisure.com.

1. OUR SUSTAINABILITY STRATEGY | 1.1 ABOUT THIS REPORT
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1 The European Sustainability Reporting Standards (ESRS) are a comprehensive framework developed by the European Financial Reporting Advisory Group (EFRAG) under the 
mandate of the Corporate Sustainability Reporting Directive (CSRD). These standards aim to standardise corporate sustainability disclosures across the European Union, ensuring 
transparency and comparability. They require companies to report on their environmental, social, and governance (ESG) impacts, risks, and opportunities in a structured and 
consistent manner. Throughout the report, each section will indicate the corresponding ESRS disclosure requirement codes beneath its title, presented within a grey box to 
enhance clarity and readability regarding the specific standards being addressed.

sustainability@verisure.com


1.2 Governance of 
Sustainability Matters
ESRS 2 GOV-1 / ESRS 2 GOV-2 / ESRS 2 GOV-3 / ESRS 2 GOV-4 / ESRS 2 GOV-5

How Administrative, Management, and Supervisory 
Bodies address Sustainability and manage Information
ESRS 2 GOV-1 / ESRS 2 GOV-2

Board of Directors
Composition of the Board. Verisure Midholding AB has a Board 
of Directors composed of five directors: Austin Lally, Director and 
Chief Executive Officer; Cecilia Hultén, Director and Chairman; 
Colin Smith, Director; Daniel Bruzaeus, Director; and Elizabeth 
Henry Director. 

Verisure Midholding AB is 100% owned by Verisure Group 
Topholding AB. For this section and the following subsections, 
the Board refers to the Board of Directors of Verisure Group 
Topholding AB. 

The Board is responsible for the Company’s organisation and 
administration, regularly assessing Verisure’s financial situation 
and ensuring the organisation is structured to satisfactorily 
oversee accounting records, financial management, and other 
financial aspects.

As of 31 December 20242, the Board was composed of eleven 
members, including three executive directors and eight non-
executive directors. Among the eleven members, two (18.2%) are 

independent. In terms of gender representation, the Board consists 
of nine men and two women, accounting for 81.8% and 18.2% of the 
Board, respectively, leading to a gender diversity ratio of 25%.

The Board has established Rules of Procedure which are 
reviewed as necessary. These include the set rules for holding 
Board meetings, their frequency, and the agenda items to cover. 
Additional meetings are held when necessary. In 2024, the Board 
held six meetings.

The Verisure Delegation of Authority Policy, which was adopted 
in 2022, defines the issues that require approval by the Board 
with no possibility for further delegation.

The Board establishes and appoints the members of the Audit, 
Remuneration, Valuation, and ESG Committees. The main roles 
of these Committees are preparatory and advisory. The 
responsibilities are set out in their Rules of Procedures.

The Board may on occasion delegate authority to the 
committees to take decisions on specific matters.

Members of the Board of Directors at 31 December 20243

NAME YEAR OF 
APPOINTMENT NATIONALITY GENDER EXECUTIVE 

DIRECTOR
NON EXECUTIVE 

DIRECTOR
INDEPENDENT 

MEMBER

Stefan Götz (Chairman) 2011 German Man ☑

Casilda Aresti 2023 Spanish/American Woman ☑

Andrew Barron 2020 British Man ☑ ☑

Patrick Healy 2011 American Man ☑

Adrien Motte 2017 French Man ☑

Henry Ormond 2017 British Man ☑

Carlos Ortega Arlas-Paz 2019 Spanish Man ☑

Austin Lally 2014 British Man ☑

Antonio Anguita 2015 Spanish Man ☑

Luis Gil 2011 Spanish Man ☑

Dominique Reiniche 2024 French Woman ☑ ☑

1. OUR SUSTAINABILITY STRATEGY | 1.2 GOVERNANCE OF SUSTAINABILITY MATTERS

7 VERISURE MIDHOLDING AB SUSTAINABILITY REPORT 2024

2 As of March 2025, Graeme Pitkethly will join our Board and will serve as independent chair of our Audit Committee. Graeme brings very significant experience to our Company at 
this important stage of our development. He had a highly successful 22-year career at Unilever. Graeme was CFO for over 8 years, and prior to his appointment as CFO, he was 
responsible for their UK and Ireland business. Graeme served on the Unilever board until December 2023. Graeme is currently audit committee chair at both Pearson plc and 
Sandoz. We look forward to welcoming Graeme to our Board from March. Graeme becomes our third independent director, alongside Dominique Reiniche and Andrew Barron.
3 Two members of the Board (18.2%) are independent, as being neither an employee of a shareholder or the Company itself. The executive members of the Board are (i) Austin Lally 
our CEO, (ii) Antonio Anguita, President of Iberia, Italy and Latin America, who represents the largest country and largest cluster, and (iii) Luis Gil, President of Expansion.



Audit Committee
The primary function of the Audit Committee is to monitor our 
financial reporting, internal controls, Compliance Programme 
and risk management.

As part of its role, the Audit Committee:

• Reviews the reports delivered by our external auditors

• Evaluates the external auditors

• Monitors accounting and tax matters, as well as our 
Compliance Programme which includes our Data Privacy 
Programme

The Audit Committee met four times in 2024.

The members of the Audit Committee are three non-executive 
members of the Board: Stefan Götz, Adrien Motte and Henry 
Ormond.

Remuneration Committee
The Remuneration Committee is responsible for:

• Making recommendations to the Board regarding our 
framework for executive remuneration and accompanying 
costs

• Reviewing and determining, on behalf of the Board, the 
remuneration and incentive packages for management, to 
ensure that they are appropriately rewarded for their 
contributions to the overall performance

• Formulating the Verisure remuneration policy concerning the 
strategic objectives and operational performance of the 
Company.

The Remuneration Committee met once in 2024.

The Remuneration Committee is composed of three non-
executive members of the Board: Stefan Götz, Adrien Motte, and 
Henry Ormond. Additionally, the committee includes the CEO 
and the Chief HR, Communications, and ESG Officer, which 
means it is composed of four Board members and five overall 
members.

Valuation Committee
The Valuation Committee is responsible for assisting the Board 
in calculating the fair market value of the securities comprising 
the leadership equity plan on a bi-annual basis, at least. The 
Valuation Committee met twice in 2024.

The members of the Valuation Committee are François Cornelis, 
Casilda Aresti, Adrien Motte and our CFO.

ESG Board Committee
Our ESG Board Committee assists the Board in aligning the 
execution of the ESG strategy and the management of ESG 
topics, aligning priorities and action plans with the level of 
ambition set by the Board. It also evaluates the performance of 
the ESG strategy and priorities, and the progress of the action 
plan. The ESG Board Committee met twice in 2024.

The roles and responsibilities of our administrative, 
management and supervisory bodies regarding Impact, Risk and 
Opportunities (IROs) are clearly defined within our governance 
framework. Our ESG Board Committee, which oversees our ESG 
strategy and progress, including climate change issues, has 
reviewed and addressed the list of ESG-related material IROs 
during the reporting period. This Committee is supported by the 
ESG Operative Committee and the Management Team, which 

regularly report and discuss progress on the strategic 
integration of ESG-related material IROs. Additionally, all our 
policies are submitted to the Board for review and approval, 
allowing a comprehensive oversight and alignment with our 
governance principles. For further details, refer to the ESG-
related material Impacts, Risks and Opportunities and their 
interaction with Strategy and Business Model section in the 
Verisure at a Glance chapter (ESRS 2 GOV-1). 

The members of the ESG Board Committee are: Andrew Barrow 
as independent board member, Zomo Fisher as head of ESG & 
Sustainability at H&F and chair of the Committee, our CEO, 
Austin Lally, CFO, Colin Smith, CLO, Nina Cronstedt, Chief HR, 
Communications, and ESG Officer, Marta Panzano, and our ESG 
Senior Director, Enrique Bofill.

1. OUR SUSTAINABILITY STRATEGY | 1.2 GOVERNANCE OF SUSTAINABILITY MATTERS
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Members of the Verisure Board Committees at 31 of December 2024

.

NAME NATIONALITY GENDER AUDIT 
COMM. REMUNERATION COMM. VALUATION 

COMM. ESG COMM.

Stefan Götz German Man ☑ ☑
Adrien Motte French Man ☑ ☑ ☑
François Cornelis Belgian Man ☑
Casilda Aresti American/Spanish Woman ☑
Henry Ormond British Man ☑ ☑
Andrew Barron British Man ☑
Zomo Fisher British Man ☑
Austin Lally British Man ☑ ☑
Marta Panzano Spanish Woman ☑ ☑
Nina Cronstedt Swedish/Swiss Woman ☑
Colin Smith British Man ☑ ☑
Enrique Bofill Spanish Man ☑

ESG Management at Verisure
Our ambition is to become a cross-industry benchmark for 
consistent, measurable progress in ESG over time.

We continued our sustainability journey in 2024 under the 
leadership of Marta Panzano, our Chief HR, Communications, 
and ESG Officer. 

As part of our ESG management, the ESG Operative Committee 
contributes to defining the ESG strategy at the Company level 
and manages execution across our geographies and functions. 
This Committee meets at least twice a year and when necessary.

The ESG Operative Committee is coordinated by the ESG Senior 
Director and draws on the participation of representatives of our 
functional teams and geographies and other ad hoc participants, 
depending on the agenda. Additionally, in 2024 we added new 
talent to the ESG Team to help execute our ESG strategy.

The ESG Operative Committee reports to the Management Team 
and is responsible for validating and monitoring the progress of 
the overall ESG strategy, roadmap, and targets. This progress is 
reported and discussed at the ESG Board Committee.

Every year, as part of a general process, we assess the current 
and potential future leadership gaps we have or could have as 
part of our annual Talent Review & Succession Planning process. 
This analysis evaluates the positions needed to strengthen our 
pipeline (in terms of quantity, performance, and diversity) and 
the areas of capabilities and knowledge we need to invest in 
further, including ESG and Sustainability.

Our CEO, Cluster and Functional Leadership at 31 December 20244

NAME TITLE YEAR OF 
APPOINTMENT NATIONALITY GENDER

Austin Lally Chief Executive Officer 2014 British Man

Antonio Anguita President of Iberia, Italy and Latin America 2014 Spanish Man

Colin Smith Chief Financial Officer 2023 British Man

Cristina Rivas Chief Technology Officer 2020 Spanish Woman

Luis Gil President of Expansion 2014 Spanish Man

Marta Panzano Chief HR, Communications, and ESG Officer 2014 Spanish Woman

Nina Cronstedt Chief Legal Officer 2018 Swedish/Swiss Woman

Olivier Allender President of France, Belgium, UK & Ireland,  Arlo Europe 2015 French Man

Olivier Horps Chief Marketing Officer 2022 French Man

In addition to its composition, we disclose relevant information about the background, expertise, and diversity of our CEO Cluster and 
Functional Leadership, including their experience in sectors, products, and geographic locations relevant to our business.

1. OUR SUSTAINABILITY STRATEGY | 1.2 GOVERNANCE OF SUSTAINABILITY MATTERS
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4 This team corresponds with Verisure's own definition of Management Team.



 

AUSTIN LALLY 
CHIEF EXECUTIVE OFFICER 
Austin Lally joined Verisure as CEO in 2014 following a 26-year career with The Procter & Gamble (P&G) 
Company where he was Global President and a member of the Global Leadership Council. His team led 
the turnaround of the Braun and Appliances division. Prior to this, he was responsible for marketing 
and premium innovation development for the global Gillette business. Earlier, he led the European 
Baby Care business and managed the successful restructuring of the company’s operations in Germany. 
Austin also spent seven years in Guangzhou, where he helped to build P&G’s strong leadership position 
in Greater China. He also held leadership roles in France and the UK, where he started his career. 
Austin holds a Bachelor of Science from the University of Glasgow, where he was President of the 
Students’ Representative Council and won the World Universities Debating Championship. 

ANTONIO ANGUITA 
PRESIDENT OF IBERIA, ITALY & LATIN AMERICA
Antonio Anguita joined Verisure as Managing Director for Spain in 2013. He was promoted to President 
of Iberia & Latin America in August 2014 and President of Iberia, Italy, and Latin America in July 2022. 
Before joining the Company, Antonio was a partner and co-founder of Alana Partners, a start-up 
incubator and accelerator based in Madrid. Prior to that, he was Executive Vice President of Orange, 
where he led the global fixed and internet services division, based out of Paris. Previously Antonio 
held several senior positions in telecoms and finance, including CEO of France Telecom Spain. He 
began his career in Hewlett Packard in Spain, and he also spent time with McKinsey & Co in their New 
York office. Antonio holds a double degree, magna cum laude, in Economics and Political Science from 
Brown University and an MBA from Harvard University.

COLIN SMITH 
CHIEF FINANCIAL OFFICER
Colin Smith joined Verisure as Chief Financial Officer in June 2023. Before joining the Company, Colin 
spent 20 years at Sky UK & Ireland – one of Europe’s largest telecommunications and media 
companies. As well as serving as CFO for five years, Colin also led Sky’s Business-to-Business division. 
His experience at Sky was broad and focused on strategy, financial planning & analysis, M&A, as well 
as pricing, customer management, and go-to-market. During his career at Sky, Colin set up revenue 
analytics and cost transformation teams, both of which played a key role in driving both topline 
growth and profit. Colin qualified as a Chartered Management Accountant in 1999.

CRISTINA RIVAS 
CHIEF TECHNOLOGY OFFICER
Cristina Rivas joined Verisure as Technology Director for Iberia and Latin America in 2016 before her 
appointment to Chief Technology Officer in February 2020. Before joining the Company, Cristina held 
several senior positions in customer service, sales, and marketing for Vodafone, most recently serving 
as Head of Technology Strategy and Governance. Before Vodafone, Cristina worked on strategy, 
marketing, and operational efficiency projects across telecommunications, banking, and energy at 
McKinsey & Co. Cristina holds a Master’s Degree in Telecommunications Engineering from the 
Universidad Politécnica of Madrid.
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LUIS GIL 
PRESIDENT OF EXPANSION
Luis Gil is a co-founder of the company, joining Verisure in 1993. He has served as President of 
Expansion since 2014. Luis established the Company’s Spanish business in 1993, and led the expansion 
efforts in Portugal, Brazil, Peru, and Chile and most recently in Italy, the UK, the Netherlands, Germany, 
and Ireland. Before joining Verisure, he was the President of Esabe Ingeniería de Seguridad SA. Luis 
holds Master’s degrees in Industrial Engineering and Business and Commercial Management.

MARTA PANZANO 
CHIEF HUMAN RESOURCES, COMMUNICATIONS, AND ESG OFFICER
Marta Panzano joined Verisure as Chief Human Resources Officer in 2014. Her remit also includes 
Communications, and she has led the Company’s ESG strategy and agenda since 2022. Previously, 
Marta was the Global HR Leader for Orange Internal Digital Transformation based out of Paris, 
following her role as HR Director for Orange Spain. She also held several positions at Cemex across 
Mexico, Australia, Spain, and other geographies including Vice President of Human Resources for EMEA 
and Asia. Before this, she worked in strategy and management consulting at Boston Consulting Group, 
and in finance for Hewlett Packard for the Iberia region. Marta holds a Bachelor’s Degree in Business 
Administration and Economics, from the Universidad Carlos III Madrid.

NINA CRONSTEDT 
CHIEF LEGAL OFFICER
Nina Cronstedt joined Verisure as Chief Legal Officer in November 2018. Before joining the Company, 
Nina served as General Counsel for Cereal Partners Worldwide (a joint venture between Nestlé and 
General Mills), and as General Counsel of Strategic Business Units and the Centre of Expertise at 
Nestlé in Switzerland. Nina worked across multiple regions to counsel on the full spectrum of legal, 
corporate governance, IP and regulatory matters, and was closely involved in several strategic 
business initiatives. Previously, Nina held several increasingly senior roles at Philip Morris 
International, including as Assistant General Counsel EMEA Region. Nina studied Law at Stockholm 
University and holds a Master’s Degree in Commercial and European Law from the University of 
Cambridge.

OLIVIER ALLENDER 
PRESIDENT OF FRANCE, BELGIUM, UK & IRELAND, ARLO EUROPE
Olivier Allender joined Verisure as Managing Director for France in September 2012 and was promoted 
to General Manager for France, Belgium & the Netherlands in 2015. He later took on leading Arlo 
Europe in 2020 and has led the UK & Ireland business since January 2024. Before joining the Company, 
Olivier was the Commercial Director at Cofidis France, overseeing Sales, Marketing and Alliances. Prior 
to this, he held senior roles at L’Oréal covering a variety of responsibilities including a GM role leading 
L’Oréal’s Le Club des Créateurs de Beauté (CCB) Division in Japan, following his time launching and 
establishing the business model in the US, and managing the global CCB e-business. Olivier also 
served as Senior Advisor for HomeServe France from 2020–2022. He holds a degree from Ecole 
Supérieur de Commerce de Compiègne.

OLIVIER HORPS 
CHIEF MARKETING OFFICER
Olivier Horps joined Verisure as the marketing leader for our Digital and Contact centres in France in 
2017 before his appointment to Chief Marketing Officer in January 2022. Before joining the Company, 
Olivier was the Managing Director of Asia-Pacific for Club Med, and CEO of Greater China, where he led 
commercial expansion in new geographies and strengthened existing markets. He previously held 
marketing leadership roles at Procter & Gamble and L’Oréal, managing major brands in Europe and 
Asia while developing expertise in consumer, market strategy, and brand development. Olivier holds 
an MBA from the ESSEC Business School in Paris.

1. OUR SUSTAINABILITY STRATEGY | 1.2 GOVERNANCE OF SUSTAINABILITY MATTERS

11 VERISURE MIDHOLDING AB SUSTAINABILITY REPORT 2024



Integration of Sustainability-Related 
Performance in Incentive Schemes
ESRS 2 GOV-3

In 2024, the variable salaries for the Management Team already 
integrated a sustainability-related KPI as one of the common 
objectives was to improve the DEIB and Climate KPIs towards our 
committed 2030 goals while promoting awareness of key 
company-wide policies and readiness to comply with the CSRD.

For 2025, the progress in our ESG agenda towards our 2030 
targets has also been included as one the common goals for the 
for the Management Team's annual variable remuneration.

Statement on Due Diligence
ESRS 2 GOV-4

The following section comprehensively maps our Due Diligence 
process concerning sustainability matters. This table cross-
references the core elements and steps of due diligence, 
covering impacts on people and the environment, with the 

relevant disclosures in our sustainability statement. This 
mapping is intended to offer clarity and transparency regarding 
how we identify, assess, address, and monitor adverse impacts 
in our operations and value chain.

Embedding due diligence in 
governance, strategy and 
business model

1. ESRS 2 GOV-2: How Administrative, Management, and 
Supervisory Bodies address Sustainability and manage 
Information

Pages 7 - 11

2. ESRS 2 GOV-3: Integration of Sustainability-Related 
Performance in Incentive Schemes Page 12

3. ESRS 2 SBM-3: Material Impacts, Risks and Opportunities and 
their interaction with Strategy and Business Model Pages 22 - 25

Engaging with affected 
stakeholders in all key 
steps of the due diligence

1. ESRS 2 GOV-2: How Administrative, Management, and 
Supervisory Bodies address Sustainability and manage 
Information

Pages 7 - 11

2. ESRS 2 SBM-2: Interests and Views of Stakeholders Pages 20 - 21

3. ESRS 2 IRO-1: Process for identifying and assessing material 
Impacts, Risks, and Opportunities Pages 31 - 33

4. ESRS 2 MDR-P (Minimum Disclosure Requirements regarding 
policies)

E1-2: Page 47
E5-1: Pages 37, 38
S1-1: Pages 73, 75, 78, 82, 83, 86
S1-2: Pages 84, 86 
S1-3: Page 86
S2-1: Pages 103, 107
S2-2: Pages 101, 103, 107
S2-3: Page 107
S3-1: Pages 94 - 100
S3-2: Pages 94 - 100
S3-3: Pages 94 - 100
S4-1: Pages 56, 62, 65
S4-2: Pages 58, 60, 63
S4-3: Pages 58, 63, 64, 66
G1-1: Pages 111, 112, 113, 114, 115, 
117, 118, 119
G1-2: Page 121
G1-3: Pages 113, 117

5. Topical ESRS: Reflecting the different stages and purposes of 
stakeholder engagement throughout the due diligence 
process

CORE ELEMENTS 
OF DUE DILIGENCE PARAGRAPHS IN THE SUSTAINABILITY STATEMENT PAGES
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Identifying and assessing 
adverse impacts

1. ESRS 2 IRO-1: Process for identifying and assessing material 
Impacts, Risks, and Opportunities Pages 31 - 33

2. ESRS 2 SBM-3: Material Impacts, Risks and Opportunities and 
their interaction with Strategy and Business Model Pages 22 - 25

Taking actions to address 
those adverse impacts 1. ESRS 2 MDR-A (Minimum Disclosure Requirements regarding 

actions)

E1-1: Page 47, 51
E1-3: Pages 47, 51, 53
E5-2: Pages 39, 40, 41
S1-4: Pages 68, 75, 78
S2-4: Pages 101, 104, 105, 107
S3-4: Pages 94 - 100
S4-4: Pages 57, 58, 59, 60, 66

2. Topical ESRS: Reflecting the range of actions, including 
transition plans, through which impacts are addressed

Tracking the effectiveness 
of these efforts and 
communicating

i. ESRS 2 MDR-M (Minimum Disclosure Requirements regarding 
metrics)

E1-4: Pages 47, 51, 54
E5-3: Pages 37, 38
S1-5: Pages 68, 71
S2-5: Pages 101, 104, 105, 108
S3-5: Pages 94 - 100
S4-5: Page 62

ii. ESRS 2 MDR-T (Minimum Disclosure Requirements regarding 
targets)

iii. Topical ESRS: Regarding metrics and targets

CORE ELEMENTS 
OF DUE DILIGENCE PARAGRAPHS IN THE SUSTAINABILITY STATEMENT PAGES

Managing Risks and Uncertainties
ESRS 2 GOV-5

Our Enterprise Risk Management process
The Board is responsible for the Company’s risk management, 
determining risk appetite and ensuring that the risk processes 
and systems of internal control are robust, continuously 
monitored and evolve to address changing business conditions 
and threats. The Management Team is tasked to assist in the 
identification, evaluation and monitoring of the Company’s risks 
and controls, ensuring implementation of mitigation strategies 
as part of Verisure’s risk management process. Internal Control 
provides assurance to help ensure that the risk processes are 
operating effectively and Compliance provides the framework for 
compliance management. Updates are provided at every Audit 
Committee meeting. 

Verisure uses the Enterprise Risk Management (ERM) process to 
identify, evaluate and manage risks. Identified risks are 
evaluated based on likelihood of occurrence and potential 
severity of impact on the Company’s strategy. This process 
allows for the consistent evaluation of principal risks and 
watchlist risks as well as consideration of mitigation plans and 
efforts. Risk evaluations and related mitigating efforts are 
submitted to both the Audit Committee and the Board. As the 
risk environment evolves, it is essential to systematically identify 
and manage risks to achieve business goals and maintain a 
competitive edge.

The ERM process plays a crucial role in assessing sustainability-
related risks and opportunities, serving as a key input for the 
development of our double materiality assessment (DMA) which 
results also inform the ERM exercise. For further details, refer to 
the Process for identifying and assessing ESG-related material 
Impacts, Risks, and Opportunities section in the Impact, Risk, 
and Opportunity Management chapter (ESRS 2 GOV-5).

Managing our Risks
Verisure assigns each risk to a category (strategic, operational, 
financial or compliance) to identify the type of threat, enabling a 
better evaluation and calibration of the risk, and the type of 
mitigating strategy necessary.

Details of the Company’s risks are provided in Verisure 
Midholding AB Annual Report 2024.
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1.3 Verisure at a Glance
ESRS 2 SBM-1 / ESRS 2 SBM-2 / ESRS 2 SBM-3

Strategy, Business 
Model, and Value Chain
ESRS 2 SBM-1

Who we are
People Protecting People
We are the leader in monitored security services in Europe and 
Latin America. We Deter, Detect, Verify and Intervene to protect 
our residential and small business subscribers from intruders, 
fire and health emergencies.

Peace of mind for families and small businesses
We believe everyone has a right to feel safe and secure. We now 
protect over 5.6 million families and small businesses. Our 
service includes professional installation, 24/7 monitoring, 
expert verification and response, customer care, maintenance, 
and technical support. As well as protecting against intrusion 
and burglary, we protect against fire, attack, theft, life- 
threatening emergencies and other hazards. 

Subscription-based recurring business model 
We provide a 24/7 service to our customers. Our business is 
driven by organic growth, based on our differentiated business 
model. We attract high-quality customers. We work hard to 
satisfy our customers. This contributes to our industry-leading 
level of attrition and long customer lifetime.

Track record of uninterrupted growth and 
leadership
We have been protecting what matters most since 1988. Over 
that time, we have expanded beyond our roots in the Nordics 
and Spain. We now operate in 17 countries across Europe and 
Latin America. We are the leading provider of residential and 
small business monitored alarms in 13 of our 17 geographies, 
the leading provider across Europe and Latin America as a 
whole, and the second largest worldwide.

Integrated video surveillance
In November 2019, we formed a strategic partnership with Arlo 
Inc., one of the global leaders in connected cameras, and 
acquired their European operations.

This partnership allows us to strengthen and complement our 
professionally monitored security proposition, and offer standalone 
video surveillance services. It also allows us to access new go-to 
market opportunities in direct-to consumer, e-commerce, and retail 
channels. Through Arlo Europe, we are one of the leading providers 
of camera video surveillance systems in Europe, serving more than a 
million users across more than 50 countries.

A technology-enabled human services company
Our close to 29,000 colleagues are the foundation of our 
Company. Our business model combines technology and human 
expertise to protect people. We are a technology-enabled 
human services company. Verisure people are dedicated and 
committed, and we aim to provide among the best customer 
service in the industry. More than 80% of our colleagues interact 
with customers every day. This connection provides us with 
unique insights that inspire our product and service innovation. 
Our close customer contact also fuels pride in our teams which 
in turn drives engagement.

2024 in numbers

5.6M
customers

€3,408M
revenue

close to

29,000
dedicated 
colleagues

almost

840,000
new customers 
in 2024

  €2,142M
portfolio services 
adjusted EBITDA

17
countries in Europe and  
Latin America
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'We are a technology-
enabled human services 
company.'

Austin Lally, Chief Executive Officer.



           

In-House ¢
Third-party ¢

Mixed ¢

Business Value Chain
Product and Service Innovation

Marketing

Sales and Installations

Customer Service and Support

Guard, Police and Fire Response

Product End of Life Management

Support Value Chain
IT

Finance

Procurement and Supplier 
Engagement

Human Resources

Communications

Legal

ESG

17 countries in Europe and Latin America
Norway France
Finland Spain
Sweden Portugal
Denmark Italy
UK Brazil
Ireland Chile
Germany Argentina
Netherlands Peru
Belgium
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What we do
We focus on bringing peace of mind to families and small 
business owners through our professionally monitored alarms 
and camera video surveillance systems.

Our protection service includes professional installation, 24/7 
monitoring, expert verification and response, customer care, 
maintenance, and technical support.

As well as protecting against intrusion, we safeguard our 
customers from fire, attack, theft, or life-threatening 
emergencies, among other hazards.

Our business is driven by organic growth based on our 
differentiated business model: we attract customers with a long- 

term perspective, and then we work hard to satisfy them. As a 
result, we have one of the lowest attrition levels in our industry.

We couldn’t do this without the commitment of our close to 
29,000 colleagues.

We are a technology-enabled human services company because 
our business model combines technology and human expertise. 
In fact, more than 80% of our colleagues interact with our 
customers every day, leveraging best-in-class technology.

This connection provides the insights that inspire our innovation 
and fuels pride in our teams which, in turn, drives engagement.

How we do it
Our strategy fits on a single piece of paper. We call it our 
‘SOAP’ (Strategy On A Page).

We believe in the importance of making clear choices. This is the 
reason why our SOAP contains four straightforward sections:
• Vision, Mission, and Objectives for the Company
• Where to Play
• Where Not to Play
• How to Win

We base our strategy on customer-centred growth.

We have grown strongly in the past and we still see major 
opportunities ahead of us. Home security remains an under-
penetrated business category.

To further grow our subscriber base, we will continue to refine 
and execute our differentiated business model: innovation, 
category-creating marketing, go-to-market excellence, customer-
centred service, superior verification, and response.

Innovation: the core of our business
Our investment in innovation to create differentiated security 
propositions allows us to offer premium solutions to 
customers, which are seen as great value.

We have a strong, long-term track record of innovation. Our in-
house development teams cooperate closely with our 
technology partners in Israel, Silicon Valley (USA), France and 
elsewhere to design and deliver award-winning security 
products and services.

This is driven by insights gained because we are vertically 
integrated across key stages of our value chain. We focus our 
technology investment choices on where we can deliver clear 
differentiation to customers, and we intend to continue 
investing to support our premium positioning and extend our 
leadership position.

World-class customer experience
We are committed to doing everything we can to keep our 
customers protected, a goal embedded in our operations that 
also creates a strong business.

An excellent customer experience drives loyalty and referrals. 
With this in mind, we aim to have the most satisfied and loyal 
portfolio of customers in the industry. To achieve this, we 
analyse how we perform at important ‘moments of truth’: sales, 
installations, service, monitoring, and response. This analysis 

helps us improve our operating processes and performance, so 
we can do things better.

We aim to provide a service which delights customers, exceeds 
their expectations and leads the industry. An approach that 
helps to build pride in our people and creates value for our 
shareholders, our customers, our colleagues, and society at 
large.
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'We are driven by our unique 
DNA, five deeply held values that 
guide us all: Passionate in 
Everything We Do, Committed to 
Making a Difference, Always 
Innovating, Winning as a Team 
and With Trust & Responsibility.'
Marta Panzano, Chief Human Resources, 
Communications, and ESG Officer.



Key Products, Services & Markets Overview
Our core business is to provide a premium and differentiated 
monitored security service to our customers. Our business 
model integrates product development, design and sales with 
installation, service and a 24/7 professional monitoring solution. 
Our vertical integration allows us to keep full control over the 
value chain while limiting the threat of disruption. We leverage 
this to have an end-to-end view of the potential impacts of our 
activities on the environment and identify the opportunities for 
improvement from a sustainability perspective.

The product and service portfolio that makes it possible to 
deliver is composed of the following categories (embedded in 
different protection layers):

• Outdoor perimeter protection composed of outdoor detectors 
and cameras

• Perimeter protection composed of shock and open/close 
detectors

• Authentication and control composed of access keypads and 
protected access devices like locks

• Indoor protection detectors like image detectors, cameras and 
smoke detectors

• Intervention devices which enable us to react once we have 
verified an intrusion while we wait for the police's or first 
responders' arrival

Alongside a suite of digital services designed to protect what our 
customers value most, both inside and outside their homes, we 
offer personal protection services. These services include 
remote app-enabled assistance, allowing our monitoring 
response operators to provide help whenever and wherever it is 
needed.

During 2024, new products and services were added to our 
portfolio:

• Electronic door lock: enables detecting potential intrusion 
attempts through the main door while also allowing remote 
access for first responders, such as police or emergency 
services, during critical incidents where the customer needs 
assistance but cannot open the door.

• Mini Outdoor keypad: allows customers to disarm the system 
from outside, this device significantly reduces operational 
costs by minimising false alarms. This not only prevents 
alarms caused by delays in deactivation but also extends the 
battery life of our siren by reducing the frequency of 
activations.

• New outdoor video detector: offers improved battery 
efficiency and integrates AI processing capabilities to filter out 
false alarms caused by non-intrusion events like wind or 
animals. Reducing false events, unnecessary video or image 
captures, and siren activations indirectly enhances battery 
performance and energy efficiency.

We have also introduced a new Do-it-Yourself process for 
replacing specific elements in the alarm suite, reducing the need 
for technician visits and optimising commuting activity. This 
initiative improves service efficiency and positively impacts the 
carbon footprint associated with maintenance by allowing 
customers to action these replacements independently.

We continuously refine our value chain to deliver greater 
security, convenience, and operational excellence. Our business 
model revolves around an integrated value chain that facilitates 
innovation, efficiency, and customer-centric service.

• Own operations and Upstream Value Chain: innovation is 
driven internally within our Company, focusing on product and 
service development to meet emerging needs. This innovation 
is then materialised in collaboration with our strategic 
suppliers.

• Own operations and Downstream Value Chain: as our products 
and services move downstream, the business value chain 
integrates several critical steps:

• Marketing: Communicating the value and reliability of our 
offerings

• Sales and installations: Providing seamless delivery and 
setup for end-users

• Monitoring and verification: Using cutting-edge systems to 
provide continuous and reliable services

• Customer service and support: Delivering a superior 
customer experience with responsive and efficient service

• Guard, police, and fire response: Coordinating with state 
security services to facilitate a rapid and effective 
emergency responses

• Product End-of-Life Management: Enabling responsible 
disposal and recycling practices to minimise environmental 
impact

The support value chain includes IT, Finance, Procurement, 
Human Resources, Communications, Legal, and ESG.

Our value chain is an integrated process that aligns every phase, 
from innovation to emergency response, with operational 
excellence. By closely coordinating with upstream suppliers and 
downstream partners (such as state security services and end-
users), we maintain a streamlined and efficient model. This 
integration supports our mission to deliver reliable and 
customer-centred solutions.
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Our ESG Strategy
ESRS 2 SBM-1

Our commitment to ESG is inherent to our Company purpose, mission, and corporate 
values. Our main focus is on our customers, our people, and our communities, and for this 
reason the social aspect of our ESG strategy bears the biggest weight.

Also, our ESG strategy contributes to a wide range of SDGs through our daily activities.
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Material 
Topic KPI Name 2023 2024

Ethics & 
Integrity

Cases of violations of the UNGC 
Principles 0 0

# of entities certified under UNE 19601 
compliance standard 6 6

# of entities certified under UNE 19602 
compliance standard 1 1

# of entities certified under ISO 37001 1 4

Material Topic Target Name Ambition Year 2023 2024

Diversity, 
Equity, 
Inclusion & 
Belonging

Women 
representation 
overall company

40% 2030 37.8% 38.3%

Women 
representation in 
leadership

33% 2030 27.3% 28.3%

Talent 
Management 
& Sustainable 
Engagement

Minimum 
Participation in 
annual survey

85% n/a >90% 95%

Material 
Topic

Target 
Name

Quantitative 
Target

Target 
Year 2023 2024

Sustainable 
Sourcing

Supplier 
acceptance 
of our 
Ethical Code

100% 2025 90% 99.8%

Strategic 
product 
suppliers 
evaluated 
via audit

100% 2025 100% 100%

Strategic 
and 
important 
suppliers 
rated in ESG 

100% 2025 80% 81%

Diverse 
suppliers 
within the 
supplier 
base on our 
e-Sourcing 
platform

15% 2030 24% 37%

Material 
Topic Target Name Quantitative 

Target
Target 
Year 2023 2024

Climate 
Change

Reduction in 
Scope 1, 2 
and 3 
revenue-
intensity 
based 
emissions vs 
2021

40% 2030 15.2% 24.7%

Commitment 
to Net Zero n/a 2050 n/a n/a

Use of 
renewable 
electricity in 
our 
buildings

80% 2030 22% 55%

Product 
Lifecycle 
Management 
& Circularity

Decrease 
Single-use 
Plastics 
usage in 
Product 
Packaging 
vs. plastic 
weight per 
unit in 2021

50% 2025

17% 15%75% 2030

100% 2050

Total Waste 
recycled, 
reused, or 
diverted 
from landfill 
in the 
distribution 
and repair 
centres by 
2025

100% 2025 99.9% 99.9%

Material Topic KPI Name 2023 2024

Best-in-Class 
Protection & 
Peace of Mind

Number of 
customers 5.1 M 5.6 M

Number of 
cases with on-
site assistance

>345,000 >352,000

Data Privacy 
& Cyber 
Security

BitSight Rating Advanced Advanced

Ethics & Integrity

Our Customers Our People

Our Planet Our Communities

NOTE: In pursuing ESG goals, the Company is always mindful of, and compliant with, its legal and regulatory obligations.



Interests and Views of Stakeholders
ESRS 2 SBM-2

Our ability to deliver our commitment to stakeholders has 
guided us throughout the years, teaching us that listening to 
them is the best way to adapt our strategy to changing contexts 
and to accelerate action.

We listen to our stakeholders carefully and discuss risks and 
opportunities to make the right decisions with transparency, 
honesty, and responsibility. This engagement process occurs at 
the global and country levels and in accordance with our Code 
of Conduct.

As a result of this engagement process, ESG has been part of our 
strategic plan since 2015 aiming to become a cross-industry 
benchmark for consistent, measurable progress

on environmental, social and governance issues. With our 
actions, we want to contribute positively to society in the 
countries we can influence through our value chain. 

Making a difference to society is an ambitious goal that runs 
through our entire value chain, from suppliers to final 
customers, including colleagues, investors, and communities. 

As different stakeholders have different needs, we have 
developed a personalised engagement strategy to reach each 
group: 

How we engage with our Stakeholders
(key channels – not exhaustive)

EMPLOYEES
Code of Conduct 
and related policies.

Sustainable 
Engagement survey 
and pulse surveys.

Performance 
management and 
development 
process (STAR).

Growth, including 
internal and 
international 
mobility.

In-person and 
online training (e.g. 
through Sales and 
Operations 
Academies, 
Leadership 
programmes, and 
Workday Learning).

Local and global 
dialogue with our 
management team 
(Verisure and 
country meetings).

Holistic well-being 
programme.

CUSTOMERS
24/7 Customer 
service.

Customer visits for 
new installations 
and maintenance.

Information 
disclosure on 
website (e.g. 
customer data 
disclosure).

Customer 
satisfaction surveys 
(including the NPS 
for our products 
and services).

COMMUNITIES
Social action 
managed by CSR 
teams, Verisure 
Foundation and 
Verisure Association 
(mainly through 
corporate 
volunteering).

Job creation across 
Europe and Latin 
America.

SUPPLIERS
Supplier Standards 
and Ethical Code.

ESG assessment 
(e.g. ESG supplier 
risk assessment in 
qualification 
process and ESG 
dashboard for key 
product suppliers).

Audits of suppliers 
of products and 
third-party logistics.

Regular meetings 
(e.g. discussion of 
opportunities to 
decrease our 
carbon footprint).

INVESTORS
Disclosure of 
Verisure key polices 
in our investor 
relations website.

Publication of 
Annual Report and 
Sustainability 
Report.

Response to ESG 
surveys and rating 
agencies.

Quarterly investors 
calls.

Meetings with 
analysts and 
institutional 
investors.

REGULATORS
Direct contact with 
our key public 
stakeholders in 
countries we 
operate in, 
including the police 
and fire brigade.

Participation in 
national 
government and EU.

Membership of 
private security 
associations at the 
European level and 
in most of the 
countries we 
operate in.
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Stakeholder Feedback
We invite our colleagues to provide continuous qualitative and 
quantitative input in various ways. This regular and open 
dialogue helps us consider their viewpoints, guide our decision-
making process, manage current and potential impacts and gain 
insight into risks and opportunities.

We conduct a Sustainable Engagement Survey, our company-
wide annual listening exercise every year. It’s one of the main 
ways to understand what our colleagues are thinking, what is 
working well, and what can be improved. After analysing the 
feedback, we deploy internal think tanks and action plans for 
improvement.

We also launched the Employee Lifecycle and Employee Net 
Promoter Score (eNPS) pilot to measure process satisfaction and 
gather additional feedback in key moments of the employee 
lifecycle: joining the Company, onboarding process, changing 
roles, or leaving the Company.

A majority of our colleagues are represented by internal or 
external systems of representation, such as Trade Union 
Representatives or Work Councils. These channels enable us to 
consult our colleagues' representation on a variety of topics, 
such as business decisions, compliance programmes, or other 
initiatives.

We have more ways to engage with our colleagues. For example, 
our STAR Performance Management Process includes three key 
moments in the employee lifecycle where we can gather input, 
from evaluating the year to establishing priorities or discussing 
opportunities for individual growth.

Another way to obtain direct feedback is our Speak Up channel, 
which is globally available and enables our colleagues to report 
any inappropriate conduct in their work environment, 
guaranteeing the anonymity and protection of each user. For 
further details, please refer to the Speak Up Framework and 
Policy section in the Verisure Compliance Programme chapter 
(ESRS 2 SBM-2).

As a result of this engagement process, the outcomes are 
carefully analysed and integrated into our strategic decision-
making. For example, feedback from our colleagues through 
tools like the Sustainable Engagement Survey and pulse surveys 
directly inform action plans to address concerns and drive 
improvement. Similarly, customer insights, gathered through 
satisfaction surveys and direct interactions, shape products and 
services enhancements.

The perspectives and interests of our key stakeholders have 
been a crucial element in our double materiality analysis, 
detailed in the following section, Process for identifying and 
assessing ESG-related material Impacts, Risks, and 
Opportunities, in line with ESRS-2 IRO-1.

We keep the Board updated regularly on the DMA and key issues 
and ESG-related material topics identified for our Company 
through the outcomes of Impacts, Risks, and Opportunities—a 
primary result of our analysis, as outlined in the section How 
Administrative, Management, and Supervisory Bodies address 
Sustainability and manage Information (ESRS 2 SBM-2).

We also rely on input from key stakeholder groups, such as 
investors, suppliers, and regulators, to refine our ESG strategy 
and drive consistent and measurable progress.

By fostering continuous dialogue and integrating stakeholder 
feedback, we are able to better understand societal needs in 
relation to our business objectives.
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ESG-related material Impacts, Risks, and 
Opportunities and their Interaction with Strategy 
and Business Model
ESRS 2 SBM-3

As part of our materiality assessment, we have identified and 
evaluated the ESG-related material IROs across our operations 
and within our upstream and downstream value chains. These 
factors are analysed to understand their relevance to our 
business model and overall sustainability strategy. The IROs are 
concentrated in specific areas across our value chain, reflecting 
positive and negative outcomes resulting from our business 
model. Below, we provide an explanatory list of identified IROs5. 

Their scoring determines the order of the material topics inside 
each ESG dimension based on the axes of impact materiality 
(positive and negative impacts on stakeholders) and financial 
materiality (opportunities and risks on the business and 
investors). The order of the subtopics is determined by the 
highest-ranking IROs inside the material topic on the same axes. 
The tables below also link the IROs with our business model by 
explaining their location in our value chain:

Impact Materiality
Material topic Subtopic Impacts, Risks, and Opportunities Type of impact Value chain location

Environmental Product Lifecycle 
Management & Circularity

Use of sustainable and long-
term solutions

Depletion of natural resources through the 
consumption of non-renewable raw 
materials in the production chain

Negative Impact Upstream: Procurement and 
Supplier Engagement 
Own Operations: Product and 
Service Innovation

Environmental Product Lifecycle 
Management & Circularity

Waste management and 
recycling

Promotion of the circular economy 
through the implementation of policies 
and actions

Positive Impact Downstream: Product End of 
Life Management, Legal and 
ESG

Environmental Climate Change

Climate change mitigation Contribution to climate change through 
GHG emissions, mainly from our vehicle 
fleet and supply chain

Negative Impact Own Operations: Sales and 
Installations, and Customer 
Service, Procurement and 
Supplier Engagement 

Environmental Climate Change
Energy efficiency and energy 
use

Energy consumption from non-renewable 
sources implies the depletion of natural 
resources

Negative Impact
Across the value chain

Social Best-in-Class Protection & 
Peace of Mind

Providing protection and 
peace of mind 24 hours a day

Providing high-quality service for 
customers by the implementation of 
leading surveillance techniques

Positive Impact Own Operations: Product and 
Service Innovation, Customer 
Service and Support

Social Best-in-Class Protection & 
Peace of Mind

Rapid response in case of 
emergency

Enhancement of safety and protection 
through reduced emergency response 
times

Positive Impact Own Operations: Customer 
Service and Support 
Downstream: Guard, Police 
and Fire Response

Social Data Privacy & Cyber Security
Privacy and data protection 
in our products and services

Security gap in the Company's products 
stemming from a lack of readiness for 
emerging threats

Potential 
Negative Impact

Own Operations: IT and Legal

Social Data Privacy & Cyber Security
Promoting a strong corporate 
culture of privacy and 
information security

Violation and/or leakage of personal data 
of stakeholders

Potential 
Negative Impact

Own Operations: IT and Legal

Social Diversity, Equity, Inclusion & 
Belonging (DEIB)

Meritocracy and Inclusion Promoting internal growth through 
performance-based professional 
development

Positive Impact Own Operations: HR

Social Diversity, Equity, Inclusion & 
Belonging (DEIB)

DEIB in our employees, 
customers, and communities

Increasing job creation and recruitment 
from new pools of talent, including people 
who may have difficulty finding 
meaningful and rewarding work, while 
strengthening internal engagement and 
enhancing our external reputation

Positive Impact Own Operations: HR, ESG and 
Comms

Social Talent Management & 
Sustainable Engagement

Involvement of staff in 
achieving sustainable 
engagement

Achievement of Verisure sustainability 
objectives as a result of increased staff 
engagement

Positive Impact Own Operations: HR

Social Employee Relations

Commitment to respect for 
the Human Rights of UNGC

Improvement of individuals' working 
conditions as a result of the guarantee 
and safeguarding of Human Rights in the 
workforce

Positive Impact Own Operations: Legal and 
HR

Social Employee Health, Safety & 
Well-being

Promoting employee safety, 
health, and well-being

Promotion of occupational health and 
safety, along with the enhancement of the 
living and economic conditions of the 
Company's employed personnel

Positive Impact Own Operations: HR

Social Community Impact
Relationship with 
communities mainly through 
job creation

Enhanced dialogue and engagement with 
stakeholders through the creation of job 
opportunities

Positive Impact Own Operations: ESG and 
Comms

1. OUR SUSTAINABILITY STRATEGY | 1.3 VERISURE AT A GLANCE

22 VERISURE MIDHOLDING AB SUSTAINABILITY REPORT 2024

5 The ESRS described in this report, along with the associated IROs and KPIs, may be subject to change depending on proposed amendments to the EU CSRD.



Material topic Subtopic Impacts, Risks, and Opportunities Type of impact Value chain location

Social Community Impact Corporate volunteering and 
social action

Contribution to society through volunteer 
programmes and social action initiatives

Positive Impact Own Operations: ESG and HR

Social Sustainable Sourcing

Sustainability of the value 
chain

Strengthening the environmental and 
social commitments of the value chain 
through the establishment of ESG criteria 
in the supplier homologation process

Positive Impact Own Operations: ESG 
Upstream: Procurement and 
Supplier Engagement

Social Sustainable Sourcing

Human Rights in the supplier 
base

Promotion of Human Rights through the 
establishment of policies and programmes 
within the Company and across the 
supplier chain

Positive Impact Own Operations: HR, Legal, 
ESG Upstream: Procurement 
and Supplier Engagement

Governance Governance, Ethics & 
Integrity

Regulatory compliance and 
robust corporate governance 
practice following high 
ethical standards

Benefiting the environment and society 
through ethics and transparency, while 
boosting investor and stakeholder 
confidence with strong governance

Positive Impact Own Operations: Legal

Governance Governance, Ethics & 
Integrity

Fiscal Transparency The economic and social development of 
local communities through the strict 
adherence to fiscal obligations

Positive Impact Own Operations: Finance

Governance Governance, Ethics & 
Integrity

ESG risk Management The lack of management and strategies for 
unidentified social and environmental 
impacts

Potential 
Negative Impact

Own Operations: ESG and 
Legal

Financial Materiality
Material topic Subtopic Impacts, Risks, and Opportunities Risk or 

Opportunity Value chain location

Environmental Product Lifecycle 
Management & Circularity

Waste management and 
recycling

Reputational and brand enhancement due 
to proper waste management achieving 
zero-landfill ambition by 2035 goal

Opportunity Own operations: Comms, ESG
Downstream: Product End of 
Life Management

Environmental Product Lifecycle 
Management & Circularity

Waste management and 
recycling

Potential financial penalties and 
reputational damage resulting from 
inadequate waste management practices

Risk Own operations: Comms, ESG
Downstream: Product End of 
Life Management

Environmental Product Lifecycle 
Management & Circularity

Use of sustainable and long-
term solutions

Cost increase resulting from the adoption 
of product lifecycle improvement policies

Risk Own operations: Product and 
Service Innovation, Finance 
Upstream: Procurement and 
Supplier Engagement

Environmental Climate Change
Climate change mitigation Higher costs due to higher electricity and 

fuel prices as a result of global 
decarbonisation requirements

Risk Own operations: Finance, 
Procurement and Supplier 
Engagement

Environmental Climate Change Adaptation to the effects of 
climate change

Cost reduction due to the implementation 
of energy efficiency measures

Opportunity Own operations and across 
the value chain

Environmental Climate Change

Adaptation to the effects of 
climate change

Increase in long-term costs related to  
transition to a low carbon economy 
(materials resources, reporting 
obligations, technological risk and 
reputational risk) and to acute and 
chronic hazards produced by climate 
change

Risk Own operations: Finance

Environmental Climate Change

Energy efficiency and energy 
use

Economic losses and slow improvements 
due to difficulties in managing and 
implementing new energy measures

Risk Own operations: Finance, 
Procurement and Supplier 
Engagement, Product and 
Service Innovation

Social Best-in-Class Protection & 
Peace of Mind

Solution innovation and 
quality

Attracting customers through superior 
value proposition when compared to 
competitors, offering innovative products 
with a high degree of safety

Opportunity Own operations: Marketing 
and Sales

Social Best-in-Class Protection & 
Peace of Mind

Solution innovation and 
quality

Reliance on third parties for the 
manufacturing and development of high-
quality new products (raw materials, 
production chain...)

Risk Upstream: Procurement and 
Supplier Engagement

Social Best-in-Class Protection & 
Peace of Mind

Providing protection and 
peace of mind 24 hours a day

Reputational loss due to failures in 
security systems produced by third 
parties (internet, phone lines, etc.)

Risk Upstream: Procurement and 
Supplier Engagement

Social Best-in-Class Protection & 
Peace of Mind

Protection of vulnerable 
segments

Adaptation to new specialised 
technological solutions for vulnerable 
individuals

Opportunity Own operations: Product and 
Service Innovation, ESG

Social Data Privacy & Cyber Security
Privacy and data protection 
in our products and services

Economic losses incurred as a result of a 
security breach within the Company's 
systems

Risk Own operations: IT (Info Sec) 
and Legal

Social Data Privacy & Cyber Security

Promoting a strong corporate 
culture of privacy and 
information security

Penalties or economic sanctions imposed 
due to the failure to implement the 
necessary measures to ensure the 
confidentiality of personal data of 
stakeholders

Risk Own operations: IT (Info Sec) 
and Legal

Social Data Privacy & Cyber Security

Promoting a strong corporate 
culture of privacy and 
information security

The enhancement of stakeholder 
confidence through the assurance of 
correct personal data management that 
strengthens loyalty to the Company but 
also has a positive impact on its 
reputation and long-term growth

Opportunity Own operations: IT and Legal

Social Data Privacy & Cyber Security Transparency Deterioration of trust due to a perceived 
lack of transparency by the Company

Risk Own operations: IT (Info Sec) 
and Legal
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Material topic Subtopic Impacts, Risks, and Opportunities Risk or 
Opportunity Value chain location

Social Talent Management & 
Sustainable Engagement

Encouraging internal growth 
and training opportunities

Talent attraction through the offering of 
positions with an appealing professional 
growth trajectory

Opportunity Own operations: HR

Social Talent Management & 
Sustainable Engagement

Encouraging internal growth 
and training opportunities

Inability to retain talent as a result of 
insufficient professional development and 
non-competitive working conditions

Risk Own operations: HR

Social Talent Management & 
Sustainable Engagement

Involvement of staff in 
achieving sustainable 
engagement

Achieving the Company's sustainable 
goals through enhanced employee 
involvement

Opportunity Own operations across the 
value chain

Social Diversity, Equity, Inclusion & 
Belonging (DEIB)

DEIB in our employees, 
customers, and communities

A diverse workforce will enhance our 
reputation, function better, and increase 
engagement and productivity 

Opportunity Own operations: HR

Social Diversity, Equity, Inclusion & 
Belonging (DEIB)

DEIB in our employees, 
customers, and communities

Reputational loss stemming from the 
absence of promotion of equity, fairness, 
and inclusion within the organisation

Risk Own operations: HR and ESG

Social Diversity, Equity, Inclusion & 
Belonging (DEIB)

DEIB in our employees, 
customers, and communities

Reputational loss and failure to achieve 
our Company's recruitment targets, due to 
the limited representation of diverse 
groups (women, younger and more senior 
people and people with disabilities) and 
the absence of initiatives in this area

Risk Own operations: HR and ESG

Social Employee Relations

Commitment to respect for 
the Human Rights of UNGC

Enhanced reputation resulting from 
stakeholders' perception of the 
Company's commitment to advocating for 
and respecting Human Rights

Opportunity Own operations across the 
value chain
Upstream: Procurement and 
Supplier Engagement

Social Employee Relations
Commitment to respect for 
the Human Rights of UNGC

Reputational harm stemming from 
instances of Human Rights violations that 
can be attributed to the Company

Risk Own operations across the 
value chain

Social Employee Health, Safety & 
Well-being

Promoting employee safety, 
health, and well-being

Enhancement in productivity as a result of 
ensuring well-being and reducing work 
absences due to safety and health 
measures

Opportunity Own operations: HR

Social Employee Health, Safety & 
Well-being

Promoting employee safety, 
health, and well-being

Inadequate or insufficient implementation 
of measures related to the protection of 
employees' safety, health, and well-being

Risk Own operations: HR

Social Sustainable Sourcing Human Rights in the supplier 
base

Enhancement of RFQ process by having 
access to more diverse supplier base

Opportunity Upstream: Procurement and 
Supplier Engagement

Social Sustainable Sourcing
Human Rights in the supplier 
base

The violation of Human Rights within the 
value chain that may be associated with 
the Company

Risk Upstream: Procurement and 
Supplier Engagement

Social Sustainable Sourcing
Sustainability of the value 
chain

Increase of reputational risks linked to 
subpar sustainability performance within 
the value chain

Risk Upstream: Procurement and 
Supplier Engagement

Social Community Impact

Corporate volunteering and 
social action

Increased volunteering and social action 
initiatives enhance awareness of societal 
needs, leading to greater engagement and 
improved brand recognition

Opportunity Own operations: HR and ESG

Social Community Impact
Relationship with 
communities mainly through 
job creation

Reputational loss due to a lack of 
dialogue and contribution to the needs of 
stakeholders

Risk Own operations: Finance, 
Marketing, ESG, HR and 
Comms

Governance Governance, Ethics & 
Integrity

Standardised reporting of 
ESG information

Enhancement in reputation and visibility 
as a result of standardisation, 
accessibility, and disclosure of the 
Company's ESG information

Opportunity Own operations: ESG and  
Legal

Governance Governance, Ethics & 
Integrity

ESG risk Management Enhancement in the development of 
mitigation strategies and plans through 
the effective management of ESG risks

Opportunity Own operations across the 
value chain

Governance Governance, Ethics & 
Integrity

ESG risk Management The undervaluation of ESG risks as a 
consequence of the inadequate 
integration at the level of traditional risks

Risk Own operations: Finance, ESG 
and Legal

Governance Governance, Ethics & 
Integrity

Responsible and ethical 
business practices

Reputational damage and economic 
sanctions resulting from unfair 
competition practices (such as price-
fixing, bid coordination, collusion, etc.)

Risk Own operations: Finance, 
Legal, HR and Sales

Governance Governance, Ethics & 
Integrity

Regulatory compliance and 
good corporate governance 
practices

Inefficiencies in the strategic decision-
making process stemming from 
inadequate governance structure (lack of 
role allocation, insufficient diversity of 
profiles, etc.)

Risk Own operations: Legal and 
HR

Governance Governance, Ethics & 
Integrity

Standardised reporting of 
ESG information

Reputational loss for not achieving third 
party assurance

Risk Own operations: ESG and 
Finance

Governance Governance, Ethics & 
Integrity

Fiscal Transparency Financial losses due to non-compliance 
with fiscal legislation

Risk Own operations: Finance
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From the perspective of ESG-related material impacts, we are 
proud that our core business generates several remarkable 
positive impacts on our customers, colleagues, suppliers and 
society at large. We provide services that enhance the safety and 
security of our customers within the communities we serve, 
creating tangible social benefits. We also have a positive impact 
on our people through job creation, personal development 
through meritocracy, and access to opportunities, all while 
promoting health, well-being, and an inclusive culture. We 
promote environmental and human rights protection in our 
suppliers, which also impacts their communities. We do all this 
while following high ethical standards and respecting our 
stakeholders' trust.

However, we are aware of the potential negative impact that 
improper management of data privacy or cybersecurity could 
have on our customers, business, and colleagues. We are also 
aware of the environmental impact of our operations, like 
emissions, the use of natural resources within our supply chain 
or the waste that we generate. 

The timelines of the impacts are short, medium and long-term. 
Our involvement in these impacts is twofold. Some are directly 
from our operational activities, such as protection provided, 
energy consumption, and waste generation, while others stem 
from our business relationships, particularly within our supply 
chain. Through the development of our ESG strategy, we address 
our impact holistically, defining our commitments for each of 
our ESG-related material topics. 

Our identification of IROs has followed the associations outlined 
by the ESRS regulation, with the structure provided in ESRS 2 AR 

16. We acknowledge that some IROs are entity-specific, 
particularly those related to the material topic 'Best-in-Class 
Protection & Peace of Mind'.

We closely monitor the effects of our ESG-related material 
impacts, risks, and opportunities on our business model, value 
chain, and strategy to inform adjustments when necessary. 

With the exception of opportunities related to providing our core 
business (Best-in-class Protection topic) reflected in Revenues 
in the Financial Statements, we expect the remaining risks and 
opportunities to unfold in the medium to long term without any 
current material financial effect. 

The Board is aware of these dynamics and integrates them into 
strategic decision-making processes, supervising our response 
aligns with the Company's long-term vision. This approach 
enables us to implement mitigation strategies and seize 
opportunities as they arise.

In particular, regarding climate change, we have performed a 
comprehensive scenario analysis that enables us to foresee 
potential measures to mitigate the identified risks. For further 
details, refer to the Scenario Analysis section in the Climate 
Change chapter (ESRS 2 SBM-3).

Notably, resources allocated towards future compliance with the 
CSRD have increased compared to the previous year. This 
includes a slight increase in personnel dedicated to this area, as 
well as higher expenditures on external advisory and limited 
assurance services to support ESRS implementation.
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Committed to Action
ESRS 2 SBM-1

In 2021 we became participants in the United Nations Global 
Compact (UNGC). This initiative is the world’s largest voluntary 
corporate sustainability action, catalysing business awareness 
and action in order to achieve the SDGs.

As participants in the UNGC, we are committed to acting 
responsibly and incorporating the Ten Principles of the UNGC in 
relation to human rights, employment, anti-corruption and the 
environment into our strategies and operations. At the same 
time, we are committed to identifying further opportunities to 
advance and promote a positive impact on the SDGs aligned 
with our framework and issues 5, 8, 10, 12, 13 and 16.

Commitment table by Material Topic, with SDG

OUR 
PLANET

PRODUCT LIFECYCLE 
MANAGEMENT
& CIRCULARITY

We are committed to increasingly considering sustainability 
throughout the lifecycle of our products and services to 
minimise environmental impact starting from the design phase.

We are pursuing a zero-landfill ambition by 2035 by optimising 
our waste management and recycling opportunities.

• OUR TARGET: -50% Single-use Plastics usage in 
Product Packaging by 2025 vs. plastic weight per unit 
in 2021

• OUR TARGET: -75% Single-use Plastics usage in 
Product Packaging by 2030 vs. plastic weight per unit 
in 2021

• OUR TARGET: -100% Single-use Plastics usage in 
Product Packaging by 2050 vs. plastic weight per unit 
in 2021

• OUR TARGET: 100% Total Waste recycled, reused, or 
diverted from landfill in the distribution and repair 
centres by 2025

CLIMATE CHANGE We are committed to reducing our GHG emissions on a revenue-
intensity basis by 2030 vs. 2021 in our operations (Scope 1 and 2) 
and our value chain (Scope 3) by more than 40%. We are 
committed to achieving Net Zero by 2050.

• OUR TARGET: -40% Scope 1, 2 and 3 revenue-intensity based 
emissions by 2030 vs. 2021

• OUR TARGET: Commitment to Net Zero by 2050

As part of our strategy, we aim to increase the use of renewable 
electricity in our buildings to more than 80% by 2030.

• OUR TARGET: Increase the use of renewable energy in 
our buildings to more than 80% by 2030

CHAPTER MATERIAL TOPIC COMMITMENT
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OUR 
CUSTOMERS

BEST-IN-CLASS 
PROTECTION & 
PEACE OF MIND

We protect what matters most to families and small businesses 
through our industry leading, professionally monitored security 
solutions.

Our ‘award-winning’ innovations help us bring peace of mind 
around the clock to our customers.

Beyond providing peace of mind, we also work to save human 
lives in emergencies.

Our highly trained experts at our alarm centres are 24/7 ready to 
respond to any emergency.

We partner with security and emergency services to provide a 
rapid response when every second counts.

We aim to support more vulnerable members of society through 
adapted services.

DATA PRIVACY & 
CYBER SECURITY

Our products and services are also designed for data privacy and 
protection, as one of our core commitments to our customers.

Our organisation works in a structured way, driving a strong 
privacy and information security culture, to safeguard the 
interests of everyone entitled to protection of their data privacy, 
including our customers and employees.

We are committed to transparency in our responsible and 
proactive approach to data protection and cybersecurity.

OUR 
PEOPLE

DIVERSITY, EQUITY, 
INCLUSION & BELONGING 
(DEIB)

We are committed to supporting our colleagues through DEIB by 
promoting better talent attraction, retention, engagement, and 
performance.

We include in our talent pools those those in our society 
facing employment barriers, some of them belonging to less 
favourable segments, through meaningful and rewarding 
jobs. We draw on this very valuable source of talent for our 
continuous growth while improving our competitive 
advantage.
• OUR AMBITION: Increase women’s representation to 40% of 

the Company overall by 2030
• OUR AMBITION: Increase women’s representation to 

33% in leadership positions by 2030

We promote an inclusive environment, with focus on lowering 
barriers for diverse pools of talent to be represented and thrive, 
independently of individual characteristics such us gender, age 
or disability, providing access to opportunities through 
meritocracy.

Diversity in our workforce helps us to better understand the 
needs of the variety of customers we protect, so that we can 
offer solutions that provide peace of mind in a more customized 
way.

TALENT MANAGEMENT 
& SUSTAINABLE 
ENGAGEMENT

We work hard to maintain high levels of sustainable engagement 
with our mission and values for our people, across functions, 
countries and demographics.

We are focused on providing our colleagues with continuous 
learning and growth opportunities to build critical skills so they 
can unleash their full potential and perform at their best.

EMPLOYEE RELATIONS We are committed to respecting fundamental human rights 
through the United Nations Global Compact principles and 
agenda, including fair employment conditions internally and 
across our supply chain.

EMPLOYEE HEALTH, 
SAFETY & WELL-BEING

We take the safety and health of our colleagues very seriously, 
promoting their holistic well-being as professionals and as 
individuals.

CHAPTER MATERIAL TOPIC COMMITMENT
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OUR 
COMMUNITIES

COMMUNITY IMPACT We are committed to being a positive actor in our communities, 
making a difference through job creation and social impact.

We provide support to vulnerable individuals within our 
communities by leveraging the time, skills, and expertise of our 
colleagues and partners. Our goal is to enhance their 
opportunities to feel safe and secure.

SUSTAINABLE SOURCING We promote sustainable sourcing by engaging with our 
suppliers, providers, and partners, conducting ESG 
assessments, and requesting compliance with our Supplier 
Standards and Ethical Code.

• OUR TARGET: 100% supplier acceptance of our Ethical Code 
by 2025

• OUR TARGET: 100% of Strategic Product Suppliers evaluated 
via audit by 2025

• OUR TARGET: 100% of Strategic and Important suppliers rated 
in ESG by 2025

We aim to promote diversity in our supplier base through 
our Supplier Diversity Programme. 

• OUR AMBITION: 15% of diverse suppliers within the supplier 
base on our e-Sourcing platform by 2030

ETHICS & 
INTEGRITY 
(CORPORATE 
GOVERNANCE)

Doing The Right Thing is a key element in our culture and acting 
With Trust and Responsibility is embedded in our DNA. We lead 
by example and enable our people to deliver on our commitment 
to act ethically at all times.

We compete fairly and we are committed to responsible and 
ethical business practices.   

We work as a trusted partner with public bodies following high 
standards of regulatory compliance. We follow strict corporate 
governance principles.

CHAPTER MATERIAL TOPIC COMMITMENT

As participants in the UN Global Compact, 
we are committed to acting responsibly 
and incorporating its Ten Principles. 
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ESG enablers
Our ESG Roadmap, a formalised strategy approved by the ESG 
Board Committee, translates our priorities into goals while 
aligning with internal objectives, reporting standards, and 
stakeholder requirements.

We see policies, regulation and training as key operational 
enablers, together with active leadership, sharing of best 
practices, and internal and external communication. These 
aspects will be tracked through monitoring and governance in 
the coming years.

In 2024, we complemented our ESG data tracking and reporting 
tool with the ESG collaborative platform Workiva. This enables us 
to build the report following the structure required by the ESRS 
improving the traceability of each data point, the reporting 
quality and facilitating the third-party assurance of our KPIs.
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External Assessment

In 2024, Morningstar Sustainalytics6, out of more than 15,000 
companies covered by its ESG Risk Rating assessments, 
recognised Verisure Midholding AB as an ESG Global 50 Top 
Rated company and an ESG Regional and Industry Top Rated 
company under the comprehensive rating methodology with a 
rating of 7.1, indicating negligible risk7. We have commenced 2025 
with an improved rating of 7.0, signifying negligible risk, and 
have received all three badges as an ESG top-rated company. 
This sustained recognition reflects the collective efforts and 
dedication of all Verisure colleagues.
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6 Copyright © 2025 Sustainalytics, a Morningstar company. All rights reserved. The information, data, analyses and opinions contained herein do not constitute investment advice 
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strategy. The use of the data is subject to conditions available at https://www.sustainalytics.com/legal-disclaimers.
7 The rating agency distinguishes five levels of risk: negligible, low, medium, high, and severe. Verisure received an ESG Risk Rating assessed by Morningstar Sustainalytics to be at 
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'Our commitment to 
sustainability is more than a 
promise - it's a continuous 
journey that shapes our 
strategy, drives our 
decisions, and builds a better 
future for everyone.' 
Marta Panzano, Chief Human Resources, 
Communications, and ESG Officer.

https://www.sustainalytics.com/legal-disclaimers.


1.4 Impact, Risk, and Opportunity 
Management
ESRS 2 IRO-1 / ESRS 2 IRO-2

Process for identifying and assessing ESG-related 
material Impacts, Risks, and Opportunities
ESRS 2 IRO-1

Double Materiality Assessment
We identify material issues through a structured, iterative 
process designed to assess the factors that shape stakeholder 
perceptions of our performance and our ability to create and 
sustain value. This preliminary methodology incorporates a DMA 
that evaluates sustainability factors from two key perspectives: 
financial materiality (identifying sustainability issues that could 
financially impact our Company), and impact materiality 
(assessing the broader ESG impacts of our activities).

Our methodology is grounded in industry-leading practices, 
regulatory guidance, and tailored processes that reflect our 
specific operational and industry context.

The assessment follows a structured five-phase approach:

1. Definition of the Playing Field
We begin by establishing the context in which our organisation 
operates, integrating insights from:

• Regulatory and Voluntary Reporting Requirements 
We monitor and align with key frameworks, including the CSRD, 
the EU Taxonomy Regulation, and the Sustainable Finance 
Disclosure Regulation (SFDR). These regulations define our 
compliance obligations and establish key parameters for 
assessing materiality.

• Sustainability Trends and Value Chain Analysis
A forward-looking assessment helps us identify emerging 
challenges and opportunities, such as net-zero ambitions, 
circular economy principles, technological innovation, and ESG-
related governance. Key industry drivers include the transition to 
low-carbon technologies, designing processes that prioritise 
circularity, and enhancing supply chain due diligence.

• Peer Benchmarking and Analyst Review
We assess our approach against industry peers and consult 
leading ESG analyst frameworks, including S&P Global, 
Sustainalytics, and MSCI, to identify emerging ESG-related 
material topics and align with industry best practices.

• Sectoral Challenges and Vision for 2030
We consider key sustainability challenges within our sector—
such as fostering a global, diverse, and highly skilled workforce, 
driving sustainable innovation, and achieving zero 
environmental impact. These priorities shape the identification 
and ranking of material issues.

• Previous materiality assessments
We build upon previous materiality assessments for consistency. 
Since no new topics emerged during the initial phases of this 
assessment, we have continued to focus on our established 
sustainability priorities.

2. Identification of IROs
At this stage, we identify specific IROs for each material topic 
and subtopic, drawing insights from our Company, stakeholders, 
and the broader value chain.

We assess both positive and negative impacts caused by our 
organisation, considering both current and potential effects 
across the environment, society, and the economy. This includes 
impacts directly linked to our operations as well as those 
indirectly linked through our value chain.

We also evaluate risks that could affect our financial 
performance, strategy, or business model, as well as 
opportunities that enhance resilience, drive innovation, and 
create value.

Each of our 11 priority ESG topics is analysed at the subtopic 
level, as established in the ESRS subtopics. These topics cover 
social, environmental, and governance dimensions.

Topics

Environmental Product Lifecycle Management & 
Circularity

Environmental Climate Change

Social Best-in-Class Protection & Peace of Mind

Social Data Privacy & Cyber Security

Social Diversity, Equity, Inclusion & Belonging 
(DEIB)

Social Talent Management & Sustainable 
Engagement

Social Employee Relations

Social Employee Health, Safety & Well-being

Social Community Impact

Social Sustainable Sourcing

Governance Governance, Ethics & Integrity
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3. Stakeholder Consultation
Stakeholder engagement is central to our process, so that the 
perspectives of those affected by or influencing our activities are 
reflected in our materiality assessment. To enhance clarity and 
alignment with ESRS guidelines, we categorise stakeholders into 
two distinct groups: affected stakeholders and users of the 
sustainability report.

• Affected stakeholders: These include individuals or groups 
whose interests are positively or negatively impacted by our  
activities and our direct and indirect business relationships 
across the value chain. These stakeholders experience varying 
levels of impact, making the concept of ‘key stakeholders’ 
particularly relevant. Engaging with this group allows us to 
identify sustainability concerns and understand how they are 
affected. 

• Users of the sustainability report: This group consists of those 
who use the report for decision-making, such as investors, 
financial institutions, and other entities assessing our 
sustainability performance. Some stakeholders—such as 
investors and financial institutions—may fall into both 
categories (affected stakeholders and users of the 
sustainability report), reflecting their dual role in influencing 
and being impacted by the Company’s activities.

We engaged strategic suppliers, customer representatives, 
employees, investors, banks, and internal leaders to validate 
identified impacts, risks, and opportunities. Feedback was 
collected through questionnaires and interviews, addressing 
each subtopic from the following perspectives:

• Importance and expectations

• Perceived performance

• Confidence in our approach

• Intolerance toward gaps in ESG efforts

The consultation provided actionable insights, enabling us to 
prioritise ESG topics, align with stakeholder expectations, and 
strengthen our ability to address material issues effectively.

4. Assessment of IROs
The evaluation and prioritisation of IROs involves two key stages: 

Evaluation:
We analyse both quantitative and qualitative data to assess the 
significance of each IRO, focusing on our value chain, business 
model, and the geographies where we operate to identify areas 
with an increased risk of adverse impacts. To determine the 
materiality of each IRO, we consider its scale, scope, likelihood, 
remediability, and time horizon. 
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Impacts can be positive or negative, as well as current or 
potential. Current impacts are those already taking place or 
beginning to take effect, and potential impacts refer actions or 
consequences that may arise in the future. 

• Positive and current: Scale and Scope

• Positive and potential: Scale, Scope and Probability 

• Negative and current: Scale, Scope and Remediability

• Negative and potential: Scale, Scope, Remediability and 
Probability

In evaluating risks and opportunities, we assess both their scale 
and probability. For risks, this involves considering the 
likelihood and magnitude of negative impacts, while for 
opportunities, we evaluate the potential scale and probability of 
positive outcomes that could create value.

Assumptions and Considerations
1. While this assessment offers a relative positioning of IROs 

along two axes—impact materiality and financial materiality—
our medium-term goal is to quantify the financial impacts of 
ESG-related material topics in economic terms. This will 
strengthen our ability to measure and manage ESG factors in 
alignment with our business strategy.

2. Given the characteristics of our business model, specific 
environmental topics—specifically E2 (Pollution), E3 (Water 
and Marine Resources), and E4 (Biodiversity and Ecosystems)
—were de-prioritised in our initial assessment. This decision 

was based on potentially relevant IROs that were already 
addressed under other topics like E1 (Climate Change), E5 
(Resource Use and Circularity), and S3 (Affected Communities). 
Since no unique IROs were identified for these de-prioritised 
topics, and considering the characteristics of our business 
model, we concluded that they were not material for this 
exercise.

3. By combining rigorous methodologies, stakeholder 
engagement, and forward-looking analysis, our process 
follows a comprehensive approach to identifying and 
addressing the ESG-related material impacts, risks, and 
opportunities that shape our organisation and its role in 
society. As part of our commitment to continuous 
improvement, our methodology and materiality assessment 
may be updated and fine-tuned in 2025, following the latest 
guidance from EFRAG.

4. Our approach to identifying, assessing, and managing 
sustainability-related risks is embedded within our broader 
ERM framework. ERM is a core component of our strategic risk 
management, fully integrated into the Company's ongoing 
activities and aligned with the COSO framework.  
Sustainability-related risks are assessed with the same level 
of rigour as other business risks and their significance and 
potential impacts are appropriately assessed and prioritised.

Disclosure Requirements in ESRS covered 
by our Sustainability Statement
ESRS 2 IRO-2

Verisure has applied qualitative and quantitative thresholds in 
line with the criteria established in Section 3.2 of ESRS 1 on 
Material Matters and Materiality of Information to determine the 
material information to be disclosed regarding impacts, risks, 
and opportunities assessed as significant. 

This process involved evaluating the likelihood, severity, and 
nature of negative and significant positive impacts on key 
stakeholders. Once ESG-related material topics were identified, 
we followed the structured process outlined in Appendix E of 
ESRS 1 to determine the necessary disclosures.

Verisure assessed whether relevant policies, actions, or targets 
were in place for each material topic. In cases where such 
elements are not yet established, we disclose this information 
and, when applicable, provide a timeframe for implementation. 
We then evaluated the materiality of specific Disclosure 
Requirements (DRs) and individual Data Points (DPs) to focus on 
information of high significance. Where DRs or DPs were deemed 
material, the required information has been included in this 
report in alignment with paragraph 34(a) of ESRS 1. Where 
individual DPs were not material, they were omitted, as 
permitted under paragraph 34(b) of ESRS 1. Following this 

approach our reporting remains transparent, focused, and 
aligned with our commitment to addressing key sustainability 
impacts across our operations and value chain.

The requirements outlined in paragraph 56 of IRO-2 (Disclosure 
Requirements in ESRS Covered by the Undertaking’s 
Sustainability Statement) are detailed in the annexes. Annex 3 
(Table of Contents of the ESRS Standards: List of Disclosure 
Requirements Based on Materiality Assessment) provides a list 
of the Disclosure Requirements that have been applied in 
preparing the sustainability statement following the outcome of 
our materiality assessment. Annex 4 (Table of Contents of the 
SFDR Regulation) provides a table of all the data points derived 
from other EU legislation, specifically in reference to the SFDR.
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2.1 Taxonomy Regulation
The Taxonomy Regulation entered into force on 12 July 2020 and 
is an important classification system within the European 
Union's framework for sustainable finance. It defines the criteria 
for which economic activities can be classified as 
environmentally sustainable and aims to contribute to the EU's 
goal of achieving climate neutrality by 2050.

The Taxonomy determines whether an economic activity is 
sustainable based on technical screening criteria for making a 
substantial contribution to at least one of the six environmental 
objectives and not causing significant harm to any of the other 
five environmental objectives defined for economic activities. 
Taxonomy-aligned activities must also comply with minimum 
safeguards to ensure fundamental human rights are respected 
and good business practices are followed.

The EU Taxonomy defines six environmental 
objectives:
• Climate change mitigation (CCM)

• Climate change adaptation (CCA)

• The sustainable use and protection of water and marine 
resources (WTR)

• The transition to a circular economy (CE)

• Pollution prevention and control (PPC)

• The protection and restoration of biodiversity and ecosystems 
(BIO)

The Taxonomy Regulation is still under development and covers 
only a limited number of economic activities. It does not 
currently cover security activities, so our Company's turnover will 
not be eligible according to the taxonomy.

Overview

          100%

90%
10%

97%

3%

Non-eligible Eligible, non-aligned

From 1 January 2025, Verisure is obliged to report on the EU 
Taxonomy. For 2024, the Company reports voluntary eligibility 
and alignment regarding all six environmental objectives 
mentioned above. Comparable numbers were reported 
voluntarily.

Taxonomy-eligible and non-eligible activities
Verisure has evaluated the Company’s economic activities and 
has concluded that the proportion of distinguishable economic 
activities eligible under the Taxonomy is very small. 100% of our 
turnover is Taxonomy-non-eligible activities. A small portion of 
our CapEx and OpEx, such as leasing low-emission vehicles, are 
taxonomy-eligible but not aligned. Verisure does not have any 
activities relating to gas and nuclear activities. For the gas and 
nuclear delegated act table, see the end of this section.

Turnover
Total turnover comprises revenue as reported in the income 
statement in the line revenue. Verisure’s revenue is generated 
mainly from the recurring monthly fees in the portfolio segment, 
which account for approximately 80% of the total revenue. The 

remaining revenue is generated from the installation fee in the 
customer acquisition segment, invoiced services and product 
sales. The activities at Verisure are not currently Taxonomy-
eligible as security activities are not included in the taxonomy as 
of today.

Capital Expenditures (CapEx)
Total CapEx includes acquisitions of property, plant and 
equipment and intangible assets, excluding goodwill, and new 
right-of-use assets for the year. For further information for each 
of the asset’s type, see Note 16 Property, plant and equipment in 
line investments, Note 17 Right of use assets on new leasing 
contracts, Note 19 Customer Portfolio in line investments and 
Note 20 Other intangible assets in line investments in our 
Verisure Midholding AB Annual Report 2024. 

Eligible CapEx consists of investments from suppliers with 
Taxonomy-eligible activities in the 2024 financial year.

During 2024, Verisure signed new and extended lease contracts 
for vehicles (CCM 6.5 Transport by motorbikes, passenger cars, 
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and light commercial vehicles) and leased buildings (CCM 7.7 
Acquisition and ownership of buildings). Installers and 
salespersons use the majority of our car fleets. Our leased 
buildings include headquarters in each of our counties as well 
as branches. Otherwise, no proportion of Verisure’s investments 
is linked to Taxonomy-eligible activities.

Purchases from suppliers can only be assessed as Taxonomy-
aligned if it has been possible to verify that the supplier has 
conducted Taxonomy-aligned activities. To determine that the 
economic activity is Taxonomy-aligned, Verisure must ensure 
that the technical screening criteria for making a substantial 
contribution and doing no significant harm to the other 
environmental objectives have been met. Moreover, the supplier 
must have all processes in place to ensure minimum safeguards. 
During the year, Verisure could not verify with certainty that the 
suppliers’ activities met all the criteria and is reporting all these 
investments as eligible but not taxonomy-aligned. 

As commented in the Our Transition Plan section of the Climate 
Change chapter, to achieve our direct emissions targets for 2030, 
there is no need for a significant incremental annual CapEx but 
the re-allocation of a larger proportion of the current annual 
CapEx in car leasing to zero or low-emission cars. We have 
already started this process but in doing so, we need to consider 
the pace of deployment of the public charging infrastructure to 
avoid operational risk.

Investment in property, plant and equipment, and intangible 
assets is not defined as a taxonomy-eligible activity. The central 

part of our property, plant, and equipment is related to the 
alarm equipment installed at our customers' premises. The rest 
of the part is primarily related to IT equipment and furniture. 
Our intangible assets include both customer portfolios and 
other intangible assets. The customer portfolio includes contract 
portfolios and customer acquisition costs, which are the 
incremental costs for obtaining a contract. Other intangible 
assets are primarily computer software, development costs, and 
trademarks.

Operating Expenditures (OpEx)
The total costs (OpEx) included in the Taxonomy definition 
consist of research and development, building renovation 
measures, short-term leases, low-value leases, maintenance and 
repair, and any other direct expenditures relating to the day-to-
day servicing of assets of property, plant and equipment by the 
undertaking or third party to whom activities are outsourced 
that are necessary to ensure the continued and effective 
functioning of such assets. 

As reported for CapEx, the Company has identified a very small 
portion of eligible but not taxonomy-aligned activities related to 
leased vehicles (CCM 6.5 Transport by motorbikes, passenger 
cars and light commercial vehicles) and leased buildings (CCM 
7.7 Acquisition and ownership of buildings).

Our non-eligible activities are mainly related to maintenance to 
serve our customers' alarm equipment. A small part is related to 
short-term and low value of other leasing contracts. 

Nuclear and fossil gas related activities
Row Nuclear energy related activities YES/NO

1 The undertaking carries out, funds or has exposures to research, development, demonstration and deployment of 
innovative electricity generation facilities that produce energy from nuclear processes with minimal waste from the fuel 
cycle. No

2 The undertaking carries out, funds or has exposures to construction and safe operation of new nuclear installations to 
produce electricity or process heat, including for the purposes of district heating or industrial processes such as hydrogen 
production, as well as their safety upgrades, using best available technologies. No

3 The undertaking carries out, funds or has exposures to safe operation of existing nuclear installations that produce 
electricity or process heat, including for the purposes of district heating or industrial processes such as hydrogen 
production from nuclear energy, as well as their safety upgrades. No

Fossil gas related activities

4 The undertaking carries out, funds or has exposures to construction or operation of electricity generation facilities that 
produce electricity using fossil gaseous fuels. No

5 The undertaking carries out, funds or has exposures to construction, refurbishment, and operation of combined heat/cool 
and power generation facilities using fossil gaseous fuels. No

6 The undertaking carries out, funds or has exposures to construction, refurbishment and operation of heat generation 
facilities that produce heat/cool using fossil gaseous fuels. No
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2.2 Product Lifecycle Management 
& Circularity
Circularity at Verisure
E5-ESRS 2 IRO-1 / E5-1 /  E5-3

As outlined in the Process for identifying and assessing ESG-
related material Impacts, Risks, and Opportunities section of 
the Impact, Risk, and Opportunity Management chapter (E5-ESRS 
2 IRO-1), we have identified Product Lifecycle Management & 
Circularity as one of our ESG-related material topics. This 
includes sustainable and long-term solutions, along with waste 
management and recycling as subtopics. 

Our identified IROs related to circularity include:

• Depletion of natural resources through the consumption of 
non-renewable raw materials in the production chain 
(negative impact)

• Promotion of the circular economy through the 
implementation of policies and actions (positive impact)

• Reputational and brand enhancement due to proper waste 
management achieving zero-landfill ambition by 2035 goal 
(opportunity)

• Potential financial penalties and reputational damage 
resulting from inadequate waste management practices (risk)

• Cost increase resulting from the adoption of product lifecycle 
improvement policies (risk)

In connection with these IROs, we have identified several 
business units within Verisure that may significantly influence 
them:

• Technology (R&D and Quality Assurance), leading the 
development new technologies and products that consider 
sustainability, durability, and repairability. 

• Sales & Operations, implementing sustainable practices and 
initiatives for effective waste management to maximise the 
recycling of our products.

• Procurement and Supply Chain, recapturing product value and 
extending the lifecycle of returned products through the 
reverse logistics process. They also work on initiatives to 
reduce single-use plastic packaging to promote circularity.

• Finance, assessing and quantifying the potential financial 
impact of sustainability risks, such as cost increases from 
product lifecycle improvements or potential financial 
penalties from poor waste management, through our ERM 
framework.

• Legal, seeking compliance with environmental regulations to 
minimise the risk of financial penalties and reputational 
damage stemming from poor waste management.

• ESG, aligning all business units in waste management, 
implementing circular economy policies and promoting 
sustainability, all while working towards our objective of 
achieving our zero-landfill ambition by 2035.

Neglecting circularity and adhering to a 'business as usual' 
mindset would imply some risks, including the potential higher 
costs due to future scarcity of non-renewable resources and 
exposure to regulatory and financial penalties due to future 
potential requirements of recyclability, raw materials use, energy 
use or waste management, among others. We can mitigate these 
risks by proactively adopting sustainable practices and by 
operating in compliance with regulations. To identify the phases 
of the value chain where resource use, risks, and negative 
impacts are concentrated, please refer to the ESG-related 
material Impacts, Risks, and Opportunities and their Interaction 
with Strategy and Business Model section in the Verisure at a 
Glance chapter (E5-ESRS 2 IRO-1). 
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Our Circularity Strategy
E5-ESRS 2 IRO-1 / E5-1 /  E5-3

Our Product Lifecycle Management & Circularity Strategy 
encompasses the following concepts: Lifecycle Assessment (LCA), 
packaging, waste management, reverse logistics, and our zero-
landfill strategy. 

We have established several targets related to these concepts:

• LCA: We aim to strengthen our circular economy efforts by 
conducting LCA for our products. In 2024, we launched a pilot 
LCA assessment for one of our high-demand items, the MC3 
(the new version of the Magnet Shock sensor). These 
evaluations will help us identify opportunities for 
improvement, set clear criteria for material usage, and guide 
our adoption of sustainable practices that minimise resource 
depletion, encourage recycling, and support a circular 
economic model.

• Packaging: Our aim is to reduce the use of single-use plastic 
packaging by adopting more sustainable alternatives, such as 
cardboard. Additionally, we are committed to fully recycling 
the waste generated at our distribution centres. Our targets 
are as follows.

• A 50% reduction in single-use plastic product packaging by 
2025, compared to plastic weight per unit in 2021

• A 75% reduction in single-use plastic product packaging by 
2030, compared to plastic weight per unit in 2021

• A 100% reduction in single-use plastic product packaging by 
2050, compared to plastic weight per unit in 2021

• Logistics: 100% Total Waste recycled, reused, or diverted from 
landfill in the distribution and repair centres by 2025.

• Zero-landfill strategy: We are working towards fulfilling our 
zero-landfill ambition by 2035 by optimising our waste 
management and enhancing recycling opportunities.

These targets are voluntary and were developed in 2021. They 
apply to the entire Company and reflect our commitment to 
minimising the environmental impact of our operations 
throughout our value chain, as detailed in our Environmental 
Policy.

The targets primarily focus on the 'prevention' and 'recycling' 
layers of the waste hierarchy.

In 2022, we reduced our use of plastic product packaging by 3% 
compared to the baseline year of 2021. By 2024, we reached a 
total reduction of 15% against that baseline. 

In 2024, we recovered 82% of product value from end-of-life 
(EOL) and damaged alarm devices at our repair centres. The rest 
of the products that could not be recovered were sent to 
recycling8. 

Furthermore, around 90% of the waste generated in our 
distribution and repair centres was sent to recycling. The 
remaining 10% was incinerated and used for energy production, 

in line with our zero-landfill strategy, which aims for reusing, 
recycling, or diverting from landfill.

Addressing Circular Economy 
in our Environmental Policy
In December 2024, we approved and published our Verisure 
Environmental Policy on our website, reinforcing our 
commitment to circularity and sustainability. The policy 
addresses climate change, product lifecycle management, and 
circularity. It emphasises the importance of minimising our 
environmental impact across our value chain by prioritising 
sustainable, long-term solutions in product lifecycle 
management.

Several circularity topics are addressed in the policy, including: 
waste reduction and separation, recycling, enhancing recyclable 
and recycled materials, and reducing energy use through 
improved energy efficiency.

As stated in the policy, our objective is to manage the lifecycle of our 
products and services in a way that promotes longevity and 
sustainability. By conducting Product LCA, we strive to minimise 
environmental impact starting from the design phase. We are 
dedicated to implementing sustainable sourcing and production 
practices that reduce our dependence on finite resources, fostering 
environmentally responsible solutions for the long term.

For further details on our Environmental policy, please refer to 
the Policies related to Climate Change 
Mitigation and Adaptation section in the Climate Change 
chapter (E5-1). 

Our commitments
E5-3

1. We are committed to increasingly 
considering sustainability throughout the 
lifecycle of our products and services to 
minimise environmental impact starting from 
the design phase.

2. We are pursuing a zero-landfill ambition by 
2035 by optimising our waste management 
and recycling opportunities.
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Product Design
E5-2 / E5-5

The first objective in our product design is the durability of 
every device, as the longevity of a device is critical from a 
sustainability and business perspective. Before launching new 
products, we conduct resilience and endurance tests through 
Highly Accelerated Life Testing (HALT), in collaboration with 
accredited, best-in-class laboratories. 

We are committed to prioritising long-term solutions and 
focusing on sustainable product lifecycle management, from 
design to end-of-life. Our R&D teams work to enhance device 
durability, minimising environmental impact. Our products now 
boast a durability of ten years, with long-lasting alarm and 
monitoring devices designed for reliability and sustainability. 

In late 2023, we established a cross-functional team to pilot a 
LCA project in 2024. An LCA allows us to evaluate a product's 
environmental impact and implement targeted actions to reduce 
this impact from the design stage onwards.

The purpose of our LCA plan is threefold:

• To identify opportunities for improving the environmental 
performance of our products at various stages of their 
lifecycle—from the extraction of raw materials through 
manufacturing to disposal. During the design process, we 
consider the circularity of our alarm devices, focusing on their 
eventual reusability, repairability, or recyclability in our Repair 
Centres. Our aim is also to reduce the amount of waste 
generated at the end of their service life.

• To provide information for decision makers to guide strategic 
planning, establish of priorities, and aid in the design and 
redesign of products or processes.

• To select relevant environmental performance indicators, 
including appropriate measurement techniques.

We are increasingly embedding these circularity considerations 
within our development processes.	

To enhance the repairability and recallability of our products, we 
analyse every stage of a product’s lifecycle. Our R&D team 
incorporates these sustainability principles during the design 
process, including:

• Maximising product recovery

• Minimising the number of parts in our devices, resulting in 
lighter parcels and decreased cargo weight

• Optimising packaging, and reducing the footprint of our cargo 
and CO2eq emissions during transportation. We also aim to 
minimise the need for cardboard and plastic packaging

• Minimising plastic use
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We have initiated our exploratory efforts to utilise recycled 
plastics for specific parts of our products where the final 
finishing quality or mechanical requirements are not critical 
for their functionality. We conducted tests to evaluate the 
mechanical resistance of recycled plastic alternatives for 
certain internal parts of our Panic Button, focusing on areas 
where mechanical properties or aesthetic aspects are less 
significant. Building on our initial progress, we recognise that 
additional investments are necessary in the coming years. 
Our main ambition is to strike a balance between the 
sustainability of the materials we use and the essential 
quality, durability, and performance of our products. 

With the introduction of LCA, we aim to provide a more 
structured and scalable approach to all these initiatives.

We are focused on continuously improving the circularity of 
Verisure products by expanding on our Product LCA. In 2024, we 

successfully executed our first pilot using a simplified LCA 
methodology for our next generation of shock sensors.

In 2025, we plan to design a Technology ESG strategy to 
increasingly integrate Circular Design considerations into our 
product and service development process. 

We will continue to explore opportunities for incorporating 
recycled and biodegradable materials into our product design 
processes. Following the success of the pilot, our goal for 2025 is 
to expand LCA evaluations to a broader range of product 
innovations, allowing us to gain deeper insights into potential 
areas for improvement. This will enable us to establish tangible 
criteria for material resource use, identify and assess related 
risks and opportunities, and gradually adopt sustainable 
practices that minimise resource depletion, promote recycling, 
and support a circular economic model.

Product Packaging 
E5-2 / E5-5

We are transforming the packaging requirements of our 
products by collaborating with our strategic product suppliers, 
particularly those in the alarm equipment and R&D spend 
categories. Our aim is to incorporate alternative materials and 
make this process as plastic-free as possible by reducing single-
use plastic packaging.

In 2022, we established a unified Sustainable Packaging Strategy, 
which was launched in January 2023. This strategy sets out 
guidelines for new product introductions, targeting a significant 
reduction in plastic packaging.

Our efforts focus on entirely eliminating or substantially 
reducing the plastic bags that surround our products, while 
avoiding damage during the process. In cases where it is not 
feasible to remove plastic packaging entirely, we opt for 
alternatives such as cardboard sheets, tissue paper, or 
biodegradable bags.

To accelerate the achievement of this goal, we continue to refine 
our Sustainable Packaging Strategy for our strategic product 
suppliers, including Electronic Manufacturing Services (EMS) and 
Original Design Manufacturers (ODM), as well as third-party 
logistics providers (3PLs).

Our logistic centres have installed cardboard shredders to 
recycle used cardboard boxes. The shredded cardboard is then 
repurposed as padding, effectively protecting the contents of 
packages while replacing the Polyurethane (PU) foam padding 
that was previously used. 

For 2025, we have initiated a project to monitor the cardboard and 
paper usage in our product packaging. 

Our Sustainable Packaging Strategy
Our Sustainable Packaging Strategy is a key pillar in our circularity efforts, implemented in three steps:

1 2 3
Reduce the packaging 

weight and size of 
plastic bags or remove 

them completely.

Increase recycled 
plastic options.

Improve the percentage of 
recyclable, compostable, and 

reusable packaging. By 2030, we 
aim to reduce disposable plastics 

in product packaging by 75%.
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Our Streams and Types of Waste
E5-2 / E5-5

At Verisure, we identify the following waste streams generated 
by our operations:

• Sales & operations waste: This includes waste generated by 
our business activities, specifically alarm devices, their 
associated batteries, and packaging materials collected by our 
technicians following installations, maintenance, or 
cancellations. 

• Waste generated from daily office activities: This 
encompasses organic waste, plastics, paper, and cardboard, as 
well as obsolete IT equipment such as computers, monitors, 
and printers. It includes packaging materials, office supplies, 
and general waste generated from routine operations.

We further classify waste into the following types:

• Waste from Electrical and Electronic Equipment (WEEE): This 
type of waste requires proper sorting to maximise reuse and 
recycling, thereby mitigating potential soil and water pollution. 
The WEEE generated by Verisure includes:

• Alarm devices composed of plastic, metals, electronic 
circuits, sensors, batteries (e.g. alkaline, lithium, nickel-metal 
hydride, and lead), cables, and connectors.

• IT equipment such as desktop computers, monitors, laptops, 
docking stations, printers and toners, phones, and tablets. 
Information on these devices must be securely wiped or 
destroyed to prevent data breaches. 

• Packaging waste: This consists of cardboard and plastic waste 
generated from our operations and office activities.

• Other office waste: This primarily consists of waste produced 
in our offices, including organic materials, glass, paper, and 
plastics.

Additionally, we can differentiate between hazardous and non-
hazardous waste:

• Non-hazardous waste: This type of waste does not pose a 
threat to human health or the environment. Examples include 
organic waste, cardboard, paper, and alkaline batteries.

• Hazardous Waste. This type of waste possesses properties that 
render it dangerous or harmful to human health or the 
environment. This includes waste that is ignitable, corrosive, 
reactive, or toxic. Examples include certain batteries, toner 
cartridges, WEEE, and the pyrotechnical content of our 
ZeroVisionTM  devices. Verisure does not generate any 
radioactive waste from its operations.

To manage our WEEE, we partner with recycling companies9 
across the countries in which we operate. These partnerships 
allow us to leverage synergies and economies of scale, enabling 
the establishment of a capillary waste collection network. 
Beyond paying our fees, we participate in the collection of WEEE 
generated, primarily through our maintenance activities. 

2. ENVIRONMENTAL | 2.2 PRODUCT LIFECYCLE MANAGEMENT AND CIRCULARITY

41 VERISURE MIDHOLDING AB SUSTAINABILITY REPORT 2024

9 Our recycling partnerships include: Ecoembes, Ecopilas, and Recyclia in Spain, Recycla in Chile, San Lien, and Gtech in Brazil, Prexey in Argentina, ALMI International S.A.C. in Peru, 
Electrão in Portugal, ERP and CONAI in Italy, SCRELEC, Collect'us, Technoclic, and Recyclea in France, Sitbat, Stichting Batterijen, and Milieu Service Nederland in the Netherlands, 
GRS and Rhenus in Germany, Business Waste in the UK, Bebat, Ecorepair and Aba Recycling in Belgium, El-Kresten, Näringslivets Producentansvar, ATEA, and PreZero in Sweden, 
ATEA and Totalaffald, HJ Hansen, and Remondis in Denmark, 3StepIT and Norsirk AS in Norway, and Recser, Selt innokukko, Ecolt IT, and Remeo, in Finland.



Reverse Logistics
E5-5

Our approach to minimising waste focuses on recapturing value 
and extending the lifecycle of products returned from 
maintenance activities or cancellations.

The waste generated from our business operations enters our 
Reverse Logistics system, where local warehouses categorise it. 
When potential for reuse or refurbishment is identified, waste 
materials are transferred to a central distribution centre. Once 
centralised, materials are classified according to our Repair 
Catalogue and introduced into the Reverse Logistics flow at our 
repair centres.

Our technicians assess whether the returned products are still 
under warranty. If they are, a Return Material Agreement is 
issued, allowing the product to be returned to the supplier. For 
products not under warranty, we evaluate their repairability. If 
they can be repaired, they enter the repair flow.

Once repaired, these products are returned to the field. Products 
that cannot be repaired are recycled through our recycling 
partners.

This closed-loop system is crucial in minimising waste, 
extending the lifecycle of our products, and reinforcing our 
commitment to sustainability and resource optimisation. 

The Reverse Logistics system has allowed us to recycle around 
90% of the waste generated in our distribution and repair 
centres. The remaining 10% has been incinerated and used for 
energy production. We are working towards fulfilling our zero-
landfill strategy, aiming to reuse, recycle or divert from landfill 
100% of our waste in our distribution and repair centres. 

82%
of product value returned 

from customers was 
refurbished and reused

Our Reverse Logistics, Simply Explained 
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'Reverse Logistics at Verisure
is the process of recapturing 
product value and extending the 
lifecycle of products returned 
from the field. In 2024, we 
successfully recovered 82% of 
the product value from products 
delivered from customer sites to 
our repair centres.'
Mariano Andreu Merino, Procurement 
and Supply Chain Director.



Green Workplaces
We are committed to increasing our green footprint 
and circularity in our offices and workplaces.

ITALY: ROME
In 2024, our new building, Green Island, located in Rome, 
received the LEED Gold certification. The structure has four 
central green courtyards that enhance ventilation and cooling 
throughout the building, alongside 2,500 square metres of 
outdoor space. The building also has 16 hanging gardens filled 
with various trees that naturally regulate sunlight. These 
innovative design elements contribute to a decrease in indoor 
air temperatures by several degrees Celsius, leading to a 
significant reduction in energy consumption for air conditioning.

UK: NEWCASTLE
Our building in Newcastle has been certified with the Green 
Mark certification, recognising the advanced maturity of our 
environmental management system. In terms of sustainable 
practices, we achieved Level 1 recognition in 2022 for our efforts 
in environmental management, local environmental initiatives, 
utilities management, and waste reduction.

SWEDEN: MALMÖ
The Technology North offices in Malmö were awarded LEED 
Platinum and WELL Gold certifications in 2021.

SWITZERLAND: GENEVA
At the end of 2021, our headquarters in Switzerland received the 
Minergie certification, a registered quality label for low-energy 
consumption buildings.

THE NETHERLANDS
Two of our buildings in the Netherlands hold an A+ Energy Label.

SPAIN: MADRID
Sustainability was a key consideration in the redesign our offices 
in 2021, leading to the creation of numerous green spaces. The 
buildings have been designed to optimise water and electricity 
usage, while also promoting responsible consumption and 
recycling. As a result, our Victoria building in Madrid received the 
LEED Platinum certification.

PERU: LIMA
In 2019, our offices in Lima were awarded the LEED Silver 
Certification by the US Green Building Council.

FRANCE
The building located in Antony has held the BREEAM Very Good 
certification since 2020, while the Sainghin-en-Mélantois 
building has been certified as a GREEN OFFICE since 2013. 
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2.3 Climate Change
At Verisure, we are committed to minimising our environmental impact, and as part of this 
commitment, the success of our climate strategy impacts the variable remuneration of our 
Management Team. The Board has approved this incentive scheme following a 
recommendation from the Remuneration Committee.

Our commitments

1. We are committed to reducing our GHG 
emissions on a revenue-intensity basis by 
2030 vs. 2021 in our operations (Scope 1 and 
2) and our value chain (Scope 3) by more than 
40%. We are committed to achieving Net Zero 
by 2050.

2. As part of our strategy, we aim to increase 
the use of renewable electricity in our 
buildings to more than 80% by 2030.

Climate Governance 
E1-ESRS 2 GOV-3

We have established a robust framework to assess the 
performance of our key personnel against specific greenhouse 
gas (GHG) emission reduction targets. These targets, reported 
under Disclosure Requirement E1-4, serve as benchmarks for 
evaluating the effectiveness of our climate strategies. For 
example, our current GHG emission reduction target is to 
achieve a 40% reduction in GHG emission intensity per revenue 
for Scopes 1, 2, and 3 by 2030, compared to 2021 levels. For 
further details, please refer to the Integration of Sustainability-
Related Performance in Incentive Schemes section in the 
Governance of Sustainability Matters chapter (E1-ESRS 2 GOV-3). 
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'We continue to make 
progress towards our target 
of reducing total GHG emission 
intensity by 40% per revenue 
by 2030.'

Enrique Bofill, ESG Director.



Climate-related material Impacts, Risks, and 
Opportunities, and their interaction with our 
Business Model
E1-ESRS 2 IRO-1 / E1-ESRS 2 SBM-3

Our commitment to the environment starts with a thorough 
assessment of the IROs posed by climate change. To effectively 
adapt our business operations, it is essential to identify the risks 
that may obstruct our efforts and challenge our mission to 
protect what matters most.

We have used the framework outlined in the CSRD and the TCFD 
guidelines to identify climate-related impacts, risks, and 
opportunities related to our value chain and our business plan.

Climate-related Impacts, Risks, and Opportunities
Climate Change Mitigation, Energy Efficiency, and 
Energy Use
The main impacts identified in these areas are as follows:

• Our vehicle fleet and supply chain contribute to climate 
change through GHG emissions.

• Relying on non-renewable energy sources results in the 
depletion of natural resources.

Recognising the necessity to minimise these negative impacts, 
we are actively working on the reduction strategies described in 
the subsection titled Our Transition Plan.

Moreover, we aim to decrease our total energy usage through 
energy efficiency measures, especially in our buildings. By using 
renewable energy, we will not only lower our emissions but also 
help prevent the depletion of natural resources.

The main risks that we have identified concerning climate 
change mitigation, energy efficiency, and energy use include:

• Higher costs due to rising electricity and fuel prices as a result 
of global decarbonisation requirements.

• Economic losses and slow improvements due to difficulties in 
managing and implementing new energy initiatives.

Climate Change Adaptation
a) Climate-related Physical Risks
The potential negative impacts of climate change—both chronic 
and acute—include temperature fluctuations, water and wind-
related events, and solid mass incidents resulting from sudden 
changes in climate balance.

These threats could significantly affect the quality of life of our 
customers and colleagues; therefore, we must be prudent in how 
we locate and operate our corporate buildings, branches, and 
vehicle fleets. Moreover, Verisure relies on third party 
infrastructure to provide our customers with constant 
connectivity to our alarm monitoring operations, that 
infrastructure could be affected by climate change hazards.

Currently, we do not foresee climate-related physical risks 
posing a material threat to our business on an aggregated basis 
although we have recently included in our risk watch list the risk 
that an increase in the frequency and intensity of extreme 
weather events due to global climate change could have a 
direct/indirect impact on third party infrastructure, such as 
telecommunications services.

Additionally in relation to water stress, we recognise that 
scenario analysis tools, such as the Aqueduct water risk atlas 
from the World Resources Institute, indicate that important 
regions in Spain, Italy, and Portugal are expected to experience 
extremely high water stress by 2050, regardless of whether the 
scenario is optimistic, business as usual, or pessimistic. While 
we acknowledge this risk as credible, we believe it is premature 
to ascertain any anticipated material financial impacts on our 
business, particularly given that our assets do not have a direct 
connection to water, unlike those in other industries that might 
be more vulnerable. Furthermore, significant migration 
movements as a result of this risk could impact our customers 
in the long-term; however, predicting these events as of 2024 
remains challenging, based on our last high-level resilience 
analysis.

b) Climate Transition Risks
Based on our analysis of climate transition risks, we have 
identified several potential risks. These included increased long-
term costs associated with the transition to a low-carbon 
economy, which encompass material resources costs, 
compliance with regulatory reporting obligations, technological 
costs, and reputational costs.

• Increased cost of material resources: Climate change is likely 
to disrupt global supply chains, leading to production 
interruptions and escalating costs and prices of raw materials 
and energy. Additionally, geopolitical tensions may further 
complicate the situation by negatively impacting the prices of 
raw materials and energy, thereby creating more challenges to 
our shift towards a low-carbon economy. To mitigate this risk, 
we will continue optimising our supplier base and enhancing 
our inventory management practices.

• Increased regulatory compliance and reporting costs: As the 
global community strives to reduce greenhouse gas emissions, 
a wide range of policy instruments will emerge. One of these is 
carbon pricing, which imposes a cost on emissions generated 
by producers.

Most analysts predict that carbon prices will rise in the coming 
decades and become increasingly integrated across various 
economic sectors, particularly in Europe, through the 
extension of the EU Emissions Trading System (ETS) to include 
sectors such as transport, as well as the introduction of the 
Carbon Border Adjustment Mechanism. We aim to mitigate this 
risk by reducing our carbon footprint across our value chain.
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• A generalised approach to decarbonisation requirements that 
overlooks the particularities of different industries and 
companies may lead to disproportionately high transition 
costs. Verisure will mitigate this risk by continually seeking 
additional decarbonisation strategies.

• Cost of transitioning to lower-emission technology. Although 
our products do not need a large amount of energy to operate, 
we aim to design products with even lower lifecycle emissions. 

This innovation process will require investment, the success of 
which cannot be guaranteed.

• Increased reputational costs due to stakeholder concern. 
Currently, the carbon footprint associated with serving one of 
our customers is 14.5 kg CO₂e per year at the present intensity, 
which we consider to be a moderate figure. Therefore, we do 
not anticipate any significant negative impact on our 
reputation with customers. 

Scenario Analysis
E1-ESRS 2 IRO-1 / E1-ESRS 2 SBM-3

Both the ESRS and the TCFD recommend disclosing ‘the actual 
and potential impacts of climate-related risks and opportunities 
on the organisation’s businesses, strategy and financial 
planning where such information is material’, including ‘the 
resilience of the organisation’s strategy, taking into 
consideration different climate-related scenarios’.

We recognise that the level of detail in this scenario analysis will 
differ for each industry. As a provider of professionally 
monitored security solutions for homes and small businesses, 
our main assets are our customers, our people, our proprietary 
technology, and our systems and processes. 

Therefore, our resilience analysis must focus on the resilience of 
our customers, our people, our technology, and our systems and 
processes.

According to the Sixth Assessment Report from the 
Intergovernmental Panel on Climate Change (IPCC), global GDP is 
projected to at least double between 2020 and 2050. However, 
the degree of climate mitigation actions will significantly 
influence this trend, depending on the temperature scenario we 

encounter. The Swiss Re Institute estimates10 that if 
temperatures rise by 3.2 degrees Celsius, economic losses could 
reach 18.1% of GDP globally, 10.5% in Europe, and 17% in South 
America.

While translating these macroeconomic long-term predictions 
into precise forecasts for our business activities is challenging, 
we do not anticipate that climate change will materially affect 
the economic capacity of our customers. Nevertheless, it is 
essential for us to adapt to potential future scenarios. Global 
mitigation efforts will impact carbon prices and, consequently, 
the broader economy.

After conducting our scenario analysis, we acknowledge that the 
potential rise in carbon prices, along with an increasing number 
of industries facing regulatory changes—such as the EU Carbon 
Border Adjustment Mechanism—could impact our activities in 
the long-term, especially in a Net Zero Emissions scenario. 
Therefore, our main strategy should be to mitigate this impact 
by reducing our emissions.

To understand the implications of carbon pricing on our business, we have analysed the following scenarios from the IEA11:

Scenarios Analysis

IEA SCENARIO ESTIMATED TEMPERATURE 
INCREASE CARBON PRICE (IN USD OF 2023 PER TON)

2030 2040 2050

Net Zero Emissions by 2050* 1.5° 140 205 250

Announced Pledges Scenario (APS)** 1.8° 135 175 200

Stated Policies Scenario (STEPS)*** 2.6° 140 149 158

* This scenario outlines the necessary steps to stabilise the global temperature increase at 1.5°C.
** This scenario assumes a temperature increase of 1.8°C, assuming that all government targets, including long-term goals for zero emissions and energy access, are fully met and 
adhered to on schedule.
*** This scenario projects the outcomes of current policies into the future and anticipates a 2.6°C temperature increase.

Our main sources of emissions are our vehicle fleet (Scope 1) 
and the products and services we purchase (Scope 3.1). We are 
currently exploring the feasibility of transitioning to a lower-
emission vehicle fleet and implementing various strategies to 
reduce emissions from our suppliers. This effort is aimed at 
mitigating significant long-term impacts in all potential 
scenarios. Our 2024 Financial Statements do not include any 

critical assumptions regarding our scenario analysis, as we 
believe the effects of climate change will manifest in the 
medium to long term.
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10 https://www.swissre.com/media/press-release/nr-20210422-economics-of-climate-change-risks.html
11 ‘World Energy Outlook 2024’ report, page 329. https://iea.blob.core.windows.net/assets/140a0470-5b90-4922-a0e9-838b3ac6918c/WorldEnergyOutlook2024.pdf

https://www.swissre.com/media/press-release/nr-20210422-economics-of-climate-change-risks.html
 https://iea.blob.core.windows.net/assets/140a0470-5b90-4922-a0e9-838b3ac6918c/WorldEnergyOutlook2024.pdf


Policies related to Climate Change 
Mitigation and Adaptation
E1-2

The effects of climate change are real, and are likely to persist in 
both the short and long term. While it is essential to work 
towards reducing our impact through climate change mitigation, 
we must also draw up new strategies to adapt to the changing 
environmental context.

In December 2024, the Board of Directors approved the first 
Verisure Environmental Policy. This policy outlines the 
principles and rules for managing climate change-related IROs, 
with the objective that our business operates in a manner that:

• Clearly communicates our environmental goals and objectives 
for a sustainable future to colleagues and Verisure 
stakeholders. 

• Helps colleagues make environmentally-friendly choices, 
thereby integrating sustainability into their daily routines and 
decision-making. 

• Encourages colleagues to apply our environmental goals in 
their work, reflecting our commitment to the planet in all 
projects and initiatives. 

• Aims compliance with all relevant environmental regulations 
and standards, reinforcing our responsibility to the planet and 
society. 

• Fosters a culture of accountability and transparency, guiding 
our actions and decisions in line with our environmental 
principles.

To address climate change mitigation, the policy describes our 
commitment to achieving Net Zero, the establishment of near-
term targets, and the actions needed to minimise our GHG 
emissions across all three Scopes.

With respect to climate change adaptation and energy efficiency, 
the policy highlights the need to enhance energy efficiency in 
our buildings, which will also contribute to climate change 
mitigation. By reducing our emissions, we position ourselves to 
adapt more effectively to climate change.

The policy also outlines the importance of increasing our use of 
renewable energy as a key strategy for reducing our Scope 2 
emissions.

Lastly, the policy addresses the importance of regulatory trust. 
Legal and ESG teams should prioritise regulatory monitoring to 
anticipate potential new requirements.

Our Transition Plan
S1-ESRS 2 SBM-3 / E1-1 / E1-3 / E1-4

We maintain our commitment to reaching Net Zero GHG 
emissions by 2050. As a near-term target, we will strive to 
achieve a reduction of more than 40% in our GHG emission 
intensity per euro of revenue across our three scopes by 2030, 
compared to our 2021 levels. Additionally, we still plan to use 
more than 80% of renewable electricity in our buildings by 2030.

We are confident that 2021 was a representative year in terms of 
our emissions, with no significant anomalies in our business 
that could impact the ambition of our targets.

As commented in previous reports, the lack of a specific pathway 
within the Science Based Targets initiative (SBTi) for our 
business model implies that we should adopt the absolute 
reduction method proposed by SBTi for our near-term targets. 
This method requires companies to reduce their Scope 1 and 2 
emissions by 42% in absolute terms from 2021 to 2030. However, 
this reduction level does not align with our current business 
growth trend, which prevents us from claiming that our targets 
are in line with the Paris Agreement. Nonetheless, we are 
confident that we can radically reduce our Scope 1 and 2 
emissions before 2040, particularly as sustainable mobility 
options become more widely adopted.

As mentioned under the section for Taxonomy regulation, 
Verisure has evaluated Verisure’s economic activities and found 
that the proportion of distinguishable economic activities 
eligible under the Taxonomy is very limited. Currently, 100% of 
our turnover are Taxonomy-non-eligible activities. Although a 
small portion of our CapEx and OpEx, such us leasing low-
emission vehicles, does meet the criteria for Taxonomy 
eligibility, the majority remains non-eligible. For further details, 
please refer to the Taxonomy Regulation chapter (E1-1).

As required by the ESRS, it is important to note that we have not 
identified any significant impact on our workforce stemming 
from our efforts to transition to greener and climate-neutral 
operations. Any new knowledge or skills required in the market 
have been minimal. For further details, please refer to the ESG-
related material Impacts, Risks and Opportunities and their 
Interaction with Strategy and Business Model section in the 
Verisure at a Glance chapter (S1-ESRS 2 SBM-3).
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We have maintained our efforts in leveraging the decarbonisation strategies identified for each of our scopes: 

Scope 1 (GHG Emissions)
As a customer service company, our main source of Scope 1 
emissions originates from the use of fossil fuels for our vehicle 
fleet, mainly driven by our sales department and our 
technicians.

Our challenge is to reduce the emissions per kilometre and 
minimise the number of kilometres driven to serve our 
customers effectively.

To accomplish our targets for 2030, we need to transition to a 
lower-emission vehicle fleet, optimise our routing efficiency, 
and refine the number of visits to our customers' premises—all 
while improving the customer experience.

An adequate fleet transition needs to consider not only the 
technological advancements in low-emission vehicles but also 
the potential operational challenges that may arise during this 
transition. When transitioning to electric vehicles, it is crucial to 
ensure that adequate public charging infrastructure is in place.

As cited in the Global Electric Vehicle Outlook 2024 report12 
published by the IEA (page 45): 

'In Europe and the United States, electric car prices are expected 
to come down as a result of falling battery prices, more efficient 
manufacturing, and competition. Independent analyses suggest 
that price parity between some electric and internal combustion 
car models in certain segments could be reached over the 
2025-2028 period, for example for small electric cars in Europe in 
2025 or soon after. However, many market variables could delay 
price parity, such as volatile commodity prices, supply chain 
bottlenecks, and the ability of carmakers to yield sufficient 
margins from cheaper electric models. The typical rule in which 
economies of scale bring down costs is being complicated by 
numerous other market forces. These include a dynamic 
regulatory context, geopolitical competition, domestic content 
incentives, and a continually evolving technology landscape, 
with competing battery chemistries that each have their own 
economies of scale and regional specificities.'

While the leasing of electric cars may become more affordable 
in the coming years, caution is warranted in transitioning to an 
electric fleet due to the current state of public charging 
infrastructure and the time needed to charge the vehicles. 
Limited coverage of charging points and long charging times 
pose a significant risk of service disruption to our customers, 
preventing us from serving them effectively. According to the 
European Automobile Manufacturers Association (ACEA), as of 
the end of 202313, there were 632,423 public charging points 
available across the EU, with around 3 million battery electric 
vehicles (BEVs) on the road. In 2023 alone, around 153,000 new 
public charging points were installed, averaging less than 3,000 
per week. 

The European Commission has set a goal of 3.5 million charging 
points by 2030 to support the level of vehicle electrification 
necessary to reach the proposed 55% CO2eq reduction for 
passenger cars. Achieving this target would require nearly 2.9 
million additional public charging points to be installed over the 
next seven years—an average of about 410,000 per year, or 7,900 
per week. However, ACEA’s projections suggest an even greater 
demand, estimating that 8.8 million charging points will be 
required by 2030. Reaching this would require 1.2 million 
chargers to be installed per year, which translates to 
approximately 22,438 per week—far exceeding current 
installation rates.

We usually renew our entire fleet every three to four years 
through car leasing companies. This renewal cycle means we 
could easily transition to a zero-emission fleet once electric 
mobility infrastructure is more developed, with adequate 
charging availability and speed. While we need to remain 
prudent regarding the short-term availability of public charging 
infrastructure and consider the different speeds of deployment 
in our countries of operation, we are optimistic about 
significantly reducing our emissions beyond 2035-2040.

To reduce the amount of kilometres required for our operations, 
we are constantly analysing the optimal balance between DIY 
services and dispatching technicians to customers' homes and 
businesses. We aim to increase the variety of services our 
customers can do themselves, thereby reducing maintenance 
needs, lowering emissions, and enhancing customer satisfaction 
and operational efficiency. Moreover, we are exploring new ways 
to sell our products, using different channels that require fewer 
in-person interactions with our teams.

In order to carry out our transition plan to a low-emission 
vehicle fleet, there is no need for material incremental CapEx or 
OpEx. Instead, it requires a gradual reallocation of current 
leasing costs to low-emission vehicles. We have already made 
progress in this reallocation, but we must proceed cautiously to 
avoid that the transition increases operational risks due to 
insufficient vehicle autonomy or public charging infrastructure.
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13 https://www.acea.auto/publication/automotive-insights-charging-ahead-accelerating-the-rollout-of-eu-electric-vehicle-charging-infrastructure/



Scope 2 (GHG Emissions)
We aim to reduce emissions from electricity consumption at 
our facilities by implementing three key strategies.

Firstly, we will increase our use of renewable energy, primarily 
through the acquisition of Guarantees of Origin certificates. Our 
commitment is to reach 80% of the electricity consumed at our 
corporate buildings from renewable sources by 2030 at the 
consolidated Company level.

Secondly, we plan to improve our energy efficiency. By reducing 
the amount of energy needed for our business activities, we will 
minimise the amount of electricity we purchase, thereby 
lowering our Scope 2 emissions.

Lastly, achieving our country decarbonisation targets will require 
the adoption of low-emission technologies within the electricity 
generation mix of each country. We intend to leverage this green 
transition in electricity generation capacity to further our 
objectives.

80%
of electricity from renewable sources 

at our corporate 
buildings (2030 target)

Scope 3 (GHG Emissions)
We employ a variety of strategies to address our indirect 
emissions, particularly focusing on different categories of 
Scope 3 emissions:

• Purchased goods and services: As the main contributors to 
our Scope 3 emissions, we aim to reduce these by improving 
our supplier engagement. We differentiate between key 
manufacturing suppliers and other non-strategic suppliers. 
Our level of influence determines how much we can involve 
a supplier in setting targets. Consequently, we will explore 
alternative options with lower emissions for non-strategic 
suppliers. Additionally, as outlined in the Verisure 
Environmental Policy, we will increasingly incorporate 
carbon pricing into all relevant RFQs14 whenever possible, so 
that emissions become a key factor in our decision-making 
processes.

• Use of sold products: We benefit from energy efficiency 
advancements within our pipeline and from the gradual 
decarbonisation of the electricity grid that power our 
devices. Regarding emissions resulting from emergency 
service call-outs— such as police, fire brigade, or 
ambulances services—we rely on the decarbonisation plans 
of public bodies.

• Fuel and energy-related activities: We will reduce our 
emissions by transitioning to a lower-emission vehicle fleet.

• Upstream transportation and distribution: By promoting sea 
and rail transport over air and road, we are significantly 
reducing our transport and distribution emissions from our 
base year.

• Employee commuting: Our approach starts by raising 
awareness among our colleagues about the carbon footprint 
associated with their commuting. We also promote 
sustainable commuting options, such as car-sharing and 
public transport. Our investment in flexible working 
arrangements enables many of our colleagues to work from 
home on various days, positively impacting our GHG 
footprint.

• Franchises: We engage with our partners to coordinate that 
their emissions reductions progress in tandem with our own, 
thereby preserving our targets.

In addition to these reduction strategies, we take into 
consideration locked-in emissions: future carbon dioxide 
emissions that arise from decisions made today.

We are aware that our customers often remain with us for many 
years, so we incorporate locked-in emissions into our climate 
strategy. This includes the GHG emissions associated with 
powering our alarm devices connected to the electricity grid. 
Beyond future innovations in energy efficiency, we anticipate 
that the generation mix in each country's grid will improve in 
line with the reduction of fossil fuel use, as outlined in the 
National Determined Contribution (NDC) of all the signatory 
countries to the Paris Agreement. In summary, we do not believe 
that these locked-in emissions will jeopardise our transition 
plan or our Net Zero commitment, as they are linked to the 
collective responsibility of each country to reduce the emissions 
from their power generation assets. 
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Our Transition Plan in the Three Scopes

Main targets 2030 2050

Emission 
intensity 
reduction

+40% reduction in GHG 
emission intensity per 
euro of revenue in our 
3 Scopes vs. 2021 Net Zero

Scopes

01 02 03
Main 
source of 
emissions

Main 
source of 
emissions

Main 
source of 
emissions

VEHICLE 
FLEET

ELECTRICITY 
CONSUMPTION

PURCHASED 
GOODS 
OR SERVICES

Reduction levers Reduction levers Reduction levers

� Transition to a lower 
emission vehicle fleet

� Optimise distance travelled

� Increase use of renewable 
energy

� Energy efficiency
� Greener electricity grids

� Strategic supplier 
engagement

� Alternative greener non-
strategic supplier discovery

� Energy efficiency projects 
and decarbonisation of 
electricity grids

� More % of sea and rail 
transportation

� Sustainable ways of 
commuting
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Our Progress so far
E1-1 / E1-3 / E1-4

We are making positive strides towards our goal of reducing 
total emission intensity by 40% relative to our revenue by 2030. 
In 2024 our GHG emission intensity by revenue was 47.3 tCO2eq/
MEUR, reflecting a decrease of 24.7% compared to the 2021 base 
year value of 62.8 tCO2eq/MEUR.

Scope 1
We keep progressing in our 
transition to a low-emission 
vehicle fleet by incrementally 
incorporating carbon pricing as 
a variable in our RFQs. 

Scope 2
In 2024, we increased our purchase 
of electricity with certificates of 
renewable origin in our buildings 
to 55%.

Scope 3
We achieved significant 
reductions in several categories, 
particularly in purchased 
products and services, as well as 
the use of sold products. 
However, this has been partially 
offset by an increase in 
emissions from air 
transportation, business travel, 
commuting, and other energy 
related activities.
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Energy Consumption and mixed Energy
E1-5

In 2024, our total energy consumption (Scope 1 and 2) 
amounted to 234,407 MWh. which is equivalent to 17,527 average 
households in Europe15. Of this total, 22,878 MWh were derived 

from electricity consumption at our corporate buildings. Notably, 
55% of the electricity we used in our buildings came from 
renewable sources with a certificate of origin. 

Total Energy Consumption (Scope 1 and 2), in MWh

2021 2022 2023 2024

166,641 193,224 218,491 234,407

22,878 55%
MWh of electricity consumption in 

our corporate buildings
of our corporate buildings' electricity 
consumption is covered by renewable 

energy, backed by Guarantees of Origin (GO)

Total fossil energy consumption (MWh) 205,642

Share of fossil sources in total energy consumption (%)  87.73% 

Consumption from nuclear sources (MWh) 1,987

Share of consumption from nuclear sources in total energy consumption (%)  0.85% 

Fuel consumption for renewable sources, including biomass (also comprising industrial and municipal waste of 
biologic origin, biogas, renewable hydrogen, etc.) (MWh) 7,503

Consumption of purchased or acquired electricity, heat, steam, and cooling from renewable energy (MWh) 18,734

Total renewable energy consumption (MWh) 26,778

Share of renewable sources in total energy consumption (%)  11.42% 

Total energy consumption (MWh) 234,407

Non-renewable energy production (MWh)  — 

Renewable energy production (MWh)  — 

Energy Consumption and Mix16 2024
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Total GHG Emissions
E1-3 / E1-6

We calculate and report our Scope 1, 2, and 3 GHG emissions 
according to the GHG Protocol. In 2024, our total emissions 
decreased by 1.97% compared to 2023.

The most notable increase occurred in Scope 1, as the size of our 
vehicle fleet has significantly expanded. Despite we have 
increased the overall share of renewable electricity, the Scope 2 
market based emissions have also increased due to the effect of 
using 2024 residual mix emission factors for European countries 
for the remaining electricity consumption from non-renewable 
origin.

Additionally, in 2024, in Scope 3 category 3.1 (Purchased goods 
and services), our engagement with strategic suppliers and more 
direct emissions data from other suppliers, resulted in a 
decrease in emissions compared to 2023. The slight increase in 
category 3.3 (Fuel and energy-related activities) is strictly 
connected to the increase in fuel and energy consumption in 

Scope 1 and 2. In 2024, we transported more mass and used 
more air transport compared to 2023, leading to an increase in 
emissions in category 3.4. In 2024, we improved our data 
collection quality, and observed a decrease in emissions in 
categories 3.5 (Waste generated in operations) and 3.12 (End-of-
life treatment of sold products). Emissions in category 3.6 
(Business travel) increased due to more air transportation and 
hotel stays. Category 3.11 (Use of sold products) noted a 
decrease in emissions, mainly due to a decrease in net 
installations and grid emission factors, and a more accurate 
expected durability of new electronic devices. Notably, 16.94% of 
our Scope 3 emissions were calculated using primary data 
sourced from our suppliers and other value chain partners.

As detailed in the About this Report chapter (E1-6), we disclose 
the methodologies, key assumptions, and emission factors used 
to calculate and measure our GHG emissions. 

Total GHG Emissions

UNIT BASE YEAR 
2021 2022 2023 2024

2024 VS 
2023

(%)

Scope 1 - CO₂eq emissions tCO₂eq  38,050  43,959  47,625  48,140  1.08 %

Percentage of Scope 1 GHG emissions from regulated 
emission trading schemes %  —  —  —  —  — %

Scope 2 - CO₂eq emissions (location-based) tCO₂eq  2,238  2,431  3,352  4,233  26.27 %

Scope 2 - CO₂eq emissions (market-based)17 tCO₂eq  1,040  721  2,641  3,215  21.73 %

Scope 3 - CO₂eq emissions tCO₂eq  118,337  125,636  114,046  109,728  -3.79 %

Total GHG emissions (location-based) tCO₂eq  158,625  172,026  165,023  162,101  -1.77 %

Total GHG emissions (market-based) tCO₂eq  157,427  170,316  164,312  161,083  -1.97 %

Scope 3 GHG Emissions by Category

UNIT 2023 2024 2024 VS 2023
(%)

Scope 3.1 - Purchased goods and services tCO₂eq  48,571  44,250  -8.90 %

Scope 3.3 - Fuel and energy related activities tCO₂eq  13,019  14,006  7.59 %

Scope 3.4 - Upstream transportation & distribution tCO₂eq  3,443  4,454  29.37 %

Scope 3.5 - Waste generated in operations tCO₂eq  311  286  -7.82 %

Scope 3.6 - Business travel tCO₂eq  4,856  5,794  19.32 %

Scope 3.7 - Employee commuting tCO₂eq  14,566  14,842  1.89 %

Scope 3.11 - Use of sold products tCO₂eq  22,535  19,388  -13.97 %

Scope 3.12 - End of life treatment of sold products tCO₂eq  35  10  -72.32 %

Scope 3.14 - Franchises tCO₂eq  6,710  6,698  -0.19 %

Scope 3 - CO2eq emissions tCO₂eq  114,046  109,728  -3.79 %

2024

Percentage of contractual instruments, Scope 2 GHG emissions  50.4% 

Percentage of contractual instruments used for sale and purchase of energy bundled with 
attributes about energy generation in relation to Scope 2 GHG emissions  50.4% 
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GHG Intensity based on Net Revenue
E1-4 / E1-5 / E1-6

The following graphs displays our GHG intensity based on net 
revenue, measured in metric tonnes of GHG per monetary unit. 
For 2024, we reported revenues of €3,408M.

 Net Revenue Unit 2024

Net revenue used to calculate GHG 
intensity MEUR  3,408 

Net revenue (other) MEUR  — 

Total net revenue (in financial 
statements) MEUR  3,408 

GHG Intensity Based on Net Revenue

 

Total  Scope 1, 2 and 3 GHG emissions per revenue (market-based) by metric tonnes of GHG/M EUR

62.8 60.2
53.2

47.3

37.7

2021 (base year) 2022 2023 2024 2030 (target)

GHG emissions intensity

UNIT 2021 (base year) 2022 2023 2024 2024 VS 
2023 (%)

GHG emissions intensity (location-based) tonnes of GHG/MEUR 63.2 60.9 53.4 47.6  -10.92 %

GHG emissions intensity (market-based) tonnes of GHG/MEUR 62.8 60.2 53.2 47.3  -11.14 %

GHG Removals and Carbon Pricing
E1-7 / E1-8

We believe that our primary focus should be on minimising our 
emissions, using carbon offsetting only for unavoidable 
emissions in the long term.

Therefore, we do not anticipate relying on GHG removal, storage, 
or mitigation projects through carbon credits in the near future. 
To reach our Net Zero target by 2050, we intend to implement a 
carbon offsetting strategy specifically for our unavoidable 

emissions, once we have exhausted all feasible carbon emission 
reduction measures.

We have already incorporated carbon pricing as a criterion in 
the selection of our vehicle fleet during an RFQ with vehicle 
leasing companies, setting a price per tonne of CO2eq. Our plan 
is to extend the use of carbon pricing to other relevant RFQs and 
to keep using the carbon price set by the European Union's ETS 
as a reference.
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3.1 Best-in-Class Protection 
& Peace of Mind
Our reason to exist is to bring peace of mind to families and small businesses.

S4-1

We believe this is one of our key contributions to society, in 
alignment with the United Nations SDG 16, which aims to 
promote peace, justice and strong institutions. This is why we 
are continuously challenging ourselves to innovate and do 
better.

Our ambition is to broaden access to our services, especially to 
vulnerable segments of society, as well as widen the scope of 
protection we offer. We are committed to respecting the human 
rights of our customers, as outlined in our Code of Conduct, with 
fairness and integrity in all our interactions. For further details, 
refer to the Verisure Code of Conduct section in the Verisure 
Compliance Programme chapter (S4-1).

We want to be there to protect what matters most to people, 
whenever and wherever they need us, both in and out of the 
home. 

'In 2024, our teams received 
more than 77 million alarm 
signals and supported our 
customers in more than 
352,000 incidents with on-
site assistance.'

Cristina Rivas, Chief Technology Officer.

Our commitments
S4-ESRS 2 SBM-2 / S4-ESRS 2 SBM-3

1. We protect what matters most to families and 
small businesses through our industry leading, 
professionally monitored security solutions.

2. Our ‘award-winning’ innovations help us bring 
peace of mind around the clock to our customers’.

3. Beyond providing peace of mind, we also work to 
save human lives in emergencies.

4. Our highly trained experts at our alarm 
centres are 24/7 ready to respond to any 
emergency.

5. We partner with security and emergency 
services to provide a rapid response when 
every second counts.

6. We aim to support more vulnerable 
members of society through adapted services.
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Technology Innovation and Human response
S4-4

Continuous innovation in our technology provides the best 
protection for our customers, enabling our people to detect, 
verify, and intervene more effectively in security, fire, and health 
emergencies. Our solutions provide greater protection and 
peace of mind, so our customers can rest assured that installing 
a Verisure security system reduces the risk associated with these 
kinds of events.

We have a track record stretching back over 30 years of 
innovating, creating new technologies, and providing better and 
more affordable security services.

In 2024 we focused on: 

• The effective deployment and enhancement of our latest 
detection and protection technology. 

• The advancement of important innovation. For example, the 
launch of LockGuardTM, our new smart lock product in markets 
like Spain, Italy, and France, allows us to improve protection at 
the front door while offering our customers improved 
convenience. This helps us enrich our offering to this 
important segment.

• The expansion and evolution of our digital services, such as 
our 'Works With' programme, allow our customers to integrate 
third-party smart home devices with their alarm. 

We have also worked on improving our collaboration with police 
and emergency services. 

Over the years, we have built close relationships with the police 
in several of our countries. In some of our geographies, we have 
a direct connection with the police force. We can share live 
information with them in the event of an incident, contributing 
to effective and efficient action and aiming to reduce the risks to 

their officers. Our goal is to expand collaboration further across 
our geographies. 

Collaborations such as these contribute to world-class 
protection for our customers and help improve public safety. 
They reduce risk and enable emergency services to allocate 
resources to other incidents or needs.

As a result of these efforts, the size of the network we operate is 
growing rapidly. In 2024, our teams managed tens of millions of 
‘Internet of Things’ devices, operating 24/7 and generating more 
than 1.4 trillion signals. 

Our devices enable us to protect customers every day, rapidly 
providing our monitoring centres with the data needed to detect 
and verify alarm incidents. 

Our agents are proficient and use best-in-class technology in 
our alarm centres worldwide. They have the crucial role of 
reacting to emergencies quickly and efficiently. They support our 
customers in their most difficult times. 

Our detection devices enable us to identify intrusions even 
before the intruder enters the building. In an emergency, our 
Verisure alarm customers can contact us directly using a panic 
or SOS button or call us through their alarm device. 

Through our alarm systems, in 2024, we received more than 77 
million alarm signals. With our intervention, we protected 
families and businesses when it mattered the most, assisting 
more than 352,000 incidents where they needed on-site 
assistance. 

Thanks to our quick and effective response, we contribute to an 
fundamental human right: to feel safe and protected.

Our Technology in 2024, at a Glance

>30 >77 million 24/7
years innovating alarm signals protection

>1.4 trillion >352,000
signals incidents with on-site assistance
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Customer Satisfaction and Loyalty
S4-2 / S4-3  /  S4-4

Our aim is to have the most satisfied and loyal portfolio of 
customers in the industry.

The marketing teams across our geographies are responsible for 
overseeing overall customer satisfaction, with guidance from the 
Chief Marketing Officer and his team. To achieve this, we set high 
standards for how we perform during the 'moments of truth' that 
arise in sales, installations, services, monitoring, and alarm 
responses.

We monitor a broad range of metrics to operate at a high 
standard and make data-driven decisions that have a 
measurable and meaningful impact on our customers and 
society.

In doing so, we apply our expertise in human behaviour and 
perform an open and constant communication process with our 
customers. This allows us to listen to them, understand their 
needs, and offer them the best solution, continuously improving 
the performance of our systems and the quality of our service.

We also deliver high-quality customer service through a wide 
range of channels across our countries, using telephone, email, 
chat, social media, and face-to-face communications. 
Additionally, we train our agents to handle customer complaints 
openly and without any risk of retaliation.

An important part of this process is our transactional NPS 
survey, a tool that helps us gather feedback within 48 hours 

after each customer interaction. This survey18 is sent primarily by 
email and followed up with a call if needed. We also conduct 
research into a representative sample of customers to measure 
relationship NPS twice a year. Its performance is then shared 
with the executive team and the Board.

The results show that, in general, families and businesses are highly 
satisfied with the protection we provide. We are very proud of the 
trust our customers place in us and of having the lowest attrition 
rates in our industry. Last year we saw our attrition improving, as 
households and small businesses began to recover from 
considerable cost-of-living pressures.

'Once consumers choose us, 
we strive to provide them 
24/7 expert protection and high 
satisfaction with our technology and 
service. Their satisfaction and peace 
of mind lead to a long-lasting 
customer relationship.'
Olivier Horps, Chief Marketing Officer.

Verisure's attrition rate

LTM Attrition (%)
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As another external reflection of the quality of our core 
business, we have launched a project to implement an 
Integrated Management System in all our European Alarm 
Receiving Centers (ARCs) that comprises the obtention of the 
certification of ISO 9001-Quality Management, ISO 45001-
Operational Health & Safety and ISO 14001-Environmental 
Management. At the end of 2024, Spain's ARCs have already the 

three certifications in place and Sweden, Norway, Finland, 
Germany, Netherlands, Belgium, and the UK's ARCs have ISO 9001 
certification also implemented. Additionally, Italy is certified 
with ISO 45001 at a company level. The objective is to have all 
Verisure European countries' ARCs certified in these three ISO 
before the end of 2025.
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Customers’ Health and Safety Protection
S4-4

Product safety and protecting consumers from Health & Safety 
impacts derived from our products and services is a 
fundamental responsibility of our businesses. 

Our product portfolio undergoes an extensive and intensive 
quality assurance (QA) program aimed at guaranteeing a high 
level of operational reliability and safety in compliance with all 
applicable normative, technical and regulatory requirements 
before their commercialisation and use. 

We use third-party accredited entities to test and certify 
compliance with operational reliability via EN Security grade 2 
certification and safety via EU Type examination certificate using 
ILAC accredited labs and EU-notified bodies. 

We also have a dedicated team of engineers in our QA area who 
perform internal product testing and production quality 
assurance activities at our manufacturing suppliers.

All our products are tested and CE-marked according to Directive 
2014/53/EU Radio Equipment. All our power connectors are certified 

according to the Eco-design Requirements for Energy-Related 
Products Directive (ERP2009/125/CE). Our Zerovision™ product also 
holds an additional certification under the Pyrotechnic Articles 
Directive (2013/29/ EU). It has been submitted to an extensive 
program to guarantee operational reliability at the highest level, 
proving its non-toxicity and absence of accidental activations (fail-
safe design).

We provide the consumer and end-users comprehensive 
information regarding our product safety compliance through 
the user manuals provided during service acquisition. The 
corresponding Declarations of Conformity are published on our 
digital channels, making sure there is always the possibility for 
further extending this information when needed through our 
customer care service team. 

As a result of these measures, our QA team has recorded zero 
Health & Safety (H&S) incidents involving our customers’ 
interactions with our products. 
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Protecting the most vulnerable 
Segments of Society
S4-2 / S4-4

We are very conscious of the safety and security challenges 
faced by specific segments of the population, such as seniors, 
more dependent people living or travelling alone, and women 
victims or at risk of gender-based violence.

In addition to our core security services, we continue to 
innovate, applying our expertise in human behaviour and 
understanding of their needs to develop solutions to support 
and protect people in these situations.

Senior Protection
Our senior services in Spain are designed to provide senior 
citizens and their families with protection, wellness, and peace 
of mind, leveraging the latest technological innovations to 
make their lives safer and easier.

Our services are supported by a team of highly trained 
professionals in our Senior Citizens Emergency Centre with the 
help of different devices:

• The central unit makes life easier for senior citizens by 
providing smart home information, weather information, 
telepharmacy and telemedicine services, and connection to 
others. It’s equipped with an SOS button and voice-activated 
assistance to provide urgent attention 24/7.

• The smartwatch has many of the same features, like an SOS 
button, but it also measures its user's daily activity. This 
smartwatch can also detect falls, inside or outside the home, 
and locate the wearer so help can be sent immediately.

We protect over 137,000 senior citizens through our special 
Senior Protection service, working closely with our partners to 
expand our portfolio. In 2024, we received more than 1.1 million 
signals in our dedicated Senior Citizens' Emergency Centres and, 
through our Senior Protection service in Spain, we have reacted 
quickly to more than 36,000 emergencies.

We are proud to have highly professional and well-trained 
colleagues who are fully committed and dedicated to saving lives.

>137,000
senior citizens 

protected in Spain

>1.1M
signals received in Spanish Seniors 

Emergency Centres

>36,000
real senior emergencies 

attended in Spain

Guardian: Personal Protection Outside the Home
The Verisure Guardian app, available in an increasing number 
of our countries, provides protection and peace of mind to 
people facing potentially dangerous situations, no matter 
where they are.

In an emergency outside the home, our customers can push the 
SOS button on their mobile phones. Then, our GPS-enabled 
technology allows us to locate their exact position and alert 
relatives and the emergency services while one of our security 
representatives stays on the line until help arrives.

People travelling alone or along a route that makes them feel 
unsafe can activate our 'Walk with Me' feature, which tracks their 
progress and monitor they arrive at their destination safely. Our 
customers just need to set their destination and the length of 
the journey so we can track the signal as their location moves 
along the route. 

If their safe arrival is not reported by the specified time, 
emergency protocols are activated to inform relatives and the 
emergency services of their location.
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Verisure Guardian, step by step
With Verisure Guardian we want to protect people out of their homes. For instance, our customers can activate 
the ‘Walk with Me’ feature when they start a journey or outdoor activity that makes them feel unsafe.

This is how it works:

The user defines 
the estimated time 
needed to reach a 

destination.

We receive 
periodic signals 
with the user’s 

location.

If the user doesn’t 
confirm their safety 
within the set time, 
we receive an alert 
together with the 
user’s location.

We call the user 
and, if needed, the 
user’s registered 
contacts. If the 

situation is 
confirmed, we can 
notify emergency 

services.

What others say

While the best recognition of our innovation is in the protection 
and service we provide to our customers, we have been 
honoured with several awards in 2024, such as the Red Dot 
Award we received for our GuardVisionTM Business and 
GuardVisionTM Outdoor.

We were also recognised by industry bodies and received 
several customer recognition awards for our product suite, 
including ‘Product of the Year’ awards in Spain, France, and 
Portugal.
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3.2 Data Privacy & Cybersecurity
At Verisure our continued success depends on our ability to maintain the 
trust of our customers, colleagues, and business partners.

Data Privacy

Our Focus on Data Privacy
S4-1 / S4-5

Our customers trust us with their personal data, so we strive to 
live up to our core DNA value with - Trust and Responsibility -
by collecting, storing, and using data securely and responsibly.

The Verisure Data Privacy Policy, launched in 2022, sets the 
principles and rules to follow to protect personal data in our 
operations and to continue earning the trust of our customers, 
colleagues and business partners.  This policy is aligned with the 
General Data Protection Regulation (GDPR) as well as Human 
Rights instruments such as Art. 12 of Universal Declaration of 
Human Rights (UDHR) and Art. 8 EU Charter of Fundamental 
Rights.

Solid privacy standards also intertwine with our commitment to 
trust and responsibility, and our efforts to achieve trust in our 
brand. The Verisure Data Privacy Policy, amongst other key 
documents, is referenced in the Verisure Privacy internal site, 
which is available for all countries, and in the data privacy e-
learning training, which is mandatory for all colleagues.

We monitor our privacy programme through various metrics and 
are actively assessing our strategic priorities and resource 
allocation to align our performance with our long-term goals 
and capabilities, building on the momentum of our recent 
achievements.

'We are a security company 
and a trust-based company: 
solid privacy standards are 
an inherent part of trust.'

Lieke Jetten,
Head of Data Privacy.

Our commitments
S4-ESRS 2 SBM-2

1. Our products and services are designed for 
data privacy and protection, as one of our 
core commitments to our customers.

2. Our organisation works in a structured way, 
driving a strong privacy and information 
security culture, to safeguard the interests of 
everyone entitled to protection of their data 
privacy, including our customers and 
employees.

3. We are committed to transparency in our 
responsible and proactive approach to data 
protection and cybersecurity.
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Our Data Privacy Programme
S4-2 / S4-3

We have a comprehensive Verisure Data Privacy Programme and 
we are continuously strengthening our data privacy framework 
and fostering Company-wide awareness through robust 
training efforts.

Our Verisure Privacy Programme is GDPR-based and built on six 
pillars:

1. Governance, structure, people

2. Policy, standard, procedures

3. Digital operational processes

4. Transparency & privacy commitments

5. Awareness, training & communications

6. Risk management, audit, trends & benchmarking

We rely on recognised software and system providers to manage 
operational privacy compliance.

In line with the pillar 'Awareness, training & communications’, 
we started the year with a privacy awareness day on the 
International Privacy Day 28 January 2024 which is established as 
a recurring event. We issued Privacy Newsletters and 
communication, and also conducted several tailored trainings 
for different audiences across the Company. 

Each country has specific procedures and guidance on 
continuously strengthening data privacy practices and managing 
relations and contacts with customers. The Verisure Data Privacy 
e-learning training, which achieved an overall completion rate of 
90% in 2024, complements the dedicated data privacy training in 
the countries.

90%
completion rate of the data privacy 

e-learning training

Our products, services and related processes are designed by 
our engineers and installed by our professional security 
experts to guarantee the data privacy and protection of our 
customers and users of our services ('Privacy by Design'), as one 
of our core promises to customers. Detailed data privacy impact 
assessments form part of the product and service development 
process and our contracting process with third parties. Our data 
privacy professionals work closely with each function and 
business embedding our commitment to data privacy and 
protection in everything we do. 

We also believe in transparency in how we handle personal 
data. We have launched new website privacy pages in pilot 
countries (the UK, Sweden, France, and Spain). These pages 
provide information about our personal data processing as part 
of our core services, along with FAQs and guidance for anyone 
with privacy-related questions. Additionally, we are exploring the 
use of QR codes to be provided to countries in 2025, which will 
accompany signage and offer a direct link to these online pages. 
We have also introduced a QR code for Arlo Europe. 

We publish data privacy notices for specific audiences, setting 
out how personal data is processed within Verisure and related 
rights. In addition, we have processes in place to respond to 
requests regarding our personal data processing. 
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Data privacy incidents are handled according to set procedures 
using digital reporting tools. We follow up on data privacy 
incidents with appropriate remedial measures and report them 
to our Audit Committee on a quarterly basis, complying with 
applicable laws in our reporting and notifications of incidents, 
including the General Data Protection Regulation (GDPR).

The Head of Privacy manages the Verisure Data Privacy 
Programme together with the Data Privacy Council, with 
members representing each of the Clusters. In 2024, the Verisure 
Privacy Function grew to establish itself as a Center of Expertise 
(CoE) in support of the business functions, Clusters and 
countries. Furthermore, the Privacy network has been 
reinvigorated and further governance and collaboration 
structures have been established in the course of the year, 

including reporting to our CEO, bi-annual Data Privacy & Cyber 
Security Council reviews with our CEO, the Heads of key 
functions and the Information Security Director, and a quarterly 
Global Privacy Network meeting, all kicked-off by a Global 
Privacy Summit in January 2024. 

Developments, incidents, and cases related to the Verisure Data 
Privacy Programme are also reported to the Audit Committee 
quarterly.

We have DPOs and country privacy leads for each of our EU 
operating countries. To strengthen data privacy focus and 
awareness further, we also have data privacy champions across 
key functions in most countries.

Our Data Privacy Programme 
The Verisure Data Privacy Programme is based on 6 pillars

With 2024 key efforts on:

Strengthen privacy 
processes and deepen 
awareness

Reinforce data privacy in 
product design (privacy-
by-design and by-default)

Provide further 
transparency on our 
processing activities

Deepen the internal 
Privacy Network and 
governance 

Data Privacy Risk Assessment and Third Party-audits
S4-3

Data privacy risk assessments form part of our key business 
processes and initiatives. As part of our processes, we are 
committed to conducting Privacy Impact Assessments (PIAs) for 
all personal data initiatives. We place a strong focus on 
upholding privacy-by-design solutions for new camera device 
propositions. 

In 2024, we also maintained our practice of conducting rotating 
third-party privacy audits with a renowned accounting firm. 
Audits were largely completed in four countries in 2024. We have 
leveraged the learnings of the outcomes of these audits for our 
2025 planning and priority setting.
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Cybersecurity

'Cybersecurity is a top 
priority for our organisation.
We are committed to 
protecting our digital assets 
and customer data by 
embedding robust security 
measures into our processes 
and products, and by investing 
in our capabilities and the 
education of our colleagues.'
Fabien Casteran, 
Information Security Director.

Governance of Cybersecurity
S4-ESRS 2 SBM-3 / S4-1

As a company with the mission of protecting and providing 
peace of mind, we are conscious of the importance of 
protecting the data our customers entrust us with. This is why 
cybersecurity is at the core of our security mission and company 
purpose.

We foster a strong privacy and information security culture and 
offer increased transparency through a responsible and 
proactive approach, making our organisation fully conversant 
with privacy topics.

We strive towards integrating not only Privacy by Design, but 
also Information Security by Design into all our products, 
services, and business activities. To this end, we have a strong 
Information Security programme, sponsored by the Board and 
CEO, in which we invest heavily in the security of our customers 
and our estate.

Our overall investment in our Cybersecurity programme is 
regularly benchmarked against investment in the financial 
services sector, rather than consumer electronics companies.

A robust set of internal and external processes for identifying 
risks and vulnerabilities underpins our security programme and 
enables regulatory compliance.

Our core information security management processes are:

• Designed in accordance with best practices, such as ISO 27001

• Complemented by sector-specific requirements and 
legislation, such as BS7858 for the vetting of our monitoring 
centre personnel

• Strengthened compliance with all relevant European and UK 
standards on alarm handling, such as EN50518

From a risk management standpoint, our Security Governance, 
Risk and Assurance (GRA) Group is responsible for maintaining 
and managing our Company's security risk register in order to 
identify risks and vulnerabilities and facilitate that the wider 
business either remediates or mitigates these risks. This group 
reports to our Verisure Security Risk Committee, which is chaired 
by our Chief Executive Officer and attended by our Chief 
Financial Officer, Chief Legal Officer, Chief Technology Officer 
and our Information Security Director.

Our in-house Security Operations Centre has a global remit and 
provides 24/7 coverage to help identify and manage our 
response to potential security incidents. It is further supported 
by CrowdStrike, our external global digital forensics and incident 
response partner.

Regarding product security, the activities in our development 
cycle include threat modelling and internal and external security 
testing of our hardware and software. Our long-running 
penetration testing programme covers our full range of products 
and end-to-end services.

In 2023, the Verisure Information Security Policy and Acceptable 
Use of IT Policy were reviewed and adopted. These policies 
outline the objectives, key principles, directives, and 
accountability for information security at Verisure. They serve as 
the foundation of our information security programme and the 
basis for the cybersecurity education of our colleagues. The 
policies are published on our global intranet page, and their key 
elements are included in the mandatory cybersecurity training 
for all colleagues.
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How we reinforce Cybersecurity
S4-3 / S4-4

In 2024 we have continued developing several solutions for 
enhanced protection of privacy and data security and have 
further expanded the coverage of our tools to consolidate our 
strong security foundation.

This focus resulted in the implementation of new solutions for 
security monitoring and network and application security, a 
logical continuation of our journey to evolve our information 
security programme towards adaptive defences that will 
increase our resilience to potential cyberattacks.

Cybersecurity resilience requires colleagues to act adequately in 
the face of cyber attacks. To promote the right behaviour, we 
have implemented an extensive company-wide security 
education and awareness programme. This programme uses 
artificial intelligence to manage a comprehensive simulated 

phishing and microtraining programme and provides role-
specific training and mandatory online training on our Verisure 
Information Security Policy and our Acceptable Use of IT 
Resources Policy.

In 2024, we continued to make progress on all aspects of 
information security and further reinforce our capabilities to 
address the rapidly evolving threat landscape. 

Our efforts in this area were again recognised in 2024, with 
BitSight, a leading cybersecurity ratings solution, ranking our 
cybersecurity position as 'Advanced' and placing us in the top 
quartile of our industry peers.
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3.3 Diversity, Equity, Inclusion 
& Belonging (DEIB)
The success of our organisation is built on the commitment, 
passion, innovation, and talent of our colleagues. As a 
technology-enabled human services company, our 
colleagues are ready to respond in an instant to protect 
what matters most.

DEIB is a key priority for us, embedded in our business and ESG 
strategies. It has also been determined as one of our ESG-
related material topics within our DMA. We embrace diverse 
representation across our organisation, by lowering barriers, 
avoiding biases and creating an inclusive environment where 
everyone can bring their best selves to work. We aim to provide 
access to opportunities and uphold meritocracy in all our HR 
processes, minimising potential biases. At the same time, we 
foster leadership, and a culture, that champions inclusion, 
creates a greater sense of belonging, and improves our overall 
employee experience.

Our commitments

1. We are committed to supporting our 
colleagues through DEIB by promoting better 
talent attraction, retention, engagement, and 
performance.

2. We include in our talent pools those in our 
society facing employment barriers, some of 
them belonging to less favourable segments, 
through meaningful and rewarding jobs. We 
draw on this very valuable source of talent for 
our continuous growth while improving our 
competitive advantage.

3. We promote an inclusive environment, with 
focus on lowering barriers for diverse pools of 
talent to be represented and thrive, 
independently of individual characteristics 
such as gender, age or disability, providing 
access to opportunities through meritocracy.

4. Diversity in our workforce helps us to 
better understand the needs of the variety of 
customers we protect, so that we can offer 
solutions that provide peace of mind in a 
more customised way.
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'We embrace diverse 
representation across our 
organisation by creating an 
inclusive employee experience 
where everyone can bring their 
best selves to work.'

Marc Ponce, Head of DEIB.



DEIB at Verisure
S1-ESRS 2 SBM-3 / S1-4 / S1-5

Our DMA identified two main subtopics related to DEIB: 
Meritocracy and Inclusion, and DEIB in our colleagues, 
customers, and communities. 

For these subtopics, we have identified the following impacts:

• Promoting internal growth through performance-based 
professional development.

• Increasing job creation and recruitment from new pools of 
talent, including people who may have difficulty finding 
meaningful and rewarding work, while strengthening internal 
engagement and enhancing our external reputation.

In addition to these positive impacts, several risks have been 
identified:

• Reputational loss stemming from the absence of promotion of 
equity, fairness, and inclusion within the organisation.

• Reputational loss and failure to achieve our Company's 
recruitment targets, due to the limited representation of 
diverse groups (women, younger and more senior people, and 
people with disabilities) and the absence of initiatives in this 
area.

On the other hand, our DMA also highlighted opportunities to 
build a diverse workforce which will enhance our reputation, 
function better, and increase engagement and productivity.

Our assessment revealed no negative impact on our workforce 
related to our DEIB performance. However, we have identified 
potential risks that can be mitigated through an effective 
internal and external communication plan and continued 
commitment to our DEIB strategy.

For more details, refer to the ESG-related material Impacts, 
Risks and Opportunities and their Interaction with Strategy and 
Business Model section in the Verisure at a Glance chapter (S1-
ESRS 2 SBM-3).

Our DEIB Strategy
Our strategy follows a broad approach to DEIB, where Verisure 
plays a key role as an employer, a business, and a social actor. 
By playing these three roles, we believe we can unlock the full 
value of our human capital, gain long-term competitive 
advantage, and increase our positive impact in our communities.

As an employer, we are committed to creating an inclusive work 
environment throughout every stage of the employee lifecycle, 
where everyone can bring their best selves to work. Our goal is 
to provide our colleagues access to opportunities and a merit-
based system while actively addressing and mitigating any 
potential conscious or unconscious bias in our critical HR 
processes.

We remain committed to our 2023-2025 roadmap for our DEIB 
strategy. Throughout 2024, we have achieved significant 
milestones, advanced in our strategy, and progressed with our 
DEIB KPIs across our countries and functions. This roadmap 
includes programmes with a shared purpose and collaborative 
initiatives that, where applicable, span our countries and 
functions to effectively enable and monitor progress. 

A key element of our strategy is our gender ambition, 
established in 2022, which is designed to create an environment 
that attracts and develops top talent. We aim to elevate 
representation of women globally to 40% by 2030, with a 
minimum of 33% in leadership positions.

To help our people excel and maximise their potential, we 
provide the necessary tools, support, and policies. In 2024, the 
Board approved our first Verisure Diversity, Equity, Inclusion & 
Belonging (DEIB) Policy accessible to all colleagues. This policy 
provides a comprehensive framework for our commitment to 
and accountability in our DEIB journey.

Discrimination and harassment of any kind are strictly 
prohibited in all our HR processes, including recruitment, 
compensation, job assignments, promotions, and support. Our 
colleagues’ satisfaction with our DEIB efforts is evident in their 
response in the Sustainable Engagement survey, specifically 
their response to the question about diversity and inclusion 
support in the workplace. Since 2016, the score for this 
question has increased by 14 points, reaching a record high in 
2024. Furthermore, in 2024, the Diversity category remained 
the second highest-rated category in the Sustainable 
Engagement survey, showing a +2pp improvement compared 
to the previous year.

+14pp
 in the Sustainable Engagement survey question 

on DEIB support since 2016

As a business, we achieve excellence by developing high-
performance diverse teams which foster innovation and 
effectively serve and protect a broader range of market 
segments. We also work to eliminate systemic bias in our 
business practices and strategies while leveraging the diversity 
of our suppliers and partners as a competitive advantage.

As a social actor, we leverage DEIB to increase our positive 
impact on the communities in which we operate. By investing in 
job opportunities, we are a driving force for employment and 
positive change in the labour market, enhancing our 
responsibility to society. 
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Diversity
Our holistic approach to DEIB
We are committed to fostering diverse representation across all 
levels of our organisation, focusing on lowering barriers for key 
diversity dimensions outlined in our DEIB framework: gender, 
age, disability status, nationality, sexual orientation, socio-
economic background, education and work experience, race and 
ethnicity, religion, life stage, personality, and working styles. 

In 2024, we continued focusing on supporting gender 
representation across our organisation. In addition to 
representation, inclusion was another key priority. To achieve 
this, we facilitate talent integration from all age groups active in 
the labour market and support for individuals with disabilities. 

Furthermore, the diversity of nationalities and local talent in the 
geographies in which we operate, particularly in management 
and frontline services, has become an important aspect of our 
diversity strategy. 

We aim to foster an inclusive culture and promote a sense of 
belonging for our colleagues. To enhance our social impact and 
to better support the communities we serve, we consider the 
local diversity landscape in each market. Our goal is to prevent 
and manage potential inequalities throughout the employee 
lifecycle based on these identities, especially when they are 
seen as social priorities. 

Representation
S1-6 / S1-9

At Verisure, we are proud of our team of close to 29,000 
dedicated and engaged employees19, as outlined in the Who We 
Are section of the Verisure Midholding AB Annual Report 2024. In 
2024, we expanded our teams and increased our talent pool by 
419 professionals. Regarding the diverse representation of our 
workforce, we take a holistic approach to various forms of 
diversity. 

419 28,556
net jobs created in 

2024
active employees at 

Dec 31, 2024 
(headcount)

As we continue to grow, we prioritise attracting and retaining 
best-in-class talent, fostering a supportive culture in which 
everyone can thrive and move up professionally alongside us. 
We aim to provide a supportive and dynamic workplace that 
empowers individuals to reach their fullest potential.

We constantly monitor the evolution of our strategy using 
different KPIs. To provide an inclusive environment, our people 
processes are reviewed on a regular basis by relevant areas 
such as Talent or DEIB. All workforce data is integrated into a 

DEIB dashboard, enabling precise and consistent metrics. This 
integration supports real-time updates and comprehensive 
tracking of DEIB initiatives, enabling us to monitor and enhance 
our efforts effectively.

Information on employee headcount by gender
Dec 31, 2024

Gender Number of employees (headcount)20

Male21 17,598

Female22 10,945

Other23 11

Not Reported24 2

Total Employees 28,556

Total number of employees in countries with 50 or 
more employees representing at least 10% of total 
number of employees

Dec 31, 2024

Country Number of employees (headcount)

Spain 9,373

France 4,065

Brazil 2,863
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19 In this report, the terms 'employees' is equivalent to 'colleagues', which refer to both permanent and temporary staff, including students. For this reporting period, we provide 
information solely about our colleagues, excluding contingent workers.
20 Calculated using all active permanent and temporary colleagues, including students at the end of the period.
21 Employees included in the category ‘Male’ correspond to Verisure employees identified as ‘Men’. This definition prevails in all the report.
22 Employees included in the category ‘Female’ correspond to Verisure employees identified as ‘Women’. This definition prevails in all the report.
23 Employees included in the category ‘Others’ correspond to Verisure employees who actively did not disclose their gender in our HRIS, labelled internally as ´'Not Declared'. This 
definition prevails in all the report. 
24 Employees included in the category ‘Not reported’ correspond to Verisure employees whose gender is not recorded in our HRIS, labelled internally as 'not informed'. This 
definition prevails in all the report.



Information on employees by contract type, broken down by gender (headcount)

Dec 31, 2024

Female Male Other* Not disclosed Total

Number of employees (headcount)

10,945 17,598 11 2 28,556

Number of permanent employees (headcount)

9,840 15,827 6 2 25,675

Number of temporary employees (headcount)25

859 1,451 5 0 2,315

Number of non-guaranteed hours employees (headcount)26

77 169 0 0 246

Number of full time employees (headcount)

8,035 15,795 9 2 23,841

Number of part-time employees (headcount)

2,910 1,803 2 0 4,715

(*) Gender as specified by the employees themselves.

Gender Diversity
S1-5 / S1-9

We aim to achieve a more gender diverse organisation, 
specifically within our Sales and Technology functions and 
leadership roles. In particular, we aspire to increase 
representation of women globally to 40% and 33% in leadership 
positions by 2030.

The global representation of women at Verisure is currently 
38.3%, while women in leadership roles account for 28.3%. Both 
the global representation of women in the Company and in 

leadership positions have shown progress aligned with our 
ambition. Globally, representation has improved by +0.5 
percentage points compared to 2023, as well as the 
representation of women in leadership positions which has 
improved +1 percentage point versus 2023.

Notably, in countries like Spain, Italy, Brazil and Sweden, women 
representation exceeds 40%. 

Women at Verisure: 2030 ambition
Women representation
 2024 2030

38.3% 40%

Women in leadership roles
 2024 2030

28.3% 33%
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and on-call employees are examples that fall under this category.



Total Employee number breakdown by gender27

As a percentage of total headcount active at the end of the period

          

DEC 2022

16,410

9,863

42

Male Female Other Not 
disclosed

DEC 2023
17,460

10,647

30

Male Female Other Not 
disclosed

DEC 2024
17,598

10,945

11 2

Male Female Other Not 
disclosed

Male Female Other Not disclosed

At an organisational level, representation of women surpasses 
our overall ambition in the Human Resources, Finance, 
Operations, Legal, Administrative Business Support, 
Communications, Sourcing and Supply, Legal, General Services 
and Real State and Marketing areas. Additionally, some of the 
aforementioned areas with the highest number of employees, 
are operating on equal terms, with balanced gender share. 

Instead, areas such as Technology and Sales continue to work 
throughout the employee lifecycle to improve gender 
representation outcomes. Our Technology area aligns with 
global benchmarks for gender representation in tech companies, 
showcasing our commitment to gender diversity within the 
technological landscape. 

For reference, seven years ago, representation of women in 
the Management Team stood at 9%, with only one woman 
leader. In contrast, at the end of 2024, women constituted 
33.3% and men 66.7% of our nine-member Management 
Team. For more details on gender diversity in the Verisure 
Management Team, refer to the section How Administrative, 
Management, and Supervisory Bodies address Sustainability 
and manage Information in the chapter Governance of 
Sustainability Matters (S1-9).

Women talent in leadership roles at Verisure
Total number of colleagues broken down by gender in leadership

          

2022
164

61

0 0

Male Female Other Not 
disclosed

2023
162

61

0 0

Male Female Other Not 
disclosed

2024
170

67

0 0

Male Female Other Not 
disclosed

Male Female Other Not disclosed
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Age Diversity
S1-9

In our commitment to properly cater to our diverse customer 
base, we value age diversity as an important component of our 
strategic framework.

We recognise the valuable contributions of all younger and more 
senior colleagues, who constitute 42.8% of our teams. 
Professionals under 30 comprise 32.2% of our team, while those 
over 50 represent 10.7% of our workforce.

We recognise the beneficial contributions of all generations 
currently active in the labour market. We work to offer job 
opportunities where younger talent and more senior talent are 
not excluded, leveraging their skills, abilities, experience, 
expertise, and know-how to better serve our purpose.

We also want to provide inclusive career opportunities, 
particularly in regions where unemployment rates are notably 
high and/or job opportunities do not meet employment 
demands. This is why we strive to address the challenges faced 
by specific demographic groups.

To achieve this goal, we focus our efforts on a fair and unbiased 
recruitment process that taps into previously overlooked talent 
pools and provides job opportunities to diverse age profiles. By 
diversifying our teams across age groups, functions, countries, 
and subsegments, we aim to serve our diverse customer base 
better. 

Distribution of employees by age group28

As a percentage of total headcount at the end of the period

9,183
32.2%

16,311
57.1%

3,052
10.7%

Under 30 years old
Between 30 and 50 years old
Over 50 years old

Persons with Disabilities
S1-1 / S1-12

In 2024, we continued raising awareness and implementing 
initiatives to support colleagues with disabilities or with 
specific needs. Our approach focused on inclusion, fostering a 
positive culture and complying with local regulations.

• We continue collaborating with experts on disability inclusion, 
providing expertise in recruitment, training, and technological 
solutions. This reinforces our commitment to creating 
opportunities for individuals with disabilities. Our teams in 
Chile collaborate with the Fundación Luz to include people 
with visual disabilities. Chile also launched a specific training 
course on Disability Awareness that more than 1,000 
colleagues completed.

• We have advanced our efforts to include people with 
disabilities, particularly in recruitment and talent retention. 
For example, in France, we have participated in specialised 
forums, partnered with a job board dedicated to people with 
disabilities, and developed internal support mechanisms to 
facilitate their hiring.
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Other Diversity Dimensions
During 2024, we counted colleagues from 124 nationalities 
across our Verisure countries.

Our social commitment, along with our DEIB strategy, is to aim 
adequate representation of local talent, creating job 
opportunities in the communities where we have an operational 
presence through our business performance.

At Verisure, 89.6% of our talent is local29, although our 
colleagues represent 124 nationalities. In terms of leadership, 
more than 70% of our colleagues in key leadership positions are 
locals across eight countries. 

In terms of talent, we combine professional and educational 
backgrounds as well as broad international experience. For 
example:

• Most of our leadership teams combine talent from leading 
companies in consumer goods, tier-1 strategy consulting firms, 
telcos, software, technology companies and various industries.

• We mainly have global diversity within our corporate 
functions, including 54 nationalities. This representation 
brings together a wealth of international expertise.

Many of our colleagues excel in their roles, particularly those in 
our sales and operations departments, regardless of their higher 
education. We offer stable career growth and access to 
opportunities regardless of educational background.

We are continuously improving the employee journey and value 
proposition to foster inclusion and promote a sense of 
belonging for our colleagues. We aim to cultivate an 
environment where everyone can feel supported, regardless of 
their characteristics or identity. To achieve this scenario, we 
regularly assess and review all processes, policies, 
communications, and leadership models related to our teams' 
experience.

Regarding sexual orientation, Verisure partnered with 
Workplace Pride, a non-profit international alliance dedicated to 
improving the work experience of LGBTIQ+ people. For the first 
time, in 2024, we participated in their Global Benchmark—a 
framework designed to measure and guide LGBTIQ+ policies and 

practices among employers worldwide, supporting the 
implementation of relevant DEIB and LGBTIQ+ initiatives. 
Verisure scored close to the median of similar companies for the 
Global Benchmark.

In 2023, Verisure partnered with RFSL, a leading LGBTIQ+ 
association in Sweden, to create awareness for our customers, 
partners, and colleagues. RFSL certified Verisure as an LGBTIQ+ 
inclusive company for two consecutive years. In 2024, as part of 
this certification, Sweden developed a three-year action plan to 
reinforce its commitment. A dedicated project group was 
established for its implementation, focusing on five core pillars: 
Policies & Guidelines, Behaviour & Culture, Recruitment & 
Onboarding, Internal Communications, and External 
Communications. Additionally, in 2024 a survey was conducted 
with RFSL to assess the sense of safety among LGBTIQ+ citizens, 
with the findings published publicly. This collaboration also 
included training sessions and awareness campaigns to promote 
a more inclusive workplace culture. 

124
nationalities in Verisure

54
nationalities working in 
Verisure's headquarters

>70%
of our colleagues in key 
leadership positions are 

local talent 
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nationality information, country of birth was used to perform the analysis. And finally, if previous fields are empty, country of work is used as nationality.



Equity
S1-1 / S1-4 / S1-16

From the outset, we strive to make our recruitment processes fair, equitable, and free 
from bias or discrimination and based on meritocracy. Our focus extends from retention 
to career growth by cultivating an inclusive work environment, promoting access to 
opportunities for career advancement, and working to close the gender pay gap.

Recruitment
Recruitment processes are progressively adapted and 
continually updated to lower barriers to hire more diverse talent 
and strengthen and provide access to opportunities through 
non-discriminatory practices. In this regard:

• We host recruiting days in our offices to welcome talent from 
diverse educational and professional backgrounds. In 2024, 
we hosted a new edition of the Recruiting Day at the Madrid 
Headquarters, welcoming 900 candidates who engaged in a 
variety of activities led by professionals from diverse fields. As 
a result, over 179 new colleagues were successfully onboarded. 

• We are committed to eliminating bias in recruitment and 
offering a fair, inclusive hiring process. Our training on 
Unconscious Bias is available to all Verisure colleagues and 
we continuously work to make our recruitment process as 
objective and equitable as possible. A key example of this 
commitment is 'The Voice', a blind recruiting initiative in Spain, 
created as a bias-free recruitment process for call centers 
operators, interviewing candidates solely based on their 
communications skills.

• We provide training and guidance for our HR teams and Hiring 
Managers to equip them to recruit People with Disabilities, 
including inclusive communication, inclusive interviewing and 
proper integration during the onboarding process. For the 
occasion of the International Day of Persons with Disabilities, 
we hosted a global training for Talent Acquisition teams, along 
with disability awareness talks open to all colleagues.

• Our tech teams are committed to attracting a broader range of 
talent. As part of this effort, our Technology colleagues 
recently participated in the Women Techmakers event in 
Spain, featuring two women speakers from Verisure and 
showcasing our robust tech team and innovative projects. 

• We offer multiple internship and apprenticeship programmes 
across countries, reinforcing our commitment to attracting and 
nurturing younger talent. In 2024, we enhanced our campus 
management strategy focused on employment opportunities 
for young people in France. This has involved collaborating 
with 12 schools, participating in 25 recruitment forums, and 
creating communication kits, defined in our French youth 
employment action plan. These efforts were tailored to 
different audiences, including sales and business schools.

• In early 2024, we conducted a comprehensive review and 
benchmarking of our job offers to enhance inclusivity and 
attract a more diverse talent pool. Identifying key areas for 
improvement, we developed targeted recommendations that 
have been incorporated into Hiring with Excellence at Verisure 
training, a recruitment guide for hiring managers. Additionally, 
we introduced a unified DEIB disclaimer to be included in all 
job advertisements across our Verisure geographies.

Verisure's commitment to DEIB is reflected in our global 
initiatives, recognition, and certifications. Verisure was 
recognised as an Empowering Women's Talent and Diversity 
Leading Company in Spain for the second consecutive year. In 
France, we received the HappyIndex Trainees certification in 
2024, recognising the quality of our youth talent program. These 
recognitions not only validate our daily efforts but also bolster 
our commitment to advancing the recruitment and inclusion of 
diverse individuals.
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Retention
Throughout 2024, we have launched multiple inclusion and 
retention initiatives across several countries.

• In 2023, we launched the eNPS project as a pilot in some of 
our countries. In 2024 we launched the project in 50% of our 
countries and by the end of 2025 we will consolidate the 
implementation globally. This initiative helps us understand 
engagement throughout the employee journey at Verisure, 
from the Recruiting & Hiring phase to the off-boarding 
moment so we can take data driven action. 

• To support the retention and growth of women in sales 
positions, we have the Women in Security Sales (WISS) 
programme in place. Initially launched in Sweden, the 
initiative works closely with field sales teams to create and 
maintain a work environment that supports and celebrates 
diversity.

• For people with disabilities, in addition to offering an 
inclusive onboarding and adaptations, we collaborate with 
specialised entities to offer additional support. In countries 
like Chile and France, we have adapted our processes, systems 
and coached our teams to facilitate the inclusion of people 
with specific disabilities. In Spain, we strengthened a voluntary 
self-identification campaign across various locations to help 
colleagues obtain disability certification and access legal 
related benefits. In France, we established a community of 40 
trained volunteers to promote disability awareness among 
colleagues and assist those seeking administrative 
recognition, aiming to foster greater retention.

• We remain committed to providing a more inclusive 
employee experience across our geographies. One example of 
this is the activation of the Preferred Name procedure, which 
allows colleagues to update their profiles with a preferred 
name that aligns with their identity, in accordance with 
established guidelines and local regulations.

Progression, Growth, 
and Recognition
At Verisure, we are committed to supporting the progression 
and growth of diverse talent by providing opportunities for 
development at every stage of their careers. Through 
mentoring, training programmes, and leadership initiatives, we 
provide support for inclusion at all levels in the organisation.

In Technology, Leading Myself, a training programme for future 
leaders, has achieved 50% representation of women, aligned 
with our commitment to foster gender diversity in tech 
leadership positions. In Spain, our NEXT programme is designed 
in partnership with business schools and focuses on elevating 
leadership profiles from diverse functions and backgrounds, 
equipping participants with essential business knowledge. In 
2024, 117 colleagues participated in the programme. 

In 2024, women leaders in Spain participated in a training 
programme named Proyecto Progresa. This is a six-month 
leadership programme to equip high-potential leaders with the 
skills to take on new career challenges and strengthen their 
ability to influence and manage teams.

We constantly invest in our leadership to advance on their 
professional journey. With Managers en Evolución and 
Programa de Desarrollo Gerencial in Argentina, we reaffirm with 
commitment to talent development. These initiatives drive 
professional growth through a comprehensive 360-degree 
approach to business and leadership strategy. Participants 
explore leadership principles alongside key business process 
topics, gaining insights into critical areas across the 
organisation.

When an employee is presented with an opportunity for 
professional growth at Verisure, we develop the talent that best 
fits the needs of the position. In France, when an employee 
applies for a managerial position, if they advance in the process, 
they participate in an assessment panel, lead by HR and Sales & 
Operations managers. Through this process we make sure that 
all candidates are evaluated based on the same criteria and by 
the same professionals. They assess using objective criteria, 
following the same process and exercises for each internal 
candidate applying for the position. 

Rewards
We also work to provide a fair remuneration for all our 
colleagues across functions, geographies, organisational levels, 
based on merit, and annual base payments, regardless of their 
gender.

In our ongoing commitment to transparency and fairness, we 
have closely analysed our remuneration metrics, focusing 
among other topics on the gender pay gap. Furthermore, the 
Company has developed a common global framework, system 
and process to recurrently monitor and analyse compensation 
in order to avoid any pay gap and tackle any unfair or 
unjustified disparity. The gender pay gap, which measures the 
difference in average pay levels between women and men 
employees, is a key indicator of fair compensation within our 
organisation. 

As multiple factors can affect the pay levels of employees, a 
deeper analysis considering aspects such as the actual time 
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worked, the type or work and the level of contribution of a job 
according to global and standard methodologies, among others, 
is conducted, producing an adjusted figure that we call 'Equal 
Pay for Equal Job' Gender Pay Gap. 

Understanding the context behind these figures is essential. Our 
data compilation methodology involves collecting salary data 
from all employees with accuracy and consistency. Any 
significant changes to the data, such as adjustments for part-
time employees or changes in the organisational structure, have 

been documented and considered in our analysis. Additionally, 
other data such as industry benchmarks, economic conditions, 
and organisational policies have been taken into account to 
provide a comprehensive understanding of our remuneration 
metrics.

By continuously monitoring and improving our pay practices, we 
aim to foster an inclusive and equitable workplace for all 
employees. 

Support
In 2024, we strengthened our commitment to inclusion by 
providing support tools that help employees integrate inclusivity 
into their daily work and team management. These include 
digital resources and tools that promote inclusive decision-
making, communication, and collaboration. 

DEIB awareness and training programmes 

Awareness and training programmes to support inclusion across 
all levels, including senior leadership: 

• Technical DEIB trainings to support the creation a more 
inclusive workplace: inclusive recruitment & onboarding 
processes for people with disabilities, DEIB Initiatives and 
Data Privacy when managing sensitive data.

• Inclusive leadership DEIB training. In 2024, 65 people in 
leadership positions were trained in Italy. In Argentina, 70 
leaders received training in different DEIB topics included in 
our Leadership Academy.

Verisure Inclusive Communication Guidelines: These guidelines 
are a relevant tool to support us in our mission to create a 
workspace for everyone and a better employee experience. This 
new document includes guidance on how to interact, 
communicate & lead in a more inclusive way.

Inclusion & Belonging
As part of our DEIB Framework, we launched awareness 
campaigns, trainings, key communications, and initiatives during 
2024 to promote a DEIB culture.

• Employee networks

In 2024, we consolidated the role of DEIB Ambassadors, a group 
of employees that have become a consultative body for relevant 
topics related to Diversity and Inclusion. Eighteen ambassadors 
from nine countries supported the DEIB area in launching and 
implementing several organisational actions and initiatives.

Additionally, since 2023, we put an Affinity Groups Playbook in 
place, designed to facilitate the launch, activation, and 
management of Affinity Groups. The playbook provides the 
groups with relevant information as countries move forward in 
establishing Affinity Groups in their entities.

• DEIB calendar

At Company level during 2024, we marked key dates in our DEIB 
agenda for internal and external initiatives: International 
Women’s Day, Diversity Month, Pride and International Day of 
People with Disabilities. For each occasion, we define specific 
actions such as gamification, inspirational talks, awareness 
campaigns or trainings. 

Additionally, some countries are developing their local DEIB 
calendars to complement globally sponsored initiatives. In 2024, 
Italy proudly hosted its first Inclusion Week. This initiative aimed 
to raise awareness about Diversity, Equity, and Inclusion. The 
week featured a robust schedule of events, workshops, and 
webinars in collaboration with various national associations, 
including the signature of the 'Diversity Charter'. Approximately 
500 colleagues, representing almost 30% of our Italian 
colleagues, participated in the events, which were conducted 

both in person and in hybrid formats. The main themes focused 
on disability, female empowerment, support for women victims 
of violence, social reintegration through the circular economy, 
and pride inclusion.

• Education and Mentorship

As part of our commitment to supporting women and girls in 
science, we launched the third edition of the Technovate 
Verisure Girls Club in Spain. This initiative connects the 
daughters of our colleagues with Verisure mentors, equipping 
them with the skills to become tech entrepreneurs and leaders. 
As a result, 19 professionals have mentored 41 girls, aged 8 to 18, 
across 10 teams to develop a project for the national 
Technovation competition. 

Participants at one of the activities organised during the first Italy's 
Inclusion Week.
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Key Enablers
S1-1 / S1-4

We focus on building a truly inclusive environment across 
three key enablers: Culture, leadership and governance.

Policies
Our DEIB agenda guides us in positioning the Company against 
any kind of discrimination and raising awareness through 
communication campaigns.

Every year, to support our colleagues, we constantly adapt our 
processes, policies and practices, particularly in the Sales 
function, to help our talent succeed. We analyse potential gaps 
and create a supportive environment so they can perform at 
their best. Our commitment to opposing any form of 
discrimination and harassment is strong.

Proof of this is our Code of Conduct, which guides our day-to-
day decision-making and our interactions with each other, as 
well as our customers, suppliers, partners, government officials 
and other stakeholders through high ethical standards.

In addition, we have policies in place under the Verisure 
Compliance Framework that complement our Code of Conduct, 
which are all released in local languages whenever required:

• Verisure Anti-harassment and Non-Discrimination Policy: 
Defines harassment and discrimination, outlines their various 
forms, and helps colleagues recognise these behaviours. This 
policy underscores our deep commitment as expressed in our 
Code of Conduct.

• Verisure Speak Up Policy: Offers guidance on raising concerns 
about suspected misconduct, details our strong position 
against retaliation of whistle-blowers, and explains the 
process colleagues can expect when they report an issue.

In 2024 we launched the first Verisure Diversity, Equity, 
Inclusion & Belonging Policy. The Board approved the new DEIB 
Policy, which is publicly available on the Verisure corporate 
website. This document outlines our commitment to fostering a 
respectful, equitable, and inclusive environment for our 
workforce and relevant stakeholders. It establishes the 
principles that promote a diversity-conscious and inclusive 
experience—essential elements in our relationship with 
members of our workforce. Our goal is to nurture a culture and 
leadership that champions inclusion, and fosters pride and a 
greater sense of belonging.

For further details on these tools and their alignment with 
international instruments can be found in the section Verisure 
Compliance Framework in the chapter on Verisure Compliance 
Programme (S1-1).
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During 2024, Verisure approved and launched 
its first Verisure Diversity, Equity, Inclusion & 
Belonging Policy, which establishes the 
principles to promote a diversity-conscious 
and inclusive experience in our organisation. 



Our DNA
At Verisure, we work every day to protect what matters most. Our 
performance is driven by our unique DNA, our values and Doing 
the Right Thing together. Our values are intended to build a 
consistent employee experience that will ultimately positively 
impact our customers. This employee experience includes 
recognising the intrinsic worth of varied perspectives, 
backgrounds, and talents that we actively cultivate in an 
inclusive environment where our DNA is challenged every day, 
across every process. We value, respect and seek diversity.

As stated in one of our core values, Winning as a Team, we are 
determined to listen to one another, collaborate and work 
together, which implies experiencing inclusion in everything we 
do. We leverage our strengths and diversity to deliver even 
better outcomes while developing and supporting one another.

Leadership Activation
At Verisure, we have strong leadership commitment and 
support for our DEIB initiatives, which are sponsored 
personally by our CEO, Austin Lally. DEIB has a prominent 
position in our SOAP, and we continue to invest in cultivating 
inclusive leadership capabilities as a cornerstone of our 
Verisure Leadership Model.

In 2024 we continued consolidating our Verisure RISE Leadership 
Model, which is further explained in the section Talent 
Management and Sustainable Engagement of this chapter. 

As part of this new leadership model, one of the four pillars is 
defined by the name ‘We strengthen and grow a high-
performance, diverse organisation’ in which we also refer to how 
we expect our leaders to lead, embedding diversity and 
inclusion in their management, by considering the leadership 
competencies of our RISE Verisure Leadership Model.

Our DEIB ambassadors, together with our CEO and Chief HR, Communications, and ESG Officer, during its annual meeting in September 2024.

Governance
Our CEO sponsors the Verisure Diversity, Equity, Inclusion & 
Belonging Committee (VDEIBC), which met twice in 2024. This 
body, which is part of the ESG governance cycle, reviews the 
DEIB roadmap, monitor progress, and validates key strategic 
actions. These meetings also address country-specific needs and 
support action plans.

Local management teams and managing directors have been 
deeply involved in advancing DEIB initiatives, focusing on the 

main local challenges in our regions. Additionally, we have 
consolidated a DEIB network by appointing DEIB country 
representatives. With this network, we created cross-country and 
cross-function forums to strengthen collaboration and the 
sharing of best practices. 
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3.4 Talent Management and 
Sustainable Engagement

Our commitments
S1-ESRS 2 SBM-2

1. We work hard to maintain high levels of 
sustainable engagement with our mission and 
values for our people, across functions, 
countries and demographics.

2. We are focused on providing our colleagues 
with continuous learning and growth 
opportunities to build critical skills so they 
can unleash their full potential and perform 
at their best.
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'Driving engagement, 
growth, and development 
will remain our top priorities 
to empower our teams to 
reach their full potential.'

Karina Stela Riquelme, Talent Director.



Performance and Career Development
S1-13

Our ‘STAR’ approach to performance management and career 
development is one of our key enablers for ensuring we have 
the best possible talent in every position.

Over the past few years, we have devoted significant time and 
resources to improving our performance management processes 
and increasing the number of colleagues participating in regular 
performance and development reviews. All our front-line and 
specific operations teams undergo a performance appraisal 
process based on frequent touchpoints. In 2020, we launched 
our STAR programme, mainly focused on non-front-line 
positions, establishing four key moments for managers and 
colleagues to assess their priorities for the year, talk about 
personal achievements, discuss opportunities for individual 
growth, and review performance. In 2024, we evolved the model 
by enhancing the quality of our talent discussions and 
improving the overall efficiency of the model. As a result of 
these improvements, our colleagues now have three key formal 
conversations with their managers during the year, giving our 
teams a more comprehensive overview of talent performance 
across our teams.

We internally track a performance ratio: total STAR participants 
(completing performance process) over total eligible STAR 
audience, resulting 80% for 202430. 

In 2024, we completed our fifth full cycle of the STAR 
programme. Approximately 34% of our total active colleagues 
participated in the STAR programme, total of 9,632 colleagues. 
Among participants, women constituted around 38.4%, men 
accounted for about 61.5%, while other and not reported 
accounted for 0.1%. Considering all employees who participated 
in any performance appraisal process within the company 
(including STAR and other performance processes), the 
percentage rises to around 82% of the total active workforce. 
Among these participants, approximately women constituted 
38%, men 62%, while other and not reported employees 
accounted for 0.02%.

Our strong culture of feedback and performance management, 
along with our reskilling and re-staffing programmes, is not only 
highly appreciated by our colleagues, but it also has a significant 
impact on the growth and performance of our people. 

Our STAR approach to performance 
management and career development

SET 
PRIORITIES
Enabling a consistent, 
high-performance 
culture by focusing our 
people on what matters 
most.

TALK 
ACHIEVEMENTS
Measuring the ‘What’ & 
‘How’ achieved during 
the year through 
Colleague & Manager 
discussions.

ACCELERATE 
YOUR GROWTH
Creating a holistic plan 
to accelerate the growth 
and development of our 
people.

REACH 
YOUR GOALS
Reviewing performance 
and the starting the 
Accelerate Action Plan 
to help motivate and 
coach our colleagues.

In 2024, our Sustainable Engagement survey indicated that our 
colleagues are increasingly satisfied with this performance 
management system. We achieved our highest score ever in this 
category, with an improvement of 1 point compared to 2023, 
reaching a total score of 86 (+9 points since 2016).

Every year we conduct our Talent Review & Succession 
Planning exercise aimed at assessing our talent, identifying 
current and potential future gaps, and creating action plans to 
accelerate the development of our people while improving their 

engagement. In 2024, over 3,500 colleagues participated in this 
process, approximately 50% more than in 2023.

This exercise has allowed us to improve both the quantity and 
quality of identified successors for key leadership positions, 
both in terms of performance and diversity.

Our leaders are relatively young, but experienced, and include a 
balanced mix of internal promotions and external hires. 
Similarly, our successors to leadership positions are top-
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performers with a good balance of experience and youth, and 
higher gender diversity.

In the 2024 Talent Review, over 75% of leadership positions had 
either a short-term or mid-term successor identified. This 
percentage rises to nearly 90% for leadership roles where 
internal know-how of the Company is particularly relevant, such 
as Sales, Operations or Managing Director.

The performance of our leaders and their successors has 
steadily improved as we continue to focus on people 
development.

Additionally, the percentage of women talent in leadership 
positions has reached 28%, up +1 percentage point from 2023.

Talent and Organisation Strategy
S1-1

Having the best team, engaged with our mission and values, is a 
key priority for us.

We strive to manage performance proactively to identify and 
recognise the best possible talent for every position. Our goal is 
to provide opportunities for our colleagues' personal and 
professional growth. We believe that our talented teams are the 
foundation of our success, which is why our talent and 
organisation strategy is built on three key pillars:

1. Building the most engaged, high-performance, accountable, 
diverse, and best-in-class team.

2. Creating a high-performance organisation and fostering a 
company culture and leadership based on meritocracy and 
the strong values embedded in our DNA, where every 
colleague can realise their full potential.

3. Ensuring that all colleagues always represent our DNA and 
remain fully engaged with our mission and strategy.

To achieve these objectives, we have developed an 
interconnected set of talent and organisational processes, 
policies, and practices. These initiatives allow us to continue 
improving our organisational health and help each of our 
colleagues to reach their full potential.

Our SOAP and DNA are important for helping every colleague to 
have a clear understanding of how they contribute to the 
Company’s overall mission, strategy, and goals. In the 2024 
annual Sustainable Engagement survey, we obtained a score 
of 94 in the question ‘I understand how the work I do 
contributes to the achievement of this Company's goals and 
objectives’, and the score has been even higher for our 
leadership positions subset, reaching 100, which proves that 
our colleagues are well aligned and conscious of our SOAP 
and DNA.

Our annual objectives are grounded in these strategic goals and 
priorities through our ‘STAR’ performance management 
framework. Before the beginning of the year, colleagues set their 
priorities for the year in line with the Company’s overall strategic 
goals. At the end of the year, we assess performance based on 
what has been achieved compared to the priorities set, as well 
as the methods used to achieve those results. Both aspects are 
taken into account during performance evaluations.

One of the key pillars of our DNA is acting with Trust and 
Responsibility towards our customers, our people, and society as 
a whole. To uphold this commitment, we continually invest in 
ensuring that our Code of Conduct is understood and always 
followed, integrating it into contracts, onboarding processes, 
and continuous training.

We also have a zero-tolerance policy for non-compliant 
behaviour, which is reflected in our Verisure Anti-Harassment 
and Non-Discrimination Policy, our Verisure Speak Up Policy, 
and our Verisure Data Privacy Policy. For further details on our 
Code of Conduct and policies, refer to the Verisure Compliance 
Programme chapter (S1-1).
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Training and Growth
S1-1 / S1-13

At Verisure, we are focused on developing and nurturing a high-
performance team. We continue to invest in different initiatives 
aimed at growing our talent. 

The Verisure RISE Leadership Model is fundamental to our 
people development activities. This model outlines the 
expectations the Company has of its leaders and those that our 
colleagues can expect from them. The model is based on four 
foundational pillars: 

• Role Model Responsible Ownership: Acting as a long-term 
owner, always putting the customer first, thinking and acting 
big, and being accountable and responsible. 

• Inspire & Drive Outstanding Performance: Motivating others 
to achieve high performance, prioritising and making decisions 
with an analytical approach, and executing with excellence. 

• Strengthen and Grow a High-Performance, Diverse 
Organisation: Building high-performance and diverse teams 
and fostering a culture of learning by setting continuously 
higher standards for our people. 

• Empower and Lead with Courage, Integrity, and Purpose: 
Inspiring our people and honouring our mission and purpose 
by leading with confidence, positive energy, and genuine 
empathy and humility. 

In 2024, we started embedding the Verisure RISE Leadership 
Model into our key people processes, such as Performance 

Management and Hiring and Staffing. We also worked across our 
functions and countries to further embed this model in the 
development of our leaders. 

Our RISE Leadership Model and its four pillars form the 
foundation of our Leadership Academy, which aims to develop 
both our current and future leaders. The offerings within the 
Leadership Academy are diverse, incorporating various learning 
approaches such as formal training, social learning, and learning 
by doing. 

Formal Training
In 2024, we offered a total of >540,00031 training hours to our 
colleagues (including both digital and in-person training), which 
breaks down to an average of ~1932 training hours per colleague. 
These hours include functional and role-related skills training, 
as well as courses aimed at improving our colleagues’ soft skills 
and well-being. Notable highlights from 2024 include our efforts 
to expand and improve our in-person leadership development 
courses, as well as our commitment to extending online training 
courses for all our colleagues. 

>540,000
hours invested in training by our 

colleagues (including both online and 
face-to-face training)

In 2024, we continued to offer numerous in-person training 
sessions for managers, spanning different business areas and 
countries, and varying levels of managerial experience. These 
sessions yielded remarkable results. We also continued 

expanding the reach of our courses. One new milestone was the 
creation and implementation of a specific self-leadership 
programme for nearly 100 participants. This programme aimed 
to empower junior professionals who are not yet in managerial 
roles, helping them to lead themselves, develop their autonomy, 
and make informed decisions. As a result of the programme, we 
were able to support their personal and professional growth and 
prepare them to become future leaders.

In response to feedback from our colleagues, we focused on 
expanding our online learning offerings in 2024. As a 
consequence, new content and diverse formats were available 
for our colleagues through our learning platform, Workday 
Learning. In addition to regular updates to our existing online 
courses, we introduced two new shorter-duration learning 
formats: midi-courses, which are approximately 1 hour long, and 
mini-courses, which last between 5 to 20 minutes. These 
additions enable us to better cater to the varied learning 
preferences and needs of our colleagues, while continuing to 
support their development and growth.
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Dec, 2024. 



Social Learning
We also continued fostering the development of our people 
through social learning. 

In 2024, we implemented a customised 360 feedback process 
based on the Verisure RISE Leadership Model with ~250 leaders. 
The process helped our leaders improve their leadership skills 
by becoming more aware of their strengths and improvement 
areas. It also allowed them to leverage the 360-degree feedback 
in discussions with specialised coaches, who supported them in 
defining their development plans. The process contributed to 

continuing to foster our feedback culture, encouraging open and 
constructive conversations, and embedding feedback as a key 
driver of development across Verisure.

We also continued to evolve our Mentoring programmes and 
other leadership initiatives to enhance our teams’ effectiveness 
and performance. In this regard, we started to develop an 
internal network of facilitators to deliver effectiveness 
interventions to support teams and leaders.

Learning by Doing
Lastly, we continued focusing on the development of our people 
through a 'learning by doing' approach. Every year, colleagues 
eligible for the STAR process engage in discussions with their 
managers about their objectives and development needs. 
Together, they co-design individual development plans that 
detail each person’s growth objectives and outline how to 
achieve them, including on-the-job training plans for the 
upcoming year.

In 2024, we also created individual action plans for our key 
talent. These plans covered short-term on-the-job training and 
mid-to-long-term goals, such as potential role changes and 
stretch assignments, and international mobility opportunities. 
These experiences expose our leaders to new realities (new 
geographies/areas), continuously challenging them to grow, and 
taking our approach to 'learning by doing' to the next level. 

Sustainable Engagement
S1-2 / S1-6

Our Sustainable Engagement survey is our primary gauge of 
organisational health. The survey is designed to help us 
understand how engaged, energised, and enabled our people 
are, and measure the evolution of these results over time.

This survey is held every year in the last quarter. Following the 
survey, we obtain results for sustainable engagement using 
different segmentations. Based on these results, we produce 
and share country reports analyses and implement action 
plans to continue enhancing our colleagues' engagement year 
after year.

The participation rate in our 2024 survey was 95%, which is a 4 
point increase compared to 2023, consistently exceeding our 
85% target. In terms of results, the overall Sustainable 
Engagement Index once again surpassed our target in 2024 
(more than 80% favourable), achieving our highest ever score at 
86 points, up 1 point from 2023.

Most of our countries are performing at or above the 
benchmarks set by high-performance countries, with six 
countries and functions improving their scores compared to last 
year. As in previous years, the key drivers for Sustainable 
Engagement in our organisation for 2024 were leadership, 
professional growth and development, communication, and 
Company strategy. All scores related to these topics increased by 
1 point compared to last year's survey.

We are very proud to have increased our engagement scores 
among the majority of the teams and groups surveyed.

• Areas: most areas improved their scores, with Sales leading 
the way.

• Employee Net Promoter Score (eNPS): we have observed 
ongoing increases for all types measured, notably:

◦ eNPS for Product and Services: 35 points increase 
compared to 2016 and 7 points compared to last 
year.

◦ eNPS as Employer: 43 points increase since 2016 and 
5 points since last year.

• These positive trends are consistent across most countries.

Furthermore, we continue to launch regular pulse checks in all 
our countries. This allows us to capture our colleagues' feedback 
and monitor it on a regular basis, providing real-time feedback 
based on their responses, and acting upon needs. 

95% 86%
participation rate 

in 2024
Sustainable 

Engagement survey 
overall score in 2024
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Best Company to work for

Our efforts to create supportive and high-performance working 
environments have been acknowledged through various 
external awards and certifications, helping us to foster pride 
among our colleagues and attract best-in-class external talent 
in 2024. For instance:

• As of January 2025, we have been recognised as Top Employer 
Europe® 2025, for the second time, based on 2024 company 
data.

• As of 2025, five of our countries obtained Top Employer® 
certifications: Spain, for the seventh time, France the fourth, 
the UK and Italy third, and the Netherlands for the second 
time.

• In 2024, Verisure was certified as a Great Place to Work® in 
nine countries: Sweden, Argentina, Peru, Brazil, Finland, 

Belgium, the Netherlands, Chile and Italy. This was the first 
time Sweden and Finland received this important recognition 
and the sixth consecutive year for Brazil. Argentina received 
the Best Workplace® certification for the second time and Best 
Workplace for Young Talent® in 2024.

• Argentina received the Best Workplace® certification for the 
second time and Best Workplace for Young Talent® in 2024. 

• In Spain, we have ranked in Actualidad Económica and Forbes 
for the eighth and fifth consecutive years, respectively.

As a result of these certifications and awards, among other 
benefits, we believe our colleagues are increasingly proud to 
work for Verisure. And our Company is well-positioned to attract 
the best-in-class external talent needed to boost our expected 
growth in the coming years.

Our awards
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3.5 Employee Relations
S1-ESRS 2 SBM-3 / S1-1 / S1-2 / S1-3

Our commitments

We are committed to respecting fundamental 
human rights through the United Nations 
Global Compact principles and agenda, 
including fair employment conditions 
internally and across our supply chain.

We aim to create a culture where our people and stakeholders 
act responsibly and create value where we operate.

We uphold high moral, ethical, and legal standards, striving to 
do the right thing at all times. Our commitment to integrating 
respect for human rights into our global operations and value 
chain is robust and aligns with the UN Guiding Principles on 
Business and Human Rights.

We implement this commitment through our Compliance 
programme, which includes our Code of Conduct along with 
several additional policies and standards. For further details, 
please refer to the Verisure Compliance Programme chapter 
(S1-1).

Our Code of Conduct sets the standards for everything we do 
and provides guidance on: 

• Our day-to-day decision-making

• How we compete

• Our interactions with colleagues, customers, suppliers, 
partners, government officials, and other stakeholders 

We reinforced our commitment to respecting Human Rights and 
Labour Standards within our Company and throughout our value 
chain. Our Code of Conduct clearly states our opposition to any 
form of modern slavery, forced labour, child labour, or human 
trafficking. We recognise that human rights are fundamental 
standards that protect individual dignity and promote equality, 
extending beyond legal obligations. For further details, please 
refer to the Verisure Code of Conduct section in the Verisure 
Compliance Programme chapter (S1-1).

While there is currently no workplace accident prevention 
management system in place at the Company level, various 
measures and policies are in place at the local level to provide 
workplace safety and prevent accidents.

A key element of creating an inclusive and safe workplace is 
fostering strong, respectful relationships among colleagues.  

This is why we are firmly committed to opposing all forms of 
discrimination and harassment.

As outlined in both our Code of Conduct and Verisure Anti-
Harassment and Non-Discrimination Policy, we have zero 
tolerance for any form of discrimination or harassment. Our 
Verisure Anti-Harassment and Non-Discrimination Policy clearly 
defines both harassment and discrimination and outlines the 
various forms they can take. This aims to raise awareness and 
help train our colleagues to identify such behaviour.

Our Verisure Diversity, Equity, Inclusion, and Belonging Policy 
underscores our commitment to non-discrimination, and also 
emphasises the protection of human rights and safeguarding of 
vulnerable groups. It outlines our commitment to creating a 
respectful, equitable, and inclusive environment for our 
colleagues and relevant stakeholders.

Furthermore, Verisure provides various channels for colleagues 
and stakeholders to report any form of harassment or 
discrimination they have experienced or witnessed, either 
anonymously or personally.

Our Compliance Programme team is responsible for tracking the 
details of all discrimination and harassment complaints 
received through different channels, such as line management, 
HR, Legal, senior management, and through a dedicated Speak 
Up platform. 

We are committed to maintaining a healthy compensation 
strategy for all our colleagues. Our approach to remuneration is 
comprehensive, incorporating both fixed and variable cash 
components, benefits, and long-term incentive plans. We also 
prioritise flexibility in our compensation measures and 
investment in training opportunities.

In terms of child or forced labour risks within our workforce, 
Verisure operates in 17 countries across Europe and Latin 
America. Our primary operations involve field sales personnel 
and field installers/maintenance staff who work directly with 
customers to sell our services and install or repair our devices. 
We also have office-based employees. All of our staff, including 
both employees and non-employees, are above the age of 18, 
except for trainees and apprentices in certain countries 
participating in legally regulated internship or apprenticeship 
programmes. Due to the type of work and the countries we 
operate in, there is no significant risk of child or forced labour 
among our workforce in any of our countries or operations. In 
addition, our Code of Conduct has been updated in 2024 to 
clearly outline our stand against any form of modern slavery, 
forced labour, child labour or human trafficking.

Regarding other stakeholders within our value chain, our ESG 
supplier assessments and both online and on-site audits of 
compliance with our Supplier Standards and Ethical Code have 
not revealed any material employment risks within our supply 
chain, including instances of child or forced labour. We are 
proud of the positive employment impact generated through our 
orders with our suppliers. Our commitment to human rights and 
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fair labour conditions are also reflected in our Due Diligence 
Process and Supplier Diversity Programme. 

This action plan is based on the following principles:

• Legal compliance
We adhere to local legal requirements regarding 
remuneration, which is increased for colleagues who 
demonstrate strong performance.

• Consistency across countries and businesses
In our pursuit of equality, we constantly strive to develop and 
maintain consistent compensation practices, policies, 
processes, systems, and timelines across the 17 countries in 
which we operate and in our functions.

• Monitor market competitiveness
We carefully monitor external and internal indicators of 
competitiveness and fairness to evaluate salaries. At least 
once a year, we compare these indicators to market 
benchmarks, which are regularly updated from leading 
worldwide compensation data providers. We also leverage 
market intelligence from our high-volume recruitment efforts 
as we continue to grow. We review pay equity among peers, 
taking into account the length of time in a position, alongside 
performance and talent assessments.

• Pay for performance
As a results-driven organisation with high standards for 
achievement, our cash compensation decisions are guided by 
an objective merit matrix that considers both annual 
performance and comparative positioning. We believe that our 
colleagues should share in the benefits of the results to which 
they contribute, which is why we place significant emphasis on 
compensation components related to both company and 
individual performance, especially for leadership positions.

• Engagement with our colleagues
To enhance our performance, we actively seek both qualitative 
and quantitative feedback from our colleagues through various 
channels. One key method is our Sustainable Engagement 
survey, which informs our decision-making process by helping 
us manage current and potential impacts while gaining insights 
into risks and opportunities. 

We also have direct engagement methods, such as our STAR 
Performance Management Process. This process includes three 
key moments for gathering input: assessing the past year, 
establishing priorities for the upcoming year, and discussing 
opportunities for individual growth.

Additionally, all colleagues can access several channels to 
report concerns about inappropriate workplace conduct. These 
channels include line management, HR, Legal, senior 
management, and our dedicated Speak Up platform. 

Our globally available Speak Up channel allows our colleagues 
to report any inappropriate behaviour in the workplace while 
maintaining anonymity and protection. The types and numbers 
of claims are consolidated in our Quarterly Compliance 
Reporting, which helps us identify the main compliance risks 
and determine appropriate remediation actions. For further 
details, please refer to the Speak Up Framework and Policy 
section in the Verisure Compliance Programme chapter (S1-3).

We have several initiatives to gather insights from our people, 
particularly from specific groups that may be vulnerable to 
various impacts:

• DEIB Ambassadors Meetings: These meetings provide a 
platform for Ambassadors to discuss, brainstorm, and develop 
initiatives that enhance inclusivity within the Company. They 
also identify emerging needs and propose actions to address 
them. For further details, please refer to the Key Enablers 
section in the Diversity, Equity, Inclusion & Belonging (DEIB) 
chapter (S1-2).

• Affinity Groups: These groups can be established in any 
country and focus on DEIB-related topics. They serve as 
networks for colleagues and as a way for DEIB teams to gather 
input and maintain communication with diverse groups. For 
further details, refer to the Inclusion & Belonging section in 
the Diversity, Equity, Inclusion & Belonging (DEIB) chapter 
(S1-2).

• ENPs Initiative: This initiative includes surveys that are 
available in certain countries to gather feedback from 
candidates, colleagues, and those leaving the Company about 
different stages of the employee lifecycle. For more 
information, consult the Equity section in the Diversity, Equity, 
Inclusion & Belonging (DEIB) chapter (S1-2).

HR Directors (HRD) and Managing Directors (MD) are responsible 
for ensuring effective engagement, under the leadership of our 
Chief HR, Communications, and ESG Officer and our Management 
Team.
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Monitoring and Managing Incidents
S1-17

We take the trust that customers and society place in us as 
providers of peace of mind very seriously. This is why we 
continuously work to identify breaches of our Code of Conduct, 
other internal rules or of applicable law, take action on them, 
and hold our people to strict compliance standards leading to 
high standards of behaviour.

In 2024, we had no severe human rights claims or complaints 
filed by either our colleagues or third parties33. We did not 
receive any fines, penalties, or compensation requirements for 
violations of human rights.

Cases of severe human rights incidents (e.g. forced 
labour, human trafficking or child labour)

2024

Total number of severe human rights incidents 
connected to our own people 0

Number of cases of non-compliance with the 
UN Guiding Principles on Business and Human 
Rights, ILO Declaration on Fundamental 
Principles and Rights at Work, or OECD 
Guidelines for Multinational Enterprises

0

Total amount of fines, penalties, and 
compensation for damages 0

In 2024, we continued partnering with our countries to 
effectively address complaints34 regarding discrimination, 
harassment, and physical violence. We promoted our Code of 
Conduct e-learning and encouraged the use of our Speak Up 
platform. In addition, we have strengthened the relevant section 
within our Code of Conduct. Alongside our Verisure Anti-
Harassment and Non-Discrimination Policy, our Verisure 
Diversity, Inclusion, Equity, and Belonging Policy further 
emphasises our commitment to these principles.
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33 Severe human rights claims include, but are not limited to: forced labour, human trafficking, and child labour. Additionally, severe human rights violations may encompass 
damages that are considered severe due to the number of employees involved or because the damage in question is irremediable.
34 A complaint represents an allegation or concern formally raised, regardless of whether the allegation is substantiated or not after assessment/investigation. Complaints are 
submitted through multiple channels.



Social Dialogue
S1-8

We support the employment rights of our colleagues to 
associate freely and bargain collectively, as stated in our Code 
of Conduct, which allows them to choose associations based on 
their needs and preferences.

In the European Economic Area (EEA), 60% of our colleagues are 
represented by various employee representation systems, 
including Trade Union Representatives, Works Councils, and 
Employee Delegates. 

Additionally, 13 of our countries apply one or several Collective 
Bargaining Agreements (CBAs), with most being external 
agreements on a national and/or sectorial level. As a result, 82% 
of our colleagues are covered by a CBA (91.8% within the EEA35 
and 52.9% outside EEA).

Our largest markets, Spain and France, which together account 
for 49.7% of our colleagues, are fully covered by CBAs36.

Collective Bargaining 
Coverage Social dialogue 

Coverage 
Rate

Employees - 
EEA

Employees - 
Non EEA

Workplace 
representation 
(EEA only) 

0 - 19% — — —

20 - 39% — — —

40 - 59% — — —

60 - 79% — — Spain 

80 - 100% Spain; France Brazil France

These channels allow us to consult with our colleagues on a 
variety of topics, including business decisions, compliance 
programmes, and other initiatives.

To strengthen our commitment to this issue, we updated our 
Code of Conduct in 2024 to clarify our position on freedom of 
association and social dialogue.
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35 The table on this page presents information about CBA and Workplace Representation (applicable only to the EEA) for the countries where we operate, provided that we have at 
least 50 colleagues, and they represent at least 10% of our total workforce. These countries include Spain, France, and Brazil.
36 Thirteen of our countries have one or more forms of employee representation, such as collective bargaining, works council, employee delegates, or trade union representatives. 
However, we do not have employee representation at an EEA level. We do provide a Speak Up platform, where colleagues can anonymously raise their concerns.



3.6 Employee Health, Safety, 
& Well-being
In 2024, we continued to prioritise the safety 
of our people and customers, focusing on 
maintaining high health and safety 
standards and promoting holistic well-being
—encompassing emotional, mental, social, 
physical, and financial aspects.

Our commitments

1. We take the safety and health of our 
colleagues very seriously, promoting their 
holistic well-being as professionals and as 
individuals.

A Healthy and Safe Work Environment
S1-14

Our duty of care enables the provision of safe working 
environments, which are governed by local regulations and our 
Code of Conduct. In 2024, this Code was updated to further 
reinforce our commitment to protecting the heath and safety of 
our colleagues. 

Across the 28,556 colleagues in the regions where we operate, we 
have established H&S systems37, which are supported by specific 
training and guidelines for teams exposed to specific risks. In 
several countries, dedicated leaders or Work Environment 
Committees are responsible for implementing awareness policies 
and running campaigns. These leaders and committees are often 
appointed by colleagues or trade unions, where applicable.

We have identified the key risks associated with our business 
and have defined preventive measures. The prevention 

approach for non-employees in our largest countries, such as 
France and Spain, is based on joint action between Verisure and 
the different sub-contractor companies we work with.

In 2024, there was one fatality resulting from a vehicle work-
related accident38 in Spain. We acknowledge that car 
accidents represent one of our biggest health and safety 
risks due to the number of colleagues who use company 
vehicles multiple times a day for customer visits. In 
response, we specifically included a road safety section in 
our Code of Conduct in 2024. We will continue to promote 
safe driving guidelines and implement training and 
prevention plans to mitigate this risk as much as possible. 
There have been no fatalities due to work-related ill health39 
among our permanent and temporary colleagues. The 
following table outlines our key Health & Safety indicators:

Health & Safety

2024

Number Percentage / Rate

Total number of employees covered by an H&S management system37 28,556  100% 

Number of fatalities as a result of work-related injuries and work-related ill health 1

Number and rate of recordable work-related accidents 787 15.45

Number of cases of recordable work-related ill health 9
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37 This information applies only to employees and does not include non-employees in our own workforce. 
38 Vehicle accident occurred during working hours while travelling for work purposes. 
39 Work-related illness refers to any condition that results in: death, days off work, restricted work, transfer to another job, or loss of consciousness.



Regarding the previous table, the first indicator, 'Total number of 
employees covered by a H&S management system', refers 
exclusively to our colleagues covered by an H&S management 
system based on legal requirements and/or recognised 
standards or guidelines. 

The second indicator, 'Number of fatalities as a result of work-
related injuries and work-related ill health', includes both 
permanent and temporary colleagues as well as colleagues 
operating at our sites. This metric accounts for fatalities 
resulting from both work-related injuries and work-related ill 
health.

The third indicator, 'Number and rate of recordable work-related 
accidents', only applies to our permanent colleagues. The 
calculation methodology has been based on the following steps:

• Step 1: Total number of days worked by Verisure colleagues in 
2024 (calculated as the days between hire and termination 

date), minus the total number of days of leave of absence and 
time off.

• Step 2: The resulting number is then divided by seven to 
obtain the total number of weeks worked per country.

• Step 3: The number is then multiplied by the standard full-
time working hours in each country.

• Following this, the ESRS methodology for the rate of work-
related accidents is applied: the respective number of cases is 
divided by the total number of hours worked by our 
employees, and the result is multiplied by 1,000,000. This 
makes the rate represent the number of respective cases per 
one million hours worked.

For the fourth indicator, 'Number of cases of recordable work-
related ill health', only applies to colleagues.

Promoting Well-being
S1-8

The well-being of our colleagues is key to their overall 
experience and a critical component of a healthy organisation. It 
is shaped by multiple factors, including working relationships 
colleagues, workload intensity, task allocation, working hours, 
remuneration, decision-making processes, and access to 
resources.

To support our people, we offer a range of well-being 
programmes and benefits tailored to their health and wellness 
needs, helping them maintain a balanced and healthier 
lifestyle.

Significant efforts are made in our countries to promote well- 
being: for example, local programmes that cover all well-being 
dimensions (emotional, physical, social, financial and mental), a 
month dedicated to well-being, newsletters and web portals in 
our intranet to advertise activities.

This commitment is reflected in the Sustainable Engagement 
survey, with a score of 71 to the category related to general well-
being.

It is important to highlight that most of our countries offer an 
Employee Assistance Programme (EAP), providing free and 
confidential health assessments, short-term counselling, 
referrals, and follow-up services. Where EAPs are available, all 
colleagues can access them.
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'Employee well-being is 
at the heart of our mission 
as a company. Through 
dedicated internal 
communication and 
engagement initiatives, we 
foster a culture of health and 
safety, enabling our colleagues 
feel connected and supported.'
Srebrenka Hanak, Communications Director.



EMOTIONAL
How we think, feel, and relate to ourselves and others, 

and how we interpret the world around us.

MENTAL
Our ability to think 

critically, learn, and 
adapt, which enables us 

to effectively navigate 
different life scenarios.

Well-being

PHYSICAL
The ability to maintain a 
healthy quality of life that 
allows us to get the most out of 
our daily activities without 
undue fatigue or physical 
stress.

FINANCIAL
Our sense of financial 
stability and security, 

ensuring we feel in control 
of our finances both today 

and in the future.

SOCIAL
Our sense of belonging, inclusion, 
and stability within the workplace. It 
reflects how we connect with 
colleagues, build relationships, and 
feel valued as part of a team.

Flexibility and New Ways of Working
S1-15

At Verisure, we recognise the importance of a flexible working 
environment for both our people and operations. In 2021, we 
piloted our New Ways of Working model to better align with our 
colleagues' expectations. By 2022, we successfully implemented 
a smart hybrid working model in most of our countries, offering 
greater flexibility around where and when work is carried out. 
This was complemented by new or redesigned office spaces 
designed to foster creativity, collaboration, and connection.

This model is still in place in 2024. Depending on the country or 
function, eligible colleagues can: work from home up to two days 
per week, adjust their check-in and check-out times by one hour, 
and use work-from-another-location weeks, allowing greater 
flexibility around summer and holiday travel while supporting a 
healthy work-life balance. This model goes beyond statutory 
requirements in several countries and complements over countries 
offered benefits. For example, in France, since 2020 an Equality and 
Quality of Work Conditions Plan is in place. The plan includes 
flexible working provisions for personal events such as marriage 
or bereavement, time off to care for dependent relatives, and 
flexible working and benefits in strategic areas such as 
Operations to support a balance between personal and 
professional life.

All our colleagues are entitled to family-related leave. In some 
countries, parental-leave policies exceed statutory requirements 
offering more favourable conditions in terms of base salary. In 
others, policies adhere to statutory requirements or collective 
bargaining agreements. In 2024, 6.53% of our colleagues took 
parental-related leave40.
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40 The table 'Percentage of entitled employees taking family-related leave (breakdown by gender)' refers exclusively to parental-related leave and does not include other types of 
family-related leave (e.g. dependent care leave). The calculation uses the total number of employees as the denominator, meaning the percentages reflect the proportion of 
entitled employees of each gender category who have taken family-related leave out of the whole employee-base.



Adequate Wages
S1-10

As part of our commitment to a fair and competitive 
compensation for all our colleagues, we continually review our 
wage practices in alignment with ESRS requirements.

We are fully committed to provide adequate wages, aligned with 
market trends and regulations. This commitment to fair pay is a 
fundamental pillar of our employment practices, so that every 
team member earns at least the industry benchmark or higher. 
Our latest data indicates that all employees are compensated at 
or above the adequate wage benchmark.

To uphold our commitment to fair wages, we regularly 
benchmark salaries against industry standards, continuously

monitor wage levels across all regions, and identify and 
promptly address any discrepancies.

We believe that fair wages are not just a legal obligation but a 
moral imperative. By maintaining transparency in our wage 
practices and striving for continuous improvement, we aim to 
create a workplace where all colleagues feel valued and fairly 
rewarded for their hard work. We will continue to monitor, 
assess, and report on our progress to maintain high standards 
of fairness and equity.

Social Protection
S1-11

All our colleagues are covered by social protection programmes, 
either through public schemes or company-provided benefits. 
These protections safeguard against income loss due to non-
work-related illnesses or accidents, work-related injuries, 
unemployment, parental or adoption leave, disability, and 
retirement. In terms of injuries and ill health, some of our 
countries grant benefits that exceed statutory requirements.

Additionally, depending on their needs and priorities, countries 
conduct annual training on H&S topics such as first aid, 
psychosocial risks, employment risks, safe driving, and 
ergonomics.

We provide quarterly reports on health and safety-related non-
compliance issues to the Verisure Compliance Committee and 
Audit Committee. These reports allow us to take action to keep 
our people safe whenever necessary. We also collaborate closely 
with our countries to continuously improve our work spaces, 
working processes, and to create a better environment for our 
people.
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3.7 Community Impact
S3-ESRS 2 SBM-3 / S3-1 / S3-2 / S3-3 / S3-4 / S3-5

Our commitments
S3-ESRS 2 SBM-2

1. We are committed to being a 
positive actor in our communities, 
making a difference through job 
creation and social impact.

2. We provide support to vulnerable 
individuals within our communities 
by leveraging the time, skills, and 
expertise of our colleagues and 
partners. Our goal is to enhance their 
opportunities to feel safe and secure.

'We take pride in our role 
as a force for social change, 
committed to creating a
positive impact in our 
communities through job 
creation and social initiatives. 
Across our countries, we 
promote employment and 
development opportunities, 
dedicating our time and 
expertise to support vulnerable 
groups.'

Austin Lally, Chief Executive Officer.

Corporate Social Responsibility Strategy
We understand that our responsibility to society goes beyond 
the bounds of our business. We are committed to positively 
impacting our communities wherever our expertise, assistance, 
and solutions are needed. We fulfil this commitment by 
leveraging our expertise, offering our products and services, 
investing in job creation, and being a positive social actor in the 
communities in which we operate. 

Our DMA identified positive impacts, risks and opportunities 
related to Community Impact41: 

• Enhanced dialogue and engagement with stakeholders 
through the creation of job opportunities (positive impact)

• Contribution to society through volunteer programmes and 
social action initiatives (positive impact)

• Increased volunteering and social action initiatives enhance 
awareness of societal needs, leading to greater engagement 
and improved brand recognition (opportunity)

• Reputational loss due to a lack of dialogue and contribution to 
the needs of stakeholders (risk)

While our assessment did not reveal any negative impacts on 
our communities, we are committed to addressing any potential 
incidents as part of our issues and crisis management strategy.

Through our operations, and the expertise, time, and dedication 
of our colleagues, we strive to enhance safety and security 
within our communities. Our CSR actions focus on supporting 
the more vulnerable populations in need of protection in the 
communities where we operate and where we can make a 
significant difference based on our expertise, geographical 
footprint, and the nature of our business. 

Our global CSR strategy, formalised in 2023, provides a unified 
framework for guiding our social impact initiatives. This 
framework combines shared guidelines with the flexibility to 
address local priorities, focusing on supporting vulnerable 
populations in need of protection. 

The ESG Operative Committee is responsible for defining and 
validating the CSR strategy at the Company level, as well as 
managing its implementation across our geographies and 
functions. ESG, particularly the CSR team, oversees the 
development of the CSR strategy across our geographies, aiming 
to maximise positive impact by sharing best practices and 
implementing global initiatives.
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our operations have no direct or indirect impact on these communities.



Verisure Corporate Social Responsibility strategic framework
CSR Dimension

VISION/MISSION ‘We protect what matters most by having a positive impact on our communities’.

DIRECT 
BENEFICIARIES

More vulnerable populations in need of protection in our 
communities, including disadvantaged children, elderly people, 
vulnerable women, and other groups at risk of social exclusion.

INITIATIVES, 
PROJECTS

We leverage the time, expertise, and knowledge of our colleagues and local 
communities to enhance the safety and security of our communities both now and 
in the future. Additionally, we selectively offer our products and services for 
protection, along with targeted financial donations.

LEGAL 
UMBRELLA

We provide the appropriate legal vehicle for each initiative, Verisure, 
a foundation, an association, or collaborations.

GEOGRAPHIC    
SCOPE

We focus on supporting the communities in the geographies where 
we operate. In exceptional cases, we also contribute to important 
global causes, focusing on the communities we are connected to.

Key Enablers

OPERATIONAL Values: Verisure 
Star CSR Policy Guidelines Collaborations 

with entities

TRACKING KPI Monitoring 
By collaborator. By project.

Governance
Decision-making on a global level, budget 
allocation, project approval

COMMS / 
MARKETING

Logo & visual 
assets

External / Internal
Communication Best practice sharing

Trust and Transparency 
We uphold high moral, ethical, and legal standards in our 
communities. In 2024, we approved a global CSR Policy 
accessible to all Verisure colleagues. This policy communicates 
our commitment to the communities across our footprint and 
conveys our values to colleagues and other relevant 
stakeholders. It also serves as a reference document to guide 
the consistent implementation of CSR actions across all our 
geographies and functions.

We aim to ensure that our operations and supply chain uphold 
human rights in the communities in which we operate. This 
commitment is guided by our Code of Conduct, Supplier 
Standards and Ethical Code, and is supported by our Supplier 
Due Diligence processes and Speak Up platform. For further 
details, please refer to Our Supplier Standards and Ethical Code 
in the Sustainable Sourcing chapter (S3-3) and Speak Up 
Framework and Policy in the Verisure Compliance Programme 
chapter (S3-3). 

In our major market, we assess the awareness and perception of 
our CSR initiatives through a biannual Brand Track survey, 
gathering insights from a representative sample of the country 
population to monitor progress and guide improvements.

Our CSR Action Plan
Verisure's CSR action plan builds on our strong track record 
of initiatives across geographies, integrating best practices 
from our countries. It consolidates and structures key efforts, 
prioritising those with the greatest potential impact and 
scaling them across our footprint. Some of our key global 
initiatives include:

• Verisure Global Volunteer Programme: Through the Verisure 
Global Volunteer Programme, we encourage our colleagues to 
dedicate their time and skills to volunteering activities that align 
with our shared CSR strategy. In 2024, more than 1,000 colleagues 
participated in volunteering activities organised by Verisure.

• Supporting the employability of vulnerable segments in our 
communities: We are committed to fostering inclusion by 
promoting the recruitment and integration of talented 
individuals who face barriers to employment. In addition to 
creating jobs, we invest in initiatives that equip vulnerable 
people with skills that enhance their employability.

• Verisure Academy for Protection: We provide comprehensive 
awareness, training and educational resources on CSR-related 
topics to our colleagues and external audiences, focusing on 
protecting vulnerable people across our footprint.

In addition to our main CSR activities, we remain responsive to the 
urgent needs of our communities, such as natural disasters, 
providing support to the communities where we operate.
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Making a Difference in 
the Communities we serve
Our team members are driven by a strong desire to create a 
positive impact on society. Their dedication as responsible 
social actors has led to the involvement of all Verisure countries 
in various CSR initiatives, including corporate volunteering, 
employability support programmes, and assistance during 
humanitarian crises. In 2024, 1,062 Verisure colleagues 
participated in volunteering activities organised by the 
Company. We assess the effectiveness of our initiatives by 
measuring the number of beneficiaries we positively impact 
through each of our activities.

At the heart of our CSR strategy is a deep commitment to 
fostering meaningful relationships with the communities in 
which we operate. In France and Spain, we have established a 
dedicated association and foundation that serve as 
cornerstones for our community engagement efforts. These 
entities are designed to work closely with local stakeholders, 
effectively channel resources, and support initiatives that create 
long-term social value. In other locations, we work with local 
non-governmental organisations (NGOs) to identify and address 
specific social needs, developing initiatives that align with our 
CSR framework and are relevant to the communities we serve.

Verisure Volunteer Programme
At Verisure, we empower our colleagues to engage in community 
support activities by providing various opportunities through our 
Volunteer Programme. Our volunteering activities span our 
geographies, fostering a sense of belonging and pride in our 
collective efforts to support the communities we serve. 

In 2024, we launched the Verisure Volunteer Month, a global 
initiative designed to unify and enhance our volunteer activities 
across all countries. During the first edition of the Verisure 
Volunteer Month in November 2024, we organised 115 
volunteering opportunities across our geographies in 
collaboration with 35 social partners.

In 2024, 1,062 volunteers dedicated a remarkable 4,343 hours to 
addressing community needs—living our DNA by Making a 
Difference. In this section, we highlight some of the projects we 
proudly supported through our volunteering efforts, organised 
by topic and country.

Gender

We collaborate with local organisations that support women who 
are victims of gender-based violence, dedicating our time to 
initiatives that provide safe spaces, guidance, and essential skills.

Spain 
The 'Reborn' project is designed to support and empower 
women who have experienced gender-based violence. 
Participants receive personalised guidance to help them rebuild 
their economic independence, along with practical workshops 
aimed at preparing them for job interviews and building 
confidence in their abilities. In 2024, the project successfully 
supported 20 beneficiaries through a nine-week programme.

Brazil 
In partnership with a local non-profit organisation that assists 
victims of domestic violence, our volunteers dedicated a half-
day to revitalising one of the institution's care centres, which 
supports approximately 250 women each month.
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Elderly people
Many of the countries in which we operate have a significant 
ageing population. We actively contribute to the silver economy 
through our products and services, as well as through 
volunteering initiatives designed to support elderly individuals.

Chile
In Chile, 56 volunteers participated in intergenerational 
workshops focused on the digital inclusion of the elderly. This 
initiative aimed to enhance their autonomy and social 
participation, directly benefiting 140 elderly participants.

Portugal
In Portugal, we implemented initiatives aimed at promoting the 
well-being and social inclusion of elderly individuals in 
collaboration with local NGOs. Volunteers visited retirement 
homes to help alleviate loneliness among older adults and 
participated in morning trishaw rides to foster community 
connections and enhance their overall well-being. 

Spain
The 'Amigos' project in Spain supports elderly individuals who 
lack a support system by combining personal assistance with 
social activities. Volunteers build meaningful connections 
through regular visits and phone calls, offering companionship 
and active listening. The project also organises community 
gatherings and cultural events. In 2024, it benefited 950 people 
and engaged 90 volunteers.

Children and young people
At Verisure, we are committed to protecting the next generation 
through initiatives that foster learning, personal growth, and 
social integration for children and young people in 
underprivileged circumstances.

Switzerland
In Switzerland, our colleagues conducted mock interviews for 
secondary school students in partnership with a local 
association. The volunteers provided individual coaching to help 
these students prepare for the transition from school to 
apprenticeship.

Chile
In Chile, our colleagues visited a local children's home in 
Santiago, offering recreational and socio-educational activities. 
This initiative saw the involvement of 36 volunteers across six 
visits throughout 2024.

Spain
The 'Protected Against Bullying' project in Spain aims to raise 
awareness and equip students, parents, and teachers with 
effective tools to prevent and address school bullying. This 
comprehensive approach includes educational talks for children, 
workshops for parents and teachers, practical materials, and a 
support network for victims and their families. In 2024, the 
project directly impacted 954 children and 88 school teachers, 
fostering a culture of respect and empathy within the 
educational community.

People with disabilities
To promote inclusion and create opportunities for people with 
disabilities, over 40 colleagues in Spain dedicated half a day to 
assist them in activities such as carpentry, gardening, painting, 
and other workshops. Furthermore, HR team members and 

additional volunteers welcomed 15 students with disabilities to 
our offices in Madrid. During their visit, these students received 
valuable guidance and insight into office environments to help 
them prepare for future job interviews.
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Other volunteering activities
Our colleagues across various geographies joined forces to 
address food insecurity and meet basic needs within local 
communities. Their efforts included distributing food and 

essential items and volunteering in community kitchens and 
social grocery stores. Over 200 colleagues participated in these 
activities across Europe and Latin America.

Supporting the Employability of Vulnerable Segments 
in our Communities
Beyond our role as a job creator, we invest in initiatives that 
equip vulnerable individuals with the skills they need to 
enhance their employability, whether at Verisure or elsewhere. 
In this section, we present some of the employment support 
initiatives undertaken in different Verisure geographies.

France 

In France, we offered an open day for people with disabilities to 
experience Verisure and explore our job opportunities in our 
offices. We also organised awareness activities within the 
Company, collectively walking 50 million steps to support a 
donation to an association dedicated to helping people with 
disabilities.

Spain
The 'Vive' project in Spain offers employability support for 
disadvantaged young people. It includes practical sessions 
aimed at developing key skills such as interpersonal 
communication and digital tools, along with shadowing 
opportunities to facilitate their transition into the job market. In 
2024, the project benefited 323 individuals.

Peru
In Peru, our teams collaborated with a local foundation to 
support young individuals facing challenging circumstances. As 
part of this initiative, our HR teams conducted mock interviews 
to help participants prepare for real entry-level job 
opportunities.

Argentina
Our recruiting team in Argentina partnered with a local 
employment foundation to assist individuals from 
disadvantaged backgrounds seeking to re-enter the workforce. 
Volunteers conducted mock interviews, providing tools, 
guidance, and practical preparation to enhance the participants' 
chances of success in actual job interviews. 

Denmark
In Denmark, our colleagues hosted a four-hour pilot event in 
November for individuals seeking employment. The session 
provided practical advice on job applications and included 
workshops focusing on CV writing and LinkedIn networking, 
alongside an introduction to our Company.

Providing help in humanitarian crises in the 
communities in which we operate
We believe it’s a human right to feel safe and secure, even in 
natural disasters and other humanitarian crises.

Chile: In February, our teams provided water and essential 
supplies to CONAF (National Forest Corporation) volunteers who 
were battling wildfires. These wildfires tragically destroyed 
15,500 homes and resulted in the loss of 131 lives.

Brazil: Following severe floods in the southern region in April 
and May, our local teams stepped in to assist affected 
colleagues, facilitated donations of clothing and food to the 
affected regions, and made a financial contribution to the 
Salvation Army for immediate relief efforts.

Spain: Following the floods in Valencia in October, Verisure 
partnered with the Red Cross, doubling colleague donations to 
raise €50,000, and provided essential supplies. We also 
launched a psychological support initiative for over 300 elderly 
individuals severely affected by the storm.
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Verisure Foundation in Spain
The Verisure Foundation, based in Spain, is a corporate 
foundation officially registered with the Spanish Ministry of 
Justice since November 2023. It serves as a key instrument for 
implementing Verisure's CSR strategy in Spain. Since its 
establishment, the foundation is dedicated to delivering projects 
that have a tangible impact on our communities.

With a strong emphasis on corporate volunteering, the 
foundation collaborates with local NGOs and initiates various in-
house programmes that align with our global CSR strategy. In 
2024, it has devoted over 1,500 hours to a range of social 
initiatives, including efforts to combat school bullying, promote 
the employment inclusion of vulnerable groups, and support 
elderly individuals who lack a support system.

The foundation understands that achieving its objectives in a 
responsible manner requires adherence to good governance 
practices. This approach enables the efficient use of resources, 
generates value, and fosters trust within the communities it 
serves. Its operations are governed by statutory guidelines that 
define its objectives and main areas of action. The Board of 
Trustees provides oversight and strategic direction, guaranteeing 
alignment with our Company's values and adherence to the 
foundation's action plan.

Verisure Association in France
In 2024, our French subsidiary registered its corporate 
association, L’Association Verisure. The association champions a 
major national cause: supporting victims of domestic and family 
violence, particularly against women and children.

Also, in 2024, L’Association Verisure launched a partnership with 
the French association 'Femmes avec …' to assist Verisure 
colleagues and customers who have experienced domestic 
violence. This partnership offers vital psychological and legal 
support, helping those affected to navigate the challenges they 
face and access the necessary resources for their recovery and 
empowerment.

The annual managers' seminar in France in 2024 included 
sessions on domestic violence awareness for 300 managers, 
highlighting its impact, the importance of support, and its 
alignment with our Company's mission of protecting people. 
Additionally, on 25 November, in recognition of the International 
Day for the Elimination of Violence against Women, a digital 
event was organised for all Verisure colleagues. This round table 
included insights from law enforcement, representatives from 
various associations, victims, and other experts.

L’Association Verisure also provides financial support for 
selected projects recommended by Verisure colleagues. In the 

first two calls for proposals (July-September 2024 and October-
December 2024), six out of sixteen submissions were selected 
and will receive financial backing for their implementation.
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'At Verisure Foundation, we 
want to be a transformative 
force, bringing safety, support, 
and hope to more communities. 
This is just the beginning of a 
journey we will embark on with 
passion and determination. As 
we look to the future, we are 
proud to think about the impact 
we can make together.'

Antonio Anguita, President of the Verisure 
Foundation; President for Iberia, Italy and 
LatAm.

The strategic aim of the 
Verisure Association is to 
improve the lives of women and 
children impacted by domestic 
violence, creating pathways to 
safety and driving positive 
change in their lives.'

Olivier Allender, President of France, 
Belgium, UK & Ireland, Arlo Europe.



Verisure as a Job Creator and Social Elevator

Making a Difference in our communities is inherent to our DNA. 
We are committed to positively impacting our communities 
through our products and services, job creation, and social 
action.

We take pride in fostering opportunities for personal and 
professional growth by creating jobs and offering career 
pathways in the regions in which we operate.

Over the past year, we have created 419 new jobs across Europe 
and Latin America, providing meaningful career prospects that 
promote individual development and contribute to the well-
being of families within our local communities. 

Many of our colleagues, particularly in the Sales and Operations 
departments, hail from diverse educational and professional 
backgrounds. We are committed to nurturing their potential by 
providing training and equipping them with skills necessary for 
leadership and advancement within our organisation.

Our largest investment in training is within our Sales and 
Operations academies, where we provide the most structured 
programmes, supported by a high number of internal trainers 
drawn from our top-performing sales managers.

Lastly, it’s important to highlight that most of our team leaders 
and managers in Sales began their careers in entry-level 
positions. This approach is a deliberate aspect of our business 
strategy, as we prioritise the growth and development of talent 
based on merit and motivation, rather than solely on 
educational qualifications.
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3.8 Sustainable Sourcing
S2-ESRS 2 SBM-3 / S2-2 / S2-4 / S2-5

In 2022, we set out to adopt ISO 20400 guidelines to implement Sustainable Sourcing at 
Verisure, focusing on three key areas: policy and strategy, the procurement function, the 
and procurement processes.

Through our detailed DMA, we identified the key topics and 
subtopics relevant to Verisure for S2 – 'Workers in the Value 
Chain'. Specifically, we recognised Sustainable Sourcing as our 
material topic, with two subtopics: the Sustainability of the value 
chain and Human Rights in the supplier base. After a phase of 
identification and assessment, we defined the following IROs 
related to the workers in the value chain:

• Strengthening the environmental and social commitments of 
the value chain through the establishment of ESG criteria in 
the supplier homologation process (positive impact)

• Promotion of Human Rights through the establishment of 
policies and programmes within the Company and across the 
supplier chain (positive impact)

• Enhancement of RFQ process by having access to more diverse 
supplier base (opportunity)

• The violation of Human Rights within the value chain that may 
be associated with the Company (risk)

• Increase of reputational risks linked to subpar sustainability 
performance within the value chain (risk)

The DMA incorporates inputs from our suppliers and other key 
stakeholders. We conducted a survey to gather qualitative 
information necessary to assess the scale of the different IROs 
and other aspects of the materiality model. 

All workers within our end-to-end supply chain are subject to 
material impacts, risks, and opportunities related to our value 
chain. We carry out various actions and initiatives aimed at 
mitigating risks and negative impacts while also highlighting 
opportunities and positive impacts. These efforts are outlined in 
our Sustainable Sourcing Strategy, which was published in the 
first semester of 2023, and is supported by our Supplier Diversity 
Programme and the Due Diligence process. For further details, 
please refer to the Impact, Risk, and Opportunity Management 
chapter (S2-ESRS 2 SBM-3).

We are firmly committed to sustainable sourcing, upholding high 
standards of integrity and expecting the same from our 
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suppliers. Our goal is to build a robust, resource-efficient, and 
sustainable supply chain. To integrate ESG principles into our 
procurement processes, we have developed a three-year 
roadmap that encompasses the concept of Sustainable Sourcing. 
This roadmap includes ESG risk management, due diligence, and 
impact assessment within our sphere of influence. 

The procurement processes outlined in our draft Procurement 
Policy—currently awaiting final approval—focus on identifying 
potential risks during the qualification and sourcing phases 
before entering into agreements with suppliers. To support this, 
suppliers must provide relevant information about their 
operations. This information is complemented by consulting 
third-party databases to analyse potential risks related to 
finance, legal issues, ESG factors, data privacy, and information 
security, among others.

The Procurement Organisation evaluates the submitted 
documents and certifications to analyse the supplier’s insights, 
company size, organisational structure, financial indicators, and 
escalation procedures for critical incidents or risks. To qualify as 
a supplier, companies must demonstrate compliance with legal 
obligations related to taxes, social security, and labour 
contracts. 

Key risk management initiatives include a Supplier Risk 
Assessment during the qualification process and adherence to 
our Supplier Standards and Ethical Code. By accepting these 
standards, our suppliers and partners affirm their legitimacy, 
credibility, and compliance with regulations, along with 
fundamental principles concerning Human Rights, Labour, 
Environment, and ethical business practices.

Our targets:
• 100% supplier acceptance of our Ethical Code by 2025 

• 100% of Strategic Product Suppliers evaluated via audit by 
2025

• 100% of Strategic and Important suppliers rated in ESG by 2025

• 15% of diverse suppliers42 within the supplier base on our e-
Sourcing platform by 2030

These targets align with our commitment to the four strategic 
objectives of the UN Sustainable Development Goals. These 
objectives have been clearly communicated to the organisation 
and are monitored regularly. Our four strategic objectives are:

• To minimise our impact on the environment

• To use resources efficiently

• To protect human and labour rights

• To promote access to opportunities and inclusion

Our performance:
• 99.8% of suppliers registered in the eSourcing Tool and 

qualified to do business with us have signed the Supplier 
Ethical Code.

• 100% of our Strategic Product and Third-Party Logistics 
suppliers have been audited by our Procurement Organisation. 

• 81% of our Strategic and Important suppliers qualified in the 
eSourcing tool (Jaggaer-Bravo) have been rated in ESG.

• 37% of our supplier pool consists of diverse suppliers. Detailed 
information can be found in the Sustainability-focused 
Procurement Culture section of this chapter.

• In October, we successfully passed the ISO 20400 Sustainable 
Procurement audit, and we aim to confirm this guideline 
standard in 2027.

Our commitments

1. We promote sustainable sourcing by 
engaging with our suppliers, providers, and 
partners, conducting ESG assessments, and 
requesting compliance with our Supplier 
Standards and Ethical Code.

2. We aim to promote diversity in our supplier 
base through our Supplier Diversity 
Programme. 
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42 Diverse suppliers include the SMEs (Small and Medium Enterprises), MOBs (Minority-Owned Businesses), WOBs (Women-Owned Businesses), WISEs (Work Integration Social 
Enterprises), and SDBPs (Companies with Strong Diverse Business Practices). For more information, refer to the Sustainability-focused Procurement Culture section within this 
chapter.



Our Value Chain Workers. Managing 
Potential Risks and Opportunities
S2-1 / S2-2

Verisure acknowledges the significant impact its operations have 
on people and the environment. We recognise our responsibility 
to prevent, mitigate, eliminate, or minimise adverse effects 
arising from our own activities and those of our business 
partners throughout the value chain.

We take pride in our ongoing efforts to identify the most 
significant human rights and environmental risks and impacts 
within our supply chain through the implementation of our Due 
Diligence process. Procurement leads this process, working with 
a cross-functional team that includes Procurement Compliance, 
Direct & Indirect Procurement, as well as Supply Chain Risk 
Management.

In 2025, we aim to promote the implementation and 
enhancement of Due Diligence processes among our suppliers, 
including Tier 2 suppliers and subcontractors. 

Our ambition is for our main suppliers to develop their Due 
Diligence processes, equipping them with the necessary tools to 
understand their subcontractors' business practices. We require 
them to comply with our standards for employment rights, 
human rights, health and safety, fair wages, prohibition of child 
and forced labour, and a zero-tolerance principle for 
discrimination. Furthermore, we are beginning to incorporate 
ESG requirements into our procurement templates (e.g. RFQs, 
tenders, award documents, contracts, and SLAs) and are actively 
measuring ESG performance in our Supplier Evaluation process.

The key initiatives included in our Due Diligence process are 
comprised of the following:

• Supplier risk assessment in qualification: Since 3Q 2022, we 
have partnered with Bureau Van Dijk (a Moody’s Analytics 
company) to evaluate our suppliers. This collaboration allows 
us to detect and mitigate financial, legal, and ESG risk events 
during the supplier qualification phase, a necessary step for 
them to conduct business with Verisure. By the end of 2024, 
81% of our Strategic and Important suppliers qualified in the 
eSourcing tool (Jaggaer-Bravo) had received an ESG rating. 
Suppliers with no ESG rating are requested to provide 
additional ESG information through our e-Sourcing tool.

• Supplier Standards and Ethical Code: Our policies concerning 
impacts, risks, and opportunities for value chain workers are 
outlined in our Supplier Code of Conduct, which we refer to as 
our Supplier Standards and Ethical Code. In 2021, we launched 
the Supplier Standards and Ethical Code in accordance with 
the Ten Principles of the UN Global Compact. Since 2022, all 
suppliers qualified in our eSourcing tool are required to 
accept the Supplier Standards and Ethical Code. The 
Procurement Compliance team checks that our Strategic and 
Important suppliers adhere to this code across several key 
areas, including Compliance with Laws and Regulations, 
Security, Environmental Practices, Employment Practices, 
Wages & Benefits, Working Hours, Child and Forced Labour, 
Non-Discrimination/Human Rights, Freedom of Association, 

Working Conditions, Conflict Minerals, Gift and Gratuities, 
Bribery, Corruption, and Fraud, Freedom of Expression, and 
Data Protection.

As of the end of 2024, 99.8% of all suppliers registered in the 
eSourcing Tool and qualified to do business with us had 
signed the Supplier Ethical Code. Specifically, 87.4% of our 
Strategic and Important suppliers submitted all requested 
documentation and demonstrated compliance. These Strategic 
and Important suppliers account for approximately 70% of the 
supplier spend managed by Procurement. By agreeing to our 
Supplier Standards and Ethical Code, suppliers commit to 
upholding internationally recognised human rights, including 
those outlined in the UN International Bill of Human Rights, 
the Universal Declaration of Human Rights, the International 
Covenant on Economic, Social and Cultural Rights, and the 
International Covenant on Civil and Political Rights along with 
its two Optional Protocols. Suppliers must also align their 
business practices with the UN Guiding Principles on Business 
and Human Rights.

• Supplier audits: We conduct annual supplier audits, either on-
site or online, using self-assessment questionnaires for our 
Strategic Product Manufacturers and Third-Party Logistics 
suppliers. These audits allow us to monitor various aspects of 
their business operations, including financial performance, 
ESG practices, and working conditions within their facilities. 
During these audits, we assess supplier compliance with 
labour laws, health and safety regulations, environmental 
standards, human rights, business ethics, and other pertinent 
topics. In 2024, our Procurement Organisation audited 100% of 
our Strategic Product and Third-Party Logistics suppliers. 

• Bill of Material mapping: In 2023, we mapped our Tier 2 
suppliers for key EMS products included in the Bill of Material 
to identify potential impacts on human rights, labour, and the 
environment. This included assessing country risks, 
compliance with environmental standards such as the EU 
Restriction of Hazardous Substances in Electrical and 
Electronic Equipment (RoHS) Directive and the EU Registration, 
Evaluation, Authorisation, and Restriction of Chemicals 
(REACH) Regulation, adherence to conflict minerals 
regulations, and examined ESG third-party ratings. In 2023, we 
mapped 103 Tier 2 suppliers, which account for 95% of our EMS 
product spend. In 2024, we extended our mapping to Tier 3 
suppliers for plastic and began engaging with our Original 
Design Manufacturers (ODMs) to confirm if they had 
implemented due diligence practices in their supply chains. 

Regarding conflict minerals, we require our Strategic and 
Important suppliers to demonstrate to Verisure that none of 
the products, parts, or materials supplied contain conflict 
minerals. Conflict minerals refer to tantalum, tin, tungsten, and 
gold, which are derived from the minerals cassiterite, 
columbite-tantalite and wolframite, respectively (collectively 
known as 3TG metals). These materials must not originate 
from a Covered Country, which includes the Democratic 
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Republic of Congo (DRC) and its adjoining countries: Angola, 
Burundi, Central African Republic, Republic of the Congo, 
Rwanda, South Sudan, Tanzania, Uganda, and Zambia. 

• Grievance mechanism: In 2023, we encouraged our suppliers 
to use our Speak Up platform, available at www.verisure.com, 
for reporting any concerns related to human rights breaches 
or other negative ESG impacts that may occur throughout our 
supply chain. The link to our Speak Up mechanism is also 
referenced in our Supplier Standards and Ethical Code. In 2023 
and 2024, no grievances were reported against our supply 
chain practices.

Our risk management 
tools and policies:
• Anti-Harassment and 

Discrimination Policy

• Speak Up Process 

• Speak Up Tool

Supplier Risk Assessment
 S2-4 / S2-5

Verisure has developed a comprehensive understanding of the 
risks faced by workers with certain characteristics, those working 
in specific contexts, and individuals engaged in particular 
activities. This insight has been garnered through a combination 
of risk assessments, stakeholder consultations, and continuous 

monitoring. Our commitment to safeguarding all workers is 
reflected in our policies and practices, which are designed to 
mitigate risks and promote a safe and inclusive working 
environment.

Supplier Risk Assessment

BUSINESS STRATEGY 
AND FINANCIAL

• Strategic plans

• Merger & 
Acquisitions

• Investments

• Financial Ratios

• Financial 
statements

LEGAL & 
REPUTATIONAL

• Law Compliance

• Corruption & 
Bribery

• Media & Brand 
Image

• Information 
Security

• Data Privacy

OPERATIONAL

• Second source of 
finished goods, bill 
of materials, and 
plastics

• Manufacturing 
capacity

• Supplier 
Dependencies

• Supplier Business 
Continuity Plans

ESG

• Environmental

• Social

• Governance

EXTERNAL

• Socio-economic 
conditions

• Political 
environment

• Governmental 
regulations

• Weather events

• Pandemic threats

Throughout 2024, we have maintained regular engagement with 
our Strategic Product Suppliers and Third-party Logistics 
Providers to assess their ESG impacts and develop mutual 
improvement plans. We also monitor their ongoing sustainability 
initiatives at both local and global levels, which include energy-
saving measures and recycling efforts.

We hold biannual meetings with each strategic product and 
logistics supplier to review their KPIs related to:

•  Energy consumption

• Green Energy utilisation

• GHG emissions

• Waste management

By incorporating sustainability considerations into our risk 
management practices, we aim to:

• Improve resilience

• Improve working conditions

• Promote responsible business behaviour

• Build long-term value for all stakeholders
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Sustainability-focused Procurement Culture
 S2-4 / S2-5

We aim to build a culture that integrates sustainability into 
every aspect of our procurement practices. We are committed to 
supporting our suppliers in their efforts to act sustainably, 
helping them understand our obligations and responsibilities, 
and identifying areas where we can collectively contribute to a 
more sustainable future through our decisions.

In the first quarter of 2023, we launched our Supplier Diversity 
Programme as part of our Sustainable Sourcing Strategy. This 
programme formally establishes our commitment to diversity, 
with an ambition of 15% of diverse suppliers by 2030. 

The categories of diverse suppliers include:

• SMEs (Small and Medium Enterprises): Businesses with fewer 
than 100 employees

• MOBs (Minority-Owned Businesses): Businesses with more 
than 50% ownership by minorities

• WOBs (Women-Owned Businesses): Businesses with more than 
50% ownership by women 

• WISEs (Work Integration Social Enterprises): Businesses where 
the majority of employees are people with disabilities or 
belong to vulnerable groups

• SDBPs (Strong Diverse Business Practices): Companies that can 
demonstrate robust diversity practices through established 
policies and implemented processes

We aim to facilitate access to our tenders for SMEs, MOBs, WOBs, 
and WISEs to foster competition and support disadvantaged 
communities. Acknowledging the challenges associated with 
connecting to such suppliers, we are also targeting those that 
can demonstrate strong diverse business practices in their 
workplaces (SDBPs), which include:

• A Supplier Diversity Programme that addresses gender, 
ethnicity, age, disability, and LGBTIQ+ representation

• Governance and procedures that promote diversity in the 
workplace

• Targets and reporting mechanisms that monitor the 
percentage of women in both staff and management positions

• An Equal Pay policy that aims parity between men and women, 
supported by public data

Currently, 37% of our supply base consists of diverse suppliers, 
exceeding the 15% commitment for 203043. Therefore, to keep 
progressing on diversity and balance the five diverse supplier 
categories, we are focusing our efforts on increasing the weight 
of WOBs, MOBs and WISEs within our diverse supplier base. 
Breakdown as follows:

• 4.8% are women-owned, minority-owned, and work integration 
social enterprises

• 21.1% are small and medium enterprises

• 11.5% are companies with strong diverse business practices

In 2025, we will continue our efforts to expand our supplier pool 
to include SMEs, MOBs, WOBs, and WISEs, while actively seeking 
companies with robust diversity policies, governance, and 
procedures that support workplace diversity. We prioritise those 
that report on women's representation and uphold an equal pay 
policy.

Our commitment to sustainable sourcing is demonstrated by our 
continued efforts to achieve our first positive material impact by 
enhancing the environmental and social responsibility of our 
value chain. To achieve this, we have incorporated ESG criteria 
into the supplier qualification and approval process. We adopt a 
proactive approach by conducting market research to identify 
SMEs, WOBs, MOBs, and WISEs as potential suppliers. This 
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includes performing an internal suitability assessment to 
evaluate their alignment with our standards.

Our Procurement and Supply Chain team oversees that potential 
suppliers comply with our diversity criteria. When a supplier 
qualifies as a diverse business, only if they can provide the product 
or service requested, we are committed to invite them to participate 
in tender awards, allowing them to compete on equal footing with 
other suppliers. A designated supplier diversity sponsor oversees 
compliance with the Supplier Diversity Programme, takes charge of 
creating a diverse supplier pool, provides training to buyers, and 
monitors our progress on targets. 

As an additional effort, we have integrated an ESG questionnaire 
into the qualification process within our eSourcing tool. This 
questionnaire is distributed to all suppliers not rated in ESG by 
an external party and assesses their ESG performance and 
policies, assigning scores based on their responses. The key 
areas of focus include: 

• An established environmental policy

• Procedures to ensure compliance with this environmental 
policy

• A strategy to address climate change

• Procedures to measure and monitor environmental impacts 

• A code of conduct regarding labour rights and working 
conditions

• Procedures to ensure compliance with the code of conduct 
concerning labour rights and working conditions

• A supplier code of conduct that must be adopted by their 
suppliers to do business with them

• A due diligence process to identify potential negative 
impacts on human rights and the environment within the 
supply chain

• A grievance mechanism that allows stakeholders to raise 
concerns with related to ESG matters

• The existence of a Corporate Governance Code

Notably, 92% of our product and logistics spend is directed towards 
suppliers who actively share their ESG efforts with us. The 
breakdown of these initiatives is as follows:

• 85% of this group of product and logistics suppliers have 
established CO2eq emission reduction targets

• 50% have waste reduction targets

• 65% have renewable energy goals

• 100% possess ISO 9001 and have an environmental policy in 
place

• 95% hold ISO 14001 certifications

• 50% have obtained either Occupational Health and Safety 
Assessment Series (OHSAS) or ISO 45001 certifications

• 75% have a Corporate Social Responsibility (CSR) Policy and 
60% a Diversity, Equity, and Inclusion (DEI) policy

• 65% have a Supplier Code of Conduct

Our second positive material impact is the promotion of Human 
Rights through the establishment of policies and programmes 
within the Company and across the supplier chain. We strive to 
provide equal conditions and opportunities for minority or 
vulnerable suppliers to access our tenders, positively influencing 
our environment. 

All sustainability-related actions concerning workers within our 
value chain are managed internally by the Procurement and 
Supply Chain department, who assign resources to address our 
current IROs. Notably, all employees in this area have 
sustainability-focused goals incorporated into their professional 
performance objectives.

37%
of our suppliers are qualified as 

diverse

21.1%
of our suppliers are SMEs

11.5%
of our suppliers have strong 

diversity policies and procedures

4.8%
of our suppliers are WOBs, MOBs 

and WISEs

Our tools for Sustainable 
Procurement:

• Procurement Policy44

• Sustainable Sourcing Strategy
• Supplier Standards and Ethical 

Code
• Supplier-Diversity Programme
• Due Diligence Process
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A Holistic Approach to Supply Chain Risks
S2-1 / S2-2 / S2-3

Concerns raised by workers in our 
value chain 
Workers within our supply chain can anonymously raise 
concerns through our Speak Up platform. This dedicated site is 
accessible to both internal and external parties, including 
suppliers, customers, former colleagues, and candidates. We 
thoroughly investigate all reports in line with our policies and 
standards, taking appropriate action when necessary. These 
actions can range from awareness-raising measures and 
warning letters to suspensions, dismissals, and other 
disciplinary actions.

Our Supplier Standards and Ethical Code explicitly encourages 
suppliers to use the Speak Up platform to raise their concerns 
and report any potential incidents or negative impacts within 
our value chain. Following the implementation of this grievance 

mechanism, our Procurement and Supply Chain Director issued 
an official communication to all suppliers registered in our 
eSourcing tool, informing them about the platform and its 
functionality for incident reporting.

Our Verisure Speak Up Policy, which is accessible in multiple 
languages on our intranet and the Company's commercial 
websites, helps identify breaches of our Supplier Code of 
Conduct or company policies. 

For further details, please refer to the Speak Up Framework and 
Policy section in the Verisure Compliance Programme chapter 
(S2-2, S2-3).

Impacts on Value Chain Workers
S2-ESRS 2 SBM-3 / S2-4

Our due diligence process is designed to uphold the respect for 
Human Rights and environmental sustainability throughout our 
Company's supply chain and among its suppliers. Most of the 17 
countries where Verisure operates are in Europe, benefiting from 
a robust framework of national and EU labour laws.

In 2023 and 2024, we implemented a monitoring process aimed 
at preventing sourcing from regions identified at risk of 
manufacturing involving child or forced labour.

In 2024, our ESG supplier assessments, along with our online and 
on-site audits of compliance with our Supplier Standards and 
Ethical Code, revealed no human rights issues, incidents, or 
complaints in the Grievance Mechanism connected to our 
downstream and upstream value chain. This includes no cases 
of child or forced labour.
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Our Supplier Standards and Ethical Code
S2-5

As a member of the UN Global Compact, we are committed to 
responsibly sourcing and making a positive impact throughout 
our supply chain. We work with our suppliers to improve their 
practices, applying these principles throughout the entire supply 
chain.

In 2023, we publicly outlined our strategic objectives regarding 
the sustainability of our value chain. We have defined our 
commitments, approach, and roadmap, complete with clear and 
measurable objectives.

Additionally, we have outlined our core principles for 
Sustainable Procurement:

• Our suppliers must conduct business lawfully and with 
integrity

• Employment terms must be freely agreed upon and 
documented

• Supply chain workers must be treated equally and with 
respect and dignity

• All work must be performed on a voluntary basis

• All workers must be of appropriate age

• All workers should receive fair wages

• The health and safety of all workers health and safety must be 
protected at work

• Business practices should embrace sustainability

• We aim to reduce our environmental impact

One of our key focus areas is to conduct ESG Due Diligence to 
check that our partners are legitimate, credible, and compliant 
with pertinent regulations, as well as with the key principles of 
Human Rights, Labour, Environment, and Business practices 
outlined in our Supplier Standards and Ethical Code.

Since 2022, we have required all suppliers to accept and adhere 
to these Supplier Standards to participate in our tenders and 
secure contracts. This requirement aims to ensure that all our 
suppliers comply with our business ethics standards, including: 
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• Compliance with all applicable laws and regulations: 
Suppliers must adhere to all relevant laws, regulations, and 
standards that pertain to their industry and the countries in 
which they operate.

• Security: Suppliers are responsible for maintaining robust 
security at all production and warehousing locations. They 
must implement supply chain security measures to prevent 
the unauthorised movement of cargo in outbound shipments. 
Each supplier facility must have documented security 
procedures that verify adequate security controls.

• Employment practices: Verisure expects suppliers to respect 
their employees and make continual efforts to improve their 
working conditions. This includes fair wages and benefits, 
reasonable working hours, avoidance of child labour and 
forced labour, non-discrimination, freedom of association, 
working conditions, and adherence to human rights standards.

• Conflict Minerals: Verisure expects its suppliers to conduct 
due diligence to identify any potential presence of conflict 
minerals in goods delivered to Verisure. They may also be 
required to provide relevant documents, information, and 
evidence as deemed necessary.

• Gift and Gratuity Policy: Verisure employees are prohibited 
from soliciting or accepting any gifts, gratuities, or other 
monetary incentives as a condition of conducting business. 
Suppliers have a responsibility to report any such requests or 
demands to Verisure and to refrain from offering gifts or 
gratuities before or during the business relationship.

• Bribery, corruption, and fraud: Suppliers must adhere to all 
relevant laws and regulations regarding bribery, corruption, 
and fraud. They must not engage in any form of bribery, 
payment, or improper advantage with public officials, 
international organisations, or third parties, whether directly 
or indirectly. Additionally, our suppliers are required to 
maintain a compliance verification process to ensure 
compliance with these regulations.

• Freedom of expression and data protection: Our suppliers 
must respect the rights to privacy and freedom of expression 
within their operations. We expect all suppliers to implement 
robust security controls and take the necessary precautions to 
prevent unauthorised data disclosures, thereby protecting the 
interests of data subjects.

As of 2024, 99.8% of suppliers registered and qualified in our 
eSourcing management tool have signed the Supplier 
Standards and Ethical Code. Our Compliance team within the 
Procurement and Supply Chain is continually working towards 
achieving full adherence to our ethical business standards.

Additionally, 87.4% of our Strategic and Important suppliers, 
representing around 70% of our yearly spending, have 
submitted all the necessary documentation to verify their 
commitment to our standards.

All these initiatives are a crucial part of our Sustainable Sourcing 
Strategy, which we will continue to develop over the coming 
years. In October 2024, we successfully underwent an audit 
under the ISO 20400 standards for sustainable procurement, 
and we are set to confirm this guideline standard by 2027. This 
standard represents a significant milestone on our journey 
towards achieving a 100% sustainable value chain. However, we 
recognise that there is considerable room for improvement, and 
we are committed to the ongoing enhancement of our 
sustainable procurement standards and processes. We have 
been audited by AERCE, the Spanish Association of Purchasing 
Professionals and member of the International Federation of 
Purchasing and Supply Management (IFPSM). The audit 
identified several key strengths: our governance is well-
structured, with clearly defined ESG goals by function, a strong 
commitment to the sustainable development of the supply 
chain, robust sourcing procedures, a focus on fostering cultural 
diversity, and excellent practices in managing ESG-related risks, 
demonstrating a proactive approach to identifying and 
mitigating sustainability-related risks.

The audit also identified several opportunities for improvement, 
including the need to simplify the Due Diligence process. 
Additionally, it recommended updating our ESG qualification 
questionnaires, enhancing the Matrix of Impact to connect 
actions with double materiality assessments and their 
associated risks, aligning our Diversity, Equity, and Inclusion 
criteria with EU standards, and advancing the development of 
supplier ESG plans.
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'In 2024, 99.8% of our 
suppliers have accepted 
our Supplier Standards 
and Ethical Code, demonstrating 
their commitment to uphold 
human rights. Additionally, 87.4% 
of our Strategic and Important 
suppliers have submitted the 
necessary documentation and 
have been assessed as compliant 
with this code.'

Mariano Andreu Merino, Procurement and 
Supply Chain Director.
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Our commitments
G1-1

1. Doing The Right Thing is a key 
element in our culture and acting 
With Trust and Responsibility is 
embedded in our DNA. We lead by 
example and enable our people to 
deliver on our commitment to act 
ethically at all times.

2. We compete fairly and we 
are committed to 
responsible and ethical 
business practices.   

3. We work as a trusted 
partner with public bodies 
following high standards 
of regulatory compliance. 
We follow strict corporate 
governance principles.

4.1 Verisure Compliance 
Programme
Acting with Trust and Responsibility is at the heart of our DNA. 
That's why we are committed to enabling our people to act with 
high standards of ethics and integrity.

Verisure Compliance Programme is particularly important for our 
Company as it helps us to live up to our promise to provide 
peace of mind to our customers, and maintain the trust they 
place in us to protect what matters most. It also helps us to 
attract and retain talent and investment, as well as build 
credibility in our interactions with regulators and public bodies.

Verisure Compliance Programme is based on five pillars:

1. Compliance culture

2. Compliance governance

3. Compliance framework

4. Compliance process

5. Compliance evaluation

We continuously strive to strengthen the Verisure Compliance 
Programme through proactive actions in each of these areas. As 
a result, we are pleased to report that our score for ethics in our 
Sustainable Engagement survey for 2024 has improved by +14 
points compared to 2016.  +14

points in 2024 vs. 2016 
assigned to company 

ethics by our colleagues
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'We are proud of being 
people protecting people. 
This comes with a strong 
commitment to always Doing the 
Right Thing and consistently 
promoting ethical behaviour 
across our organisation.'

Nina Cronstedt, Chief Legal Officer.



Ethics and Compliance Culture
G1-1

At Verisure, our customers trust us to protect what matters most 
to them, and we take this responsibility very seriously. That's 
why we are committed to always Doing the Right Thing by 
fostering a culture of ethics and compliance in our day-to-day, 
and by acting with Trust and Responsibility—a core value of our 
DNA.

As part of this commitment, we have established a robust 
compliance framework that not only reinforces our high ethical 
standards but also encourages our colleagues to speak up if 
they have any concerns regarding potential breaches of these 
standards.

We recognise the importance of meeting the growing 
expectations of investors and other external stakeholders when 
it comes to our compliance and corporate governance 
standards. For this reason, every leader, manager, and colleague 
in our organisation is responsible for championing behaviour 
that aligns with our policies. We maintain a zero tolerance 
approach towards misconduct.

To foster the awareness of our policies and standards, we 
periodically roll out ad hoc training for targeted audiences, 
including local adaptations when necessary, along with refresher 
campaigns. Our objective is to uphold the strong culture of 
compliance that we have established.

As part of our DMA, we identified several IROs that relate to business 
conduct and corporate culture. These include enhancing investor 
and stakeholder confidence through a robust and transparent 
governance framework, as well as positively impacting the 

environment and society by promoting internal ethics and 
transparency. Consequently, our governance framework shapes the 
way we conduct business and influences how our colleagues 
behave. 

There are five values of our DNA that we live by every day, 
guiding us in our efforts to build a consistent employee 
experience while making a positive impact on our customers 
and stakeholders. These values define both our people and our 
Company as a whole:

• Passionate in everything we do

• Committed to making a difference

• Always Innovating

• Winning as a Team

• With Trust and Responsibility

Our leaders set the standard and empower our colleagues to 
uphold our commitment to acting ethically at all times. In 2023, 
we consolidated our Verisure RISE Leadership Model, which 
clarifies the expectations the Company has of its leaders and the 
expectations that our colleagues can have of them. 

Verisure Compliance Committee plays a key role in promoting 
our compliance culture and guiding our compliance governance. 
For further details, please refer to the Compliance Governance 
section in this chapter (G1-1), which includes the frequency and 
number of meetings held by this Committee in 2024. 
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Compliance Governance
G1-ESRS 2 GOV-1

Our Verisure Compliance Committee oversees our compliance 
governance and is composed of the CEO, Chief Legal Officer, 
Chief HR, Communications, and ESG Officer, and Chief Financial 
Officer. The committee is responsible for managing the Verisure 
Compliance Programme and reports quarterly to the Audit 
Committee on compliance issues and emerging trends. Next to 
the Committee, the Head of Compliance handles the day-to-day 
management of the Programme.

In 2024, the Compliance Committee held four meetings.

Country Compliance Committees also met regularly throughout 
2024, with participation from the Country Managing Director, 
Head of Legal, and the Head of HR, who together lead the 
Compliance Programmes in their respective countries. 

These country Compliance Committees are responsible for 
monitoring, evaluating and addressing compliance-related risks, 
and proposing changes and preventive measures to their 
country Management Teams. 

The country Compliance Committee members also work with the 
country teams to implement and reinforce tools, training, 
processes and regular communications to reinforce compliance 
levels often based on the resources provided by the Compliance 
teams.

The objective of the Compliance Committees’ activities is to 
manage compliance risks, foster appropriate behaviour and 
decision-making, raise awareness of compliance-related topics, 
and enhance leadership and cross-functional coordination on 
compliance initiatives. For further details, please refer to the 
section titled How Administrative, Management, and 
Supervisory Bodies address Sustainability and manage 
Information in the Governance of Sustainability Matters chapter 
(G1-ESRS 2 GOV-1).

Verisure Compliance Framework
G1-1 / G1-3

Our Verisure Policy Committee, established in December 2022, 
meets at least quarterly and is chaired by the Compliance team. 
This committee is responsible for:

• Ensuring that our policy framework and documents align with 
our strategy, key compliance risks and objectives

• Providing guidance for the rollout, adoption, and 
implementation of policies, standards, and guidelines 

The committee includes representatives from key areas, 
including Legal, HR and Communications, Finance, Marketing and 
Technology.

Our Verisure Compliance Framework consists of our Verisure 
Code of Conduct45 (hereafter referred to as the ‘Code of 
Conduct’), and is complemented by several key policies and 
standards. These include (non-exhaustive):

• Verisure Anti-Harassment and Non-Discrimination Policy - 
Owned by the Chief HR, Communications, and ESG Officer.

• Verisure Speak Up Policy - Owned by the Chief Legal Officer.

• Verisure Anti-Bribery Policy - Owned by the Chief Legal Officer.

• Verisure Data Privacy Policy - Owned by the Chief Legal Officer.

• Verisure Fair Competition Policy - Owned by the Chief Legal 
Officer.

• Verisure Anti-Facilitation of Tax Evasion Policy - Owned by the 
Tax Director.

• Verisure Delegation of Authority - Owned by the Chief Finance 
Officer.

• Verisure Information Security Policy - Owned by the 
Information Security Director.

• Verisure Acceptable Use of IT Resources Policy - Owned by the 
Information Security Director.

• Supplier Standards and Ethical Code - Owned by the Head of 
Procurement and Supply Chain.
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45 While we do not have a standalone Human Rights Policy at Company level, our Code of Conduct, which applies to all countries within the Verisure, was updated in 2024. It now 
includes a specific section outlining our responsibility to respect Human Rights and Labour Standards within our Company and throughout our value chain.

'Effective compliance 
governance is essential for 
maintaining our organisation's 
integrity and reputation. It aims 
to ensure that we meet legal and 
regulatory standards while 
fostering a culture of ethical 
conduct. This approach helps us 
build stakeholder trust, 
strengthens our business 
resilience, and creates 
sustainable value.'
Marion Broussard, Compliance and 
Corporate Governance Director.



• Verisure Corporate Social Responsibility Policy - Developed in 
2024 and owned by the Chief HR, Communications, and ESG 
Officer. For further details, please refer to the Trust and 
Transparency section in the Community Impact chapter (G1-1).

• Verisure Diversity, Equity, Inclusion and Belonging Policy 
developed in 2024 - Owned by the Chief HR, Communications, 
and ESG Officer. For further details, please refer to the How we 
work on each diversity aspect section in the Diversity, Equity, 
Inclusion & Belonging (DEIB) chapter (G1-1).

• Verisure Environmental Policy - Developed in 2024 and owned 
by the Chief HR, Communications, and ESG Officer. For further 
details, please refer to the Policies related to Climate Change 
Mitigation and Adaptation section in the Climate Change 
chapter (G1-1).

• Verisure Responsible Disclosure Policy - Developed in 2024 
(currently being rolled out) and owned by the Information 
Security Director.

• Verisure Records Retention Policy - Developed in 2024 (to be 
rolled out) and owned by the Chief Legal Officer.

• Verisure Trade Secret and Confidential Information Policy -
Developed in 2024 (to be rolled out) and owned by the Chief 
Legal Officer.

These policies intend to align with internationally recognised 
standards, including the UN Guiding Principles on Business and 
Human Rights. Our commitment to responsible46 business 
practices is further reinforced by our membership in the UN 
Global Compact since June 2021. Our policies are applicable 
globally and, where permissible, form part of our Terms of 
Employment.

Local policies and standards are accessible to all employees 
through the local intranet.

In 2024, we updated our Verisure Code of 
Conduct to strengthen our ESG commitments, 
reinforce our key principles, and incorporate 
several important policies into our framework. 

Verisure Code of Conduct
Our Verisure Code of Conduct is a fundamental element of our 
compliance framework.

G1-1

Approved by our Board, the Code of Conduct sets the 
standards for everything we do and provides guidance on:

• Our day-to-day decision-making

• How we compete

• Our interactions with colleagues, customers, suppliers, 
partners, government officials, and other stakeholders.

The Code of Conduct applies to everyone in our organisation, 
including all colleagues, contractors, and collaborators. 
Everyone is expected to comply with it

To improve management, the Code of Conduct integrates into 
specific policies and standards, backed by training and 
awareness initiatives to be fully embedded across the 
organisation. 

In 2024, the Code of Conduct was updated to better reflect our 
commitment to ESG matters, as well as to incorporate the 
latest updates to our Verisure Compliance Framework. These 
updates include new sections detailing the five pillars of our 
ESG strategy, our responsibility to respect human rights and 
labour standards within our Company and throughout our 
value chain, and a new chapter on our commitment to our 
communities and the planet. 

Our updated Code of Conduct emphasises our commitment to 
the principles outlined in the UN Global Compact, the 
Organisation for Economic Co-operation and Development 

(OECD) Guidelines, and the International Labour Organisation 
(ILO) tools and guidelines. This commitment means that we 
recognise human rights as fundamental standards. We are 
dedicated to upholding these rights within our Company and 
ensuring that our supply chain partners also respect relevant 
regulations while sharing our values of human and labour 
rights, ethics, health and safety, and environmental protection 
in alignment with the UN Global Compact principles. This 
includes a strong stance against modern slavery, human 
trafficking, forced or child labour, discrimination, harassment, 
and upholding freedom of association. 

As part of this update, we also took the opportunity to enhance 
existing sections, particularly our commitment towards DEIB as 
well as Health and Safety. We included specific Do's and Don'ts 
and provided a focus on safe driving practices. We also 
reinforced our guidelines regarding responsible marketing, 
sales and service delivery, data privacy, customer security, and 
social media. Additionally, we reviewed the design and tone of 
voice of the Code of Conduct to make it more appealing and 
easier to navigate for our teams. To communicate this updated 
version, our CEO recorded a short video highlighting the 
importance of our Code of Conduct, which is used for internal 
communication purposes.

We have implemented a Code of Conduct e-learning 
programme in all countries, which is now part of the 
onboarding process for all new joiners. Where permissible, 
their employment contracts include a clause affirming their 
commitment to comply with the Code of Conduct. Each country 
defines a tailored training plan based on their audience's 
needs.
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Speak Up Framework and Policy
G1-1

Our Verisure Speak Up Policy, available in local languages on 
our intranet and the Company’s commercial websites, is 
designed to help our colleagues identify breaches of our Code 
of Conduct or policies. It clearly outlines the types of 
misconduct that should be reported and provides guidance 
on how colleagues and other stakeholders can effectively 
raise their concerns. This principle of speaking up is integrated 
into all our policies and is emphasised in communications 
related to new policy documents. 

Each policy includes a dedicated section dedicated that 
encourages colleagues to report any suspected non-
compliance, including the various channels available for doing 
so. Whenever new policies or standards are launched, we take 
the opportunity to remind everyone of their responsibility to 
speak up.

Access to our Speak Up platform is provided to all our 
colleagues through the quick tasks section of the intranet and 
via a dedicated page, which can be found under Doing the 
Right Thing section in most of our countries. 

At Verisure, it is everybody’s responsibility to report any 
suspected or witnessed violations of our Code of Conduct, 
policies, standards, or applicable laws.

Individuals who wish to raise any concerns can do so 
anonymously through several channels such as line 
management, HR, Legal, senior management, or the dedicated 
Speak Up platform allowing anonymous speak up, which is 
accessible to both internal and external parties, including 
suppliers, customers, former colleagues, and candidates. In 
2024, we added a dedicated page on our intranet websites that 
has now been implemented in nearly all our countries and a 
quick link to our Speak Up platform also on our intranet 
websites to enhance accessibility.

We investigate all reports in accordance with our policies and 
standards. Depending on the findings, actions may range from 
awareness-raising measures and warning letters to 
suspensions, dismissals, and other disciplinary actions.

Any colleague who reports an incident in good faith is 
protected by our zero tolerance for retaliation, as stated in our 
Code of Conduct and our Verisure Speak Up Policy.

Our Speak Up practices, including our Verisure Speak Up Policy 
and platform, comply with the EU Whistleblower Directive 
(Directive EU 2019/1937 of the European Parliament and of the 
Council) and its related local transpositions.

Our Speak Up Framework 
is founded on the following key Principles:

• We count on our colleagues to take responsibility for 
their own actions and speak up if they observe 
possible violations of our Code of Conduct, our 
policies and standards, or applicable laws. We count 
on them not to undertake investigations alone.

• We count on our colleagues to speak up in good faith.

• We are committed to maintaining the anonymity of 
those who wish to speak up anonymously. This 
commitment also extends to protecting the identities 
of individuals involved in or handling concerns. We 
will only share information on a need-to-know basis.

• Our Speak Up platform, managed by a third party, is 
available for anyone wishing to raise concerns 
anonymously.

• We are committed to ensuring the integrity of 
investigations and related processes.

• We will always assume good faith on the part of 
everyone involved unless proven otherwise. However, 
we will not tolerate reports made in bad faith.

• We will not tolerate any form of retaliation against 
individuals who speak up in good faith.
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Speak Up Platform Features
Free-form Intake:
Our customisable intake form reduces 
reporter anxiety by allowing them to control 
the amount of information they share at each 
stage of the reporting process.

Language Support:
Speak Up is accessible globally, 24/7, 
throughout the year. The platform facilitates 
communication between reporters and case 
managers in multiple languages using 
instantaneous machine translation and 
human translation for more sensitive cases.

Multi-device Availability: 
Reporters can interact with case managers via 
voicemail, web browser, or the Speak Up app, 
enabling convenient access across various 
devices.

Investigation Management: 
Users can customise their case management 
structure by defining teams, creating custom 
workflows, and setting access protocols 
across channels. Speak Up’s system also 
supports investigations into third-party 
issues, including those within the supply 
chain.

Auditable and Compliant: 
Cases are auditable and adhere to various 
regulations. Cases generate automated audit 
trails and provide secure evidence storage. 
Users can import cases from other channels, 
set reminders, acknowledge receipts, and 
more.

Verisure Anti-Harassment and 
Non-Discrimination Policy

At Verisure, we do not tolerate any form of discrimination or 
harassment in our operations and strive to prevent such 
situations from arising by implementing adequate measures 
and by raising awareness.

This commitment is clearly outlined in our Code of Conduct and 
is further detailed in our Verisure Anti-Harassment and Non- 
Discrimination Policy.

This policy includes comprehensive definitions of discrimination 
and harassment, along with examples of the various forms they 
can take. Our aim is to raise awareness and train our colleagues 
on how to recognise and address such behaviour effectively.

How we define Harassment and Discrimination
Our Verisure Anti-Harassment and Non-Discrimination Policy defines harassment and discrimination as follows:

Discrimination refers to any unjust or prejudicial 
treatment of individuals based on actual or 
perceived characteristics, including but not limited 
to gender, race and ethnicity, age, nationality, 
religion or beliefs, sexual orientation, marital status, 
or disability.

Harassment is defined as any behaviour 
directed at an individual or a group that 
creates an offensive, intimidating, humiliating, 
or hostile work environment. This includes, but 
is not limited to, unwelcome sexual advances, 
offensive jokes, and derogatory remarks.

This policy establishes clear expectations for our colleagues in 
their interactions with others and provides guidance on the 
process for making a complaint.

Our Verisure Anti-Harassment and Non-Discrimination Policy is 
implemented across all countries.
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Verisure Anti-Bribery Policy
G1-1 / G1-3 / G1-4

Corruption and bribery are addressed in our Code of Conduct 
and the Verisure Anti-Bribery Policy, both of which are 
accessible on our intranet for our colleagues and included in 
the onboarding pack that all new colleagues must read and 
understand before joining the Company. These documents are 
also available on our website for investors.

As with all policies and standards, our colleagues must comply 
with these documents and have a responsibility to speak up if 
they have any questions, doubts, or concerns. To reinforce our 
stance against corruption, we communicated our Verisure Anti-
corruption Policy to 100% of our colleagues.

Additionally, we distributed our Guide to Prevent Bribery and 
Corruption across all our geographies. This guide summarises 
the key principles of the Anti-Bribery policy mentioned above to 
raise awareness on the subject. We also launched a dedicated 
new e-learning module on corruption and bribery for members 
of the Management Teams, their direct and second-level reports. 
The training also covers all colleagues, whatever their 
management level is, in Legal, Procurement and Sourcing, 
Alliances, and Regulatory and Public Affairs, as these are the 
areas we consider most susceptible to corruption and bribery. 
With this comprehensive approach we cover 100% of our 
functions at risk through our training programme, including the 
executive members who are part of the administrative, 
management, and supervisory bodies.

Our country Management teams are responsible for identifying, 
managing, and mitigating bribery risks that could impact their 
businesses. Our Legal team is also responsible for providing 
legal guidance on anti-bribery legislation and overseeing the 
coordination of training and communication programmes in this 
regard. 

100%
of our colleagues have received 

direct communications regarding 
our Verisure Anti-corruption Policy Moreover, the Criminal and Anti-Corruption Compliance System 

implemented by our colleagues in Spain has been certified 
under the local UNE 19601 standard for Criminal Compliance 
Systems and the ISO 37001 standard for Anti-Bribery 
Management Systems since 2019. Additionally, it has been 
certified under the UNE 19602 standard for Tax Risk Prevention 
Systems since 2021. To date, we have six entities certified under 
UNE 19601, four certified under ISO 37001, and one certified 
under UNE 19602.47

In 2024, no contracts with business partners were terminated or 
not renewed due to corruption or bribery fines associated with 
our partners. 
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Compliance Processes
Verisure Compliance 
Investigation Standard
G1-1

The Verisure Compliance Investigation Standard provides clear 
guidance for conducting internal investigations into potential 
compliance incidents related to our Code of Conduct, policies, 
standards, or breaches of applicable law.

It outlines the necessary steps, beginning with initial analysis 
and planning, followed by fact-finding, the issuance of 
recommendations and remediation actions, and ultimately, 
closure of the investigation. It also identifies key stakeholders to 
involve and provides guidance on effective communicate at each 
stage of the process.

This document contains the basic principles that must be 
adhered to in all investigations, including:

• Objectivity and fairness

• Confidentiality

• Protection against retaliation

• Appropriate resourcing and prioritisation

Furthermore, our Verisure Compliance Investigation Standard 
stipulates that protecting against retaliation is an essential part 
of our investigation process and must be actively monitored. It 
imposes strict confidentiality requirements and states that any 
act of retaliation against a colleague will result in disciplinary 
action, which may include termination. In 2024, we provided 
renewed training for all colleagues involved in investigation 
processes, particularly within the HR and Legal teams, with an 
emphasis on new joiners. This training enables a consistent 
procedure is followed across all countries.

Verisure Digital Monitoring 
and e-Discovery Activities Standard
G1-1

We have established a Verisure Digital Monitoring and e-
Discovery Activities Standard that outlines the procedure to 
follow when conducting compliance investigations involving 
access to IT resources.

This standard aims to ensure that there is always a valid 
justification for enhanced digital monitoring or e-Discovery 
activities. Additionally, it aims to protect privacy and 
confidentiality rights, ensure full compliance with applicable 
laws, and uphold the integrity of the compliance investigation 
process.

Compliance Evaluation Processes
Enterprise Risk 
Management (ERM)
ERM promotes transparency regarding risks and their 
mitigation strategies, aids in estimating the investment 
required to address critical risks, and enhances risk awareness 
within the Company.

Compliance is one of the four risk categories within the ERM 
framework. It encompasses various topics, including data 
privacy, consumer protection legislation, regulatory changes, 
bribery and corruption, competition, discrimination and 
harassment, and health and safety.

In 2024, we undertook a comprehensive ERM exercise to 
reassess our compliance risks, building on a more abbreviated 
version of this exercise conducted in 2023. For further details, 
refer to the Managing Risks and Uncertainties section in the 
Governance of Sustainability Matters chapter.

Third-party Screening 
for Compliance
In 2024, we have continued to use Orbis-Compliance Catalyst 
for conducting third-party compliance screenings of potential 
new suppliers.

The screening process evaluates multiple compliance categories, 
including adverse media, associated entities, enforcement 
actions, sanctions, registrations, state-owned entities, and 
politically-exposed persons (both primary and secondary).

Depending on the results of the screening, a supplier may either 
be excluded from the procurement process or have their 
relationship terminated.
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Compliance Cases
G1-1 / G1-4

Compliance and data privacy matters are reported to the 
Verisure Audit Committee on a quarterly basis. Material cases 
are reported as a standing agenda item at each meeting of the 
Board of Directors.

In 2024, the investigation opened by the Swedish Authority for 
Privacy Protection (IMY) against Verisure Sverige AB, following 
anonymous allegations about the use of customer data by 
Verisure teams published by a Swedish tabloid, was successfully 
concluded without any sanctions.

In March 2024, the Italian Competition and Commerce Authority 
('AGCM') issued a decision identifying violations on four counts 
on Verisure Italy S.r.l. Verisure Italy S.r.l. disagrees with the 
findings and has appealed the decision to the appropriate 
Administrative Court.

Political Contributions and Regulatory Advocacy
G1-5

In accordance with our Code of Conduct and Verisure Anti-Bribery 
Policy, we do not involve in political contributions. As such, we did 
not make any financial or in-kind political contributions either at the 
European or national levels during 2024. Our advocacy efforts focus 
on sector-specific regulatory issues and overall regulations that may 
affect our business operations48.

We actively engage with sector associations at both EU and 
national levels across several countries. This involvement allows 
us to participate regulatory discussions that affect Verisure, 
particularly regarding sectoral, digital, and consumer 
regulations. Our associations include those in Belgium, Chile, 
Denmark, France, Italy, Norway, Portugal, Spain, Sweden, and the 
Netherlands. Notable associations in Europe include 
EUROALARM, CoESS, and EENA, as well as CEOE in Spain and 
Confeder Sicurezza in Italy, and GMPSE in France. By being 
involved in these associations, we can leverage the 
opportunities highlighted in our detailed materials assessment 
concerning governance. This participation significantly enhances 

our ability to develop mitigation strategies and plans for 
managing ESG risks.

We also believe that collaboration between the public and 
private sectors is essential for ensuring a swift response to 
emergency situations. We also strive to improve overall safety in 
our society by strengthening our relationships with emergency 
services and supporting their operations more effectively.

Our partnerships with the police, fire brigade, and other public 
response bodies enhance the efficient use of public resources 
by significantly reducing false alarms and enabling quicker 
response times. This collaboration ultimately translates into 
savings for public services.

Our Chief Legal Officer is responsible to the administrative, 
management, and supervisory bodies (AMSB) for overseeing any 
political activities. No member of the AMSB has held a position in 
public administration in the past two years.
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4.2 Ethical Business Conduct 
and Financial Responsibility
A responsible Approach to Tax

We believe that paying taxes is not only a legal obligation but 
also a moral responsibility. It is an essential part of being a 
responsible partner to all our stakeholders and making a 
positive impact in our communities.

By complying with our tax obligations, we support local 
governments and the public sector, which provide critical 
services such as education, healthcare, and infrastructure. In 
2024, the overall contribution in paid and collected taxes 
amounted to €742.5 million.

This commitment reflects our dedication to fostering the 
economic and social development of local communities through 
strict adherence to fiscal obligations, as identified in our DMA. 
By fulfilling our tax responsibilities, we actively strengthen the 
communities in which we operate, fostering sustainable 
development and the creation of long-term value.

 €742.5M
on paid and 

collected taxes
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Management of Relationships with Suppliers 
and Payment Practices
G1-2 / G1-6

Our Sustainable Sourcing Strategy focuses on fostering strong 
and sustainable relationships with our suppliers. In 2023, we 
publicly shared our strategic objectives for enhancing the 
sustainability of our value chain, establishing clear 
commitments, approaches, and a roadmap with measurable 
targets.

In 2021, we implemented our Supplier Standards and Ethical 
Code, which align with the 10 Principles of the UN Global 
Compact. This document has been integrated into our 
procurement sourcing tool, making its acceptance a requirement 
during the qualification phase as of 2022. Our strategy prioritises 
ESG Due Diligence to check that partners adhere to regulations 
and comply with our Supplier Standards and Ethical Code 
regarding human rights, labour practices, environmental 
responsibility, and ethical business practices. Verisure expects 
both new and existing suppliers to meet our economic, 
environmental, and labour requirements. The key principles for 
our suppliers include:

• Ethics: Suppliers must conduct their business ethically and 
with integrity

• Labour: Suppliers must uphold the human rights of their 
workers, treating them with dignity and respect

• Health and Safety: Suppliers should provide a safe and healthy 
working environment, including suitable living quarters when 
provided by the company

• Environment: Suppliers are expected to operate responsibly 
and efficiently, minimising adverse environmental impacts 

• Management Systems: Suppliers must implement management 
systems that ensure continuous improvement and compliance 
with these principles. Suppliers are also encouraged to 
collaborate on innovation, ESG initiatives, and the promotion 
of diversity.

For further details, refer to the Supplier Risk Assessment and 
Our Supplier Standards and Ethical Code sections in the 
Sustainable Sourcing chapter (G1-2).

Payment Practices 
At present, we do not have a specific policy in place to prevent 
late payments; however, we do have existing terms and 
conditions in place, along with an action plan aimed at 
establishing a formal policy in the coming years. Our objective is 
to enhance the overall process, beginning with the onboarding 
of new suppliers and extending to the timely payment of 
invoices. This improvement seeks to reduce the incidence of late 
payments, particularly to SMEs, which are often more vulnerable 
to delays.

Currently, our payment process follows these key steps:

1. Before creating a Purchase Order (PO), payment terms are 
agreed upon with the supplier during the signing of the 
contract or agreement. 

2. A PO is created in accordance with the terms established in 
the contract.

3. Once the products or services specified in the PO are 
delivered, it is the requester's responsibility to confirm the 
delivery by registering the Goods Receipt (GR) in our 
Enterprise Resource Planning (ERP) system. This step is 
mandatory as it notifies the Finance department that payment 
can be processed.

4. The supplier sends the invoice to the address specified by the 
Accounting Department for each entity.

5. Payment is executed in line with the terms outlined in the 
contract. If no specific payment terms are included in the 
contract, payment will follow the standard terms applicable in 
the respective country.
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Annexes
This report has been prepared in accordance with paragraphs 10-11 of Chapter Six of the Swedish Annual 
Accounts Act and inspired by the ESRS. We also correlate our ESRS indicators with the Sustainability 
Accounting Standards Board (SASB), Global Reporting Initiative (GRI), Task Force on Climate-Related Financial 
Disclosures (TCFD), EU Regulation 2019/2088 (Sustainable Finance Disclosure Regulation, SFDR) and the 
Sustainable Development Goals (SDGs).

ANNEX 1: GRI, SASB, TCFD and Swedish Annual 
Account Act

ESRS 2 General Information

Basis for 
preparation

ESRS 2 BP-1
General basis for 
preparation of 
sustainability statements

1. Our Sustainability Strategy
1.1 About this report 6 2-2, 3-1

ESRS 2 BP-2 Disclosures in relation to 
specific circumstances

1. Our Sustainability Strategy
1.1 About this report 6 2-4, 3-2, 3-3

Governance

ESRS 2 GOV-1
The role of the 
administrative, 
management and 
supervisory bodies

1. Our Sustainability Strategy
1.2 Governance of Sustainability 
Matters

7 2-9, 2-12, 2-13, 
2-14, 2-17, 405-1

ESRS 2 GOV-2

Information provided to 
and sustainability matters 
addressed by the 
undertaking’s 
administrative, 
management and 
supervisory bodies

1. Our Sustainability Strategy
1.2 Governance of Sustainability 
Matters

7 2-12, 2-13, 2-16,
2-24

ESRS 2 GOV-3
Integration of 
sustainability-related 
performance in incentive 
schemes

1. Our Sustainability Strategy
1.2 Governance of Sustainability 
Matters

12 2-19, 2-20

ESRS 2 GOV-4 Statement on due diligence
1. Our Sustainability Strategy
1.2 Governance of Sustainability 
Matters

12 2-23

ESRS 2 GOV-5
Risk management and 
internal controls over 
sustainability reporting

1. Our Sustainability Strategy
1.2 Governance of Sustainability 
Matters

13

Strategy

ESRS 2 SBM-1 Strategy, business model 
and value chain

1. Our Sustainability Strategy
1.3 Verisure at a glance 14, 18, 26 2-6, 2-7, 2-22, 3-3

ESRS 2 SBM-2 Interests and views of 
stakeholders

1. Our Sustainability Strategy
1.3 Verisure at a glance 20 2-12, 2-29

ESRS 2 SBM-3
Material impacts, risks and 
opportunities and their 
interaction with strategy 
and business model

1. Our Sustainability Strategy
1.3 Verisure at a glance 22

2-27, 3-2, 3-3, 
306-1, 308-2, 
414-2

Impact, risk, and 
opportunity 
management

ESRS 2 IRO-1
Description of the 
processes to identify and 
assess material impacts, 
risks and opportunities

1. Our Sustainability Strategy
1.4. Impact, Risk, and Opportunity 
Management

31 2-14, 3-1

ESRS 2 IRO-2
Disclosure requirements in 
ESRS covered by the 
undertaking’s sustainability 
statement

1. Our Sustainability Strategy
1.4 Impact, Risk, and Opportunity 
Management

33

ESRS CODE DESCRIPTION CHAPTER PAGE GRI REFERENCE
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ESRS E1 Climate Change

Governance ESRS 2 GOV-3
Integration of 
sustainability-related 
performance in incentive 
schemes

2. Environmental
2.3 Climate change 44 2-19, 2-20

Strategy

E1-1 Transition plan for climate 
change mitigation

2. Environmental
2.3 Climate change 47, 51

ESRS 2 SBM-3
Material impacts, risks and 
opportunities and their 
interaction with strategy 
and business model

2. Environmental
2.3 Climate Change 45, 46

2-27, 3-2, 3-3, 
306-1, 308-2, 
414-2

Impact, risk, and 
opportunity 
management

ESRS 2 IRO-1

Description of the 
processes to identify and 
assess material climate-
related impacts, risks and 
opportunities

2. Environmental
2.3 Climate Change 45, 46 2-14, 3-1

E1-2
Policies related to climate 
change mitigation and 
adaptation

2. Environmental
2.3 Climate change 47 3-3

E1-3
Actions and resources in 
relation to climate change 
policies

2. Environmental
2.3 Climate change 47, 51, 53 3-3

Metrics and targets

E1-4 
Targets related to climate 
change mitigation and 
adaptation

2. Environmental
2.3 Climate change 47, 51, 54 3-3, 305-1, 305-2, 

305-3

E1-5 Energy consumption and 
mix 

2. Environmental
2.3 Climate change 52, 54 302-1

E1-6 Gross Scopes 1, 2, 3 and 
Total GHG emissions

2. Environmental
2.3 Climate change 53, 54 305-1, 305-2, 

305-3, 305-4

E1-7
GHG removals and GHG 
mitigation projects 
financed through carbon 
credits

2. Environmental
2.3 Climate change 54 3-3

E1-8 Internal carbon pricing   2. Environmental
2.3 Climate change 54

ESRS E5 Resource and use of circular economy

Impact, risk, and 
opportunity 
management

ESRS 2 IRO-1

Description of the 
processes to identify and 
assess material resource 
use and circular economy-
related impacts, risks and 
opportunities

2. Environmental
2.2 Product Lifecycle Management 
& Circularity

37, 38 2-14, 3-1

E5-1 Policies related to resource 
use and circular economy

2. Environmental
2.2 Product Lifecycle Management 
& Circularity

37, 38 3-3

E5-2
Actions and resources 
related to resource use and 
circular economy

2. Environmental
2.2 Product Lifecycle Management 
& Circularity

39, 40, 41 3-3, 306-2

Metrics and targets

E5-3 Targets related to resource 
use and circular economy

2. Environmental
2.2 Product Lifecycle Management 
& Circularity

37, 38 3-3

E5-5 Resource outflows
2. Environmental
2.2 Product Lifecycle Management 
& Circularity

39, 40, 
41, 42

306-2, 306-3, 
306-4, 306-5
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ESRS S1 Own Workforce

Strategy

ESRS 2 SBM-2 Interests and views of 
stakeholders

3. Social
3.4 Talent Management and 
Sustainable Engagement

80 2-12, 2-29

ESRS 2 SBM-3
Material impacts, risks and 
opportunities and their 
interaction with strategy 
and business model

2. Environmental
2.3 Climate change

47, 68, 86
2-27, 3-2, 3-3, 
306-1, 308-2, 
414-2

3. Social
3.3 Diversity, Equity, Inclusion & 
Belonging (DEIB)

3. Social
3.5 Employee Relations

Impact, risk, and 
opportunity 
management

S1-1 Policies related to own 
workforce

3. Social
3.3 Diversity, Equity, Inclusion & 
Belonging (DEIB)

73, 75, 78, 
82, 83, 86

2-23, 2-25, 
2-29, 3-3, 403-1,
403-3, 404-2,  
408-1, 409-1

3. Social
3.4 Talent Management and 
Sustainable Engagement

3. Social
3.5 Employee Relations

S1-2
Processes for engaging with 
own workers and workers’ 
representatives about 
impacts

3. Social
3.4 Talent Management and 
Sustainable Engagement 84, 86 2-29, 3-3
3. Social
3.5 Employee Relations

S1-3
Processes to remediate 
negative impacts and 
channels for own workers 
to raise concerns

3. Social
3.5 Employee Relations 86 2-25, 2-26, 403-2

S1-4

Taking action on material 
impacts on own workforce, 
and approaches to 
mitigating material risks 
and pursuing material 
opportunities related to 
own workforce, and 
effectiveness of those 
actions

3. Social
3.3 Diversity, Equity, Inclusion & 
Belonging (DEIB)

68, 75, 78 2-24,403-9, 
403-10, 3-3
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Metrics and targets

S1-5

Targets related to 
managing material negative 
impacts, advancing positive 
impacts, and managing 
material risks and 
opportunities

3. Social
3.3 Diversity, Equity, Inclusion & 
Belonging (DEIB)

68, 71 3-3

S1-6 Characteristics of the 
undertaking’s employees

3. Social
3.3 Diversity, Equity, Inclusion & Belonging 
(DEIB)

70, 84 2-7, 401-1, 405-1
3. Social
3.4 Talent Management and Sustainable 
Engagement

S1-8
Collective bargaining 
coverage and social 
dialogue

3. Social
3.5 Employee Relations

89, 91 2-303. Social
3.6 Employee Health, Safety & Well-
being

S1-9 Diversity metrics
3. Social
3.3 Diversity, Equity, Inclusion & 
Belonging (DEIB

70, 71, 73 405-1

S1-10 Adequate wages
3. Social
3.6 Employee Health, Safety & Well-
being

93

S1-11 Social protection
3. Social
3.6 Employee Health, Safety & Well-
being

93 401-2

S1-12 Persons with disabilities
3. Social
3.3 Diversity, Equity, Inclusion & 
Belonging (DEIB)

73 405-1

S1-13 Training and skills 
development metrics

3. Social
3.4 Talent Management and 
Sustainable Engagement

81, 83 401-1

S1-14 Health and safety metrics
3. Social
3.6 Employee Health, Safety & Well-
being

90 403-8, 403-9, 
403-10

S1-15 Work-life balance metrics
3. Social
3.6 Employee Health, Safety & Well-
being

92 401-3

S1-16
Compensation metrics (pay 
gap and total 
compensation) 

3. Social
3.3 Diversity, Equity, Inclusion & 
Belonging (DEIB)

75 2-21, 405-2

S1-17
Incidents, complaints and 
severe human rights 
impacts

3. Social
3.4 Talent Management and 
Sustainable Engagement

88 2-27, 406-1

ESRS S2 Workers in the value chain

Strategy ESRS 2 SBM-3
Material impacts, risks and 
opportunities and their 
interaction with strategy 
and business model

3. Social
3.8 Sustainable Sourcing 101, 107

2-27, 3-2, 3-3, 
306-1, 308-2, 
414-2
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Impact, risk, and 
opportunity 
management

S2-1 Policies related to value 
chain workers

3. Social
3.8 Sustainable Sourcing 103, 107 2-23, 2-25, 2-29, 

3-3, 409-1

S2-2
Processes for engaging with 
value chain workers about 
impacts

3. Social
3.8 Sustainable Sourcing

101, 103, 
107 2-29, 3-3

S2-3
Processes to remediate 
negative impacts and 
channels for value chain 
workers to raise concerns

3. Social
3.8 Sustainable Sourcing 107 2-25, 2-26

S2-4

Taking action on material 
impacts on value chain 
workers, and approaches to 
managing material risks 
and pursuing material 
opportunities related to 
value chain workers, and 
effectiveness of those 
action

3. Social
3.8 Sustainable Sourcing

101, 104, 
105, 107

2-24, 2-25, 3-3,
403-7

Metrics and targets S2-5

Targets related to 
managing material negative 
impacts, advancing positive 
impacts, and managing 
material risks and 
opportunities

3. Social
3.8 Sustainable Sourcing

101, 104, 
105, 108 3-3

ESRS S3 Affected Communities

Strategy

ESRS 2 SBM-2 Interests and views of 
stakeholders

3. Social
3.7 Community impact 94 2-12, 2-29

ESRS 2 SBM-3
Material impacts, risks and 
opportunities and their 
interaction with strategy 
and business model

3. Social
3.7 Community impact 94

2-27, 3-2, 3-3, 
306-1, 308-2, 
414-2

Impact, risk, and 
opportunity 
management

S3-1 Policies related to affected 
communities

3. Social
3.7 Community impact 94 2-23, 2-25, 2-29, 

3-3

S3-2
Processes for engaging with 
affected communities 
about impacts

3. Social
3.7 Community impact 94 2-29, 3-3, 413-1

S3-3

Processes to remediate 
negative impacts and 
channels for affected 
communities to raise 
concerns

3. Social
3.7 Community impact 94 2-25, 2-26, 413-1

S3-4

Taking action on material 
impacts on affected 
communities, and 
approaches to managing 
material risks and pursuing 
material opportunities 
related to affected 
communities, and 
effectiveness of those 
actions

3. Social
3.7 Community impact 94 2-24, 2-25, 3-3, 

413-1
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Metrics and targets S3-5

Targets related to 
managing material negative 
impacts, advancing positive 
impacts, and managing 
material risks and 
opportunities

3. Social
3.7 Community impact 94 3-3

ESRS S4 Consumers and end-users

Strategy

ESRS 2 SBM-2 Interests and views of 
stakeholders

3. Social
3.1 Best-in-Class Protection & 
Peace of Mind 56, 62 2-12, 2-29
3. Social
3.2 Data Privacy & Cybersecurity

ESRS 2 SBM-3
Material impacts, risks, and 
opportunities and their 
interaction with strategy 
and business model

3. Social
3.1 Best-in-Class Protection & 
Peace of Mind 56, 65

2-27, 3-2, 3-3, 
306-1, 308-2, 
414-23. Social

3.2 Data Privacy & Cybersecurity

Impact, risk, and 
opportunity 
management

S4-1 Policies related to 
consumers and end-users

3. Social
3.1 Best-in-Class Protection & 
Peace of Mind 56, 62, 65 2-23, 2-25, 2-29, 

3-3
3. Social
3.2 Data Privacy & Cybersecurity

S4-2
Processes for engaging with 
consumers and end-users 
about impacts

3. Social
3.1 Best-in-Class Protection & 
Peace of Mind 58, 60, 63 2-29, 3-3
3. Social
3.2 Data Privacy & Cybersecurity

S4-3

Processes to remediate 
negative impacts and 
channels for consumers 
and end-users to raise 
concerns

3. Social
3.1 Best-in-Class Protection & 
Peace of Mind 58, 63, 

64, 66
2-25, 2-26

3. Social
3.2 Data Privacy & Cybersecurity

S4-4

Taking action on material 
impacts on consumers and 
end-users, and approaches 
to mitigating material risks 
and pursuing material 
opportunities related to
consumers and end users, 
and effectiveness of those 
actions

3. Social
3.1 Best-in-Class Protection & 
Peace of Mind

57, 58, 59, 
60, 66

2-24, 2-25, 3-3, 
416-2

3. Social
3.2 Data Privacy & Cybersecurity

Metrics and targets S4-5

Targets related to 
managing material negative 
impacts advancing positive 
impacts and managing 
material risks and 
opportunities

3. Social
3.2 Data Privacy & Cybersecurity 62 3-3

ESRS G1 Business conduct

Governance ESRS 2 GOV-1
The role of the 
administrative, supervisory 
and management bodies

4. Governance
4.1. Verisure Compliance 
Programme

113 2-9, 2-12, 2-13, 
2-14, 2-17, 405-1

Impact, risk, and 
opportunity 
management

G1-1
Corporate culture and 
business conduct policies 
and corporate culture

4. Governance
4.1. Verisure Compliance 
Programme

111, 112, 
113, 114, 
115, 117, 
118, 119

2-16, 2-23, 2-24,
2-26, 3-3

G1-2 Management of 
relationships with suppliers

4. Governance
4.2. Ethical Business Conduct and 
Financial Responsibility

121 3-3, 308-1, 414-1

G1-3 Prevention and detection 
of corruption and bribery

4. Governance
4.1. Verisure Compliance 
Programme

113, 117 2-13, 2-16, 2-26, 
3-3, 205-1, 205-2
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Metrics and targets

G1-4 Confirmed incidents of 
corruption or bribery

4. Governance
4.1. Verisure Compliance 
Programme

117, 119 2-27, 205-3

G1-5 Political influence and 
lobbying activities

4. Governance
4.1. Verisure Compliance 
Programme

119 415-1

G1-6 Payment practices
4. Governance
4.2. Ethical Business Conduct and 
Financial Responsibility

121

ESRS CODE DESCRIPTION CHAPTER PAGE GRI REFERENCE

5. ANNEXES | ANNEX 1: GRI, SASB, TCFD AND SWEDISH ANNUAL ACCOUNT ACT

129 VERISURE MIDHOLDING AB SUSTAINABILITY REPORT 2024



Table of contents of SASB standards by material topic

Sector: Professional & Commercial Services49

Sustainability Disclosure Topics & Metrics

SASB TOPIC CODE DESCRIPTION CHAPTER PAGE

Data security

SV-PS-230a.1
Description of the approach to 
identifying and addressing data security 
risks

3. Social
3.1 Best-in-Class Protection & Peace 
of Mind

56, 57

3. Social
3.2 Data Privacy & Cybersecurity 62

SV-PS-230a.2
Description of policies and practices 
related to collection, usage, and 
retention of customer information

3. Social
3.2 Data Privacy & Cybersecurity 62

SV-PS-230a.3

Number of data breaches, (2) percentage 
that (a) involve customers’ confidential 
business information and (b) are 
personal data breaches, (3) number of 
(a) customers and (b) individuals 
affected

Not available -

Workforce Diversity & 
Engagement

SV-PS-330a.1

Percentage of (1) gender and (2) diversity 
group representation for (a) executive 
management, (b) non-executive 
management, and (c) all other 
employees

3. Social
3.3 Diversity, Equity, Inclusion & 
Belonging (DEIB)

67, 70

SV-PS-330a.2 (1) Voluntary and (2) involuntary turnover 
rate for employees Not available -

SV-PS-330a.3 Employee engagement as a percentage
3. Social
3.4 Talent Management and 
Sustainable Engagement

80, 84

Professional integrity

SV-PS-510a.1 Description of approach to ensuring 
professional integrity

4. Governance
4.1. Verisure Compliance Programme 111

SV-PS-510a.2
Total amount of monetary losses as a 
result of legal proceedings associated 
with professional integrity

4. Governance
4.1. Verisure Compliance Programme 119

Activity Metrics

SASB TOPIC CODE DESCRIPTION CHAPTER PAGE

Activity parameters
SV-PS-000.A

Number of employees by: (1) full-time 
and part-time, (2) temporary, and (3) 
contract

3. Social
3.3 Diversity, Equity, Inclusion & 
Belonging (DEIB)

67,  70

SV-PS-000.B Employee hours worked, percentage 
billable Not available -
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Table of contents of TCFD standards by material topic

TCFD TOPIC INDICATOR PARAMETER CHAPTER PAGE

Governance
Disclose the organisation’s 
governance around climate-
related risks and opportunities.

1. Describe the board’s oversight of 
climate-related risks and 
opportunities

2. Describe management’s role in 
assessing and managing climate-
related risks and opportunities

1. Our Sustainability 
Strategy
1.2 Governance of 
Sustainability Matters

7

2. Environmental
2.3 Climate change 44

Strategy

Disclose the actual and potential 
impacts of climate-related risks 
and opportunities on the 
organisation’s businesses, 
strategy, and financial planning 
where such information is 
material.

1. Describe the climate-related risks 
and opportunities the organisation 
has identified over the short, 
medium, and long term                                                 

2. Describe the impact of climate 
business model related risks and 
opportunities on the 
organisation’s businesses, 
strategy, and financial planning

3. Describe the resilience of the 
organisation’s strategy, taking into 
consideration different climate-
related scenarios, including a 2°C 
or lower scenario

1. Our Sustainability 
Strategy
1.3 Verisure at glance

22

2. Environmental
2.3 Climate change 45

2. Environmental
2.3 Climate change 46

Risk Management
Disclose how the organisation 
identifies, assesses, and manages 
climate-related risks.

1. Describe the organisation’s 
processes for identifying and 
assessing climate-related risks.

2. Describe the organisation’s 
processes for managing climate-
related risks

3. Describe how processes for 
identifying, assessing, and 
managing climate-related risks are 
integrated into the organisation’s 
overall risk management

1. Our Sustainability 
Strategy
1.2 Governance of 
Sustainability Matters

13

1. Our Sustainability 
Strategy
1.3 Verisure at glance

22

1. Our Sustainability 
Strategy
1.4 Impact, Risk and 
Opportunity Management

31

2. Environmental
2.3 Climate change 45

Metrics and 
Targets

Disclose the metrics and targets 
used to assess and manage 
relevant climate-related risks and 
opportunities where such 
information is material.

1. Disclose the metrics used by the 
organisation to assess climate-
related risks and opportunities in 
line with its strategy and risk 
management process

2. Disclose Scope 1, Scope 2, and, if 
appropriate, Scope 3 greenhouse 
gas (GHG) emissions and the 
related risks

3. Describe the targets used by the 
organisation to manage climate-
related risks and opportunities 
and performance against targets

2. Environmental
2.3 Climate change 47
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Swedish Annual Account Act
SAA TOPIC CHAPTER PAGE

Environment

2. Environmental
2.3 Climate change 44

2. Environmental
2.2 Product Lifecycle Management & Circularity 37

Social conditions

3. Social
3.6 Employee Health, Safety, & Well-being 90

3. Social
3.5 Employee Relations 86

Personnel

3. Social
3.3 Diversity, Equity, Inclusion & Belonging (DEIB) 67

3. Social
3.4 Talent Management and Sustainable Engagement 80

Respect for human rights

3. Social
3.1 Best-in-Class Protection & Peace of Mind 56

3. Social
3.7 Community impact 94

4. Governance
4.1 Verisure Compliance Programme 111

Anti-corruption 4. Governance
4.1 Verisure Compliance Programme 113

Business model 1. Our Sustainability Strategy
1.3 Verisure at a glance 14

Significant risk for sustainability

1. Our Sustainability Strategy
1.3 Verisure at a glance 22

1. Our Sustainability Strategy
1.4 Impact, Risk, and Opportunity Management 31

2. Environmental
2.3 Climate change 45

GRI Index Annex 1:
GRI, SASB, TCFD and Swedish Annual Account Act 123

SFDR Index Annex 4:
Table of contents of the SFDR Regulation 139

SASB y TCFD Index Annex 1:
GRI, SASB, TCFD and Swedish Annual Account Act 123

5. ANNEXES | ANNEX 1: GRI, SASB, TCFD AND SWEDISH ANNUAL ACCOUNT ACT

132 VERISURE MIDHOLDING AB SUSTAINABILITY REPORT 2024



ANNEX 2: Table of Contents of the ESRS Standards: 
Disclosure Requirements Incorporated by Reference

ESRS 2 General information

Governance
ESRS 2 GOV-1 The role of the administrative, management and supervisory bodies 8

ESRS 2 GOV-5 Risk management and internal controls over sustainability reporting 13

Strategy
ESRS 2 SBM-2 Interests and views of stakeholders 21

ESRS 2 SBM-3 Material impacts, risks and opportunities and their interaction with strategy 
and business model 25

Impact, risk, and 
opportunity management ESRS 2 IRO-1 Description of the processes to identify and assess material impacts, risks 

and opportunities 21

ESRS E1 Climate change

Governance ESRS 2 GOV-3 Integration of sustainability-related performance in incentive schemes 44

Strategy E1-1 Transition plan for climate change mitigation 47

Metrics and targets E1-6 Gross Scopes 1, 2, 3 and Total GHG emissions 53

ESRS E5 Resource and use of circular economy

Impact, risk, and 
opportunity management

ESRS 2 IRO-1 Description of the processes to identify and assess material resource use and 
circular economy-related impacts, risks and opportunities 37

E5-1 Policies related to resource use and circular economy 38

ESRS S1 Own workforce

Strategy ESRS 2 SBM-3 Material impacts, risks and opportunities and their interaction with strategy 
and business model 47, 68

Impact, risk, and 
opportunities

S1-1 Policies related to own workforce 78, 82, 86

S1-2 Processes for engaging with own workers and workers' representatives about 
impacts 87

S1-3 Processes to remediate negative impacts and channels for own workers to 
raise concerns 87

Metrics and targets S1-9 Diversity metrics 72

ESRS S2 Workers in the value chain

Strategy ESRS 2 SBM-3 Material impacts, risks and opportunities and their interaction with strategy 
and business model 101

Impact, risk, and 
opportunity management

S2-2 Processes for engaging with value chain workers about impacts 107

S2-3 Processes to remediate negative impacts and channels for value chain 
workers to raise concerns 107

ESRS S3 Affected communities

Impact, risk, and 
opportunity management S3-3 Processes to remediate negative impacts and channels for affected 

communities to raise concerns 95

ESRS S4 Consumers and end-users

Impact, risk, and 
opportunity management S4-1 Policies related to consumers and end-users 56

ESRS G1 Governance

Governance ESRS 2 GOV-1 The role of the administrative, supervisory and management bodies 113

Impact, risk, and 
opportunity management

G1-1 Corporate culture and business conduct policies 112, 113, 
114

G1-2 Management of relationships with suppliers 121

DISCLOSURE REQUIREMENT DESCRIPTION PAGE

For the following reason, the disclosure requirements related to Chapter E2, E3, and E4 are not visible in the table. Based on the characteristics of our business model, certain 
environmental areas—specifically E2 (Pollution), E3 (Water and Marine Resources), and E4 (Biodiversity and Ecosystems)—were deprioritised in our initial assessment since 
potentially topical related IROs, relevant to Verisure, were already addressed under other topics like E1 - Climate change, E5 - Resource use and circularity, or S3 - Affected 
communities. The lack of identification of unique IROs relative to these topics, and the characteristics of our business model helped us to reach the conclusion of considering 
these topics as not material for this exercise.
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ANNEX 3: Table of Contents of the ESRS 
Standards: List of Disclosure Requirements 
Based on Materiality Assessment

ESRS E1 Climate change

Governance ESRS 2 
GOV-3

Integration of sustainability-related performance 
in incentive schemes

2. Environmental
2.3 Climate change 44

Strategy

E1-1 Transition plan for climate change mitigation 2. Environmental
2.3 Climate change 47, 51

ESRS 2 
SBM-3

Material impacts, risks and opportunities and 
their interaction with strategy and business 
model

2. Environmental
2.3 Climate change 45, 46

Impact, risk, and 
opportunity management

ESRS 2 
IRO-1

Description of the processes to identify and 
assess material climate-related impacts, risks 
and opportunities

2. Environmental
2.3 Climate change 45, 46

E1-2 Policies related to climate change mitigation and 
adaptation

2. Environmental
2.3 Climate change 47

E1-3 Actions and resources in relation to climate 
change policies

2. Environmental
2.3 Climate change 47, 51, 53

Metrics and targets

E1-4 Targets related to climate change mitigation and 
adaptation

2. Environmental
2.3 Climate change 47, 51, 54

E1-5 Energy consumption and mix 2. Environmental
2.3 Climate change 52, 54

E1-6 Gross Scopes 1, 2, 3 and Total GHG emissions 2. Environmental
2.3 Climate change 53, 54

E1-7 GHG removals and GHG mitigation projects 
financed through carbon credits

2. Environmental
2.3 Climate change 54

E1-8 Internal carbon pricing 2. Environmental
2.3 Climate change 54

ESRS E5 Resource and use of circular economy

Impact, risk, and 
opportunity management

ESRS 2 
IRO-1

Description of the processes to identify and 
assess material resource use and circular 
economy-related impacts, risks and 
opportunities

2. Environmental
2.2 Product Lifecycle 
Management & Circularity

37, 38

E5-1 Policies related to resource use and circular 
economy

2. Environmental
2.2 Product Lifecycle 
Management & Circularity

37, 38

E5-2 Actions and resources related to resource use 
and circular economy

2. Environmental
2.2 Product Lifecycle 
Management & Circularity

39, 40, 41

Metrics and targets

E5-3 Targets related to resource use and circular 
economy

2. Environmental
2.2 Product Lifecycle 
Management & Circularity

37, 38

E5-5 Resource outflows
2. Environmental
2.2 Product Lifecycle 
Management & Circularity

39, 40, 41, 
42

DISCLOSURE REQUIREMENT DESCRIPTION SUSTAINABILITY REPORT 
2024 SECTION PAGE
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ESRS S1 Own workforce

Strategy

ESRS 2 
SBM-2 Interests and views of stakeholders

3. Social
3.6 Employee Health, Safety 
& Well-being

80

ESRS 2 
SBM-3

Material impacts, risks and opportunities and 
their interaction with strategy and business 
model

2. Environmental
2.3 Climate change

47, 68, 86
3. Social
3.3 Diversity, Equity, 
Inclusion & Belonging 
(DEIB)

3. Social
3.5 Employee Relations

Impact, risk, and 
opportunities

S1-1 Policies related to own workforce

3. Social
3.3 Diversity, Equity, 
Inclusion & Belonging 
(DEIB)

73, 75, 78, 
82, 83, 863. Social

3.4 Talent management and 
Sustainable Engagement

3. Social
3.5 Employee Relations

S1-2 Processes for engaging with own workers and 
workers' representatives about impacts

3. Social
3.4 Talent management and 
Sustainable Engagement 84, 86
3. Social
3.5 Employee Relations

S1-3 Processes to remediate negative impacts and 
channels for own workers to raise concerns

3. Social
3.5 Employee Relations 86

S1-4

Taking action on material impacts on own 
workforce, and approaches to mitigating material 
risks and pursuing material opportunities related 
to own workforce, and effectiveness of those 
actions

3. Social
3.3 Diversity, Equity, 
Inclusion & Belonging 
(DEIB)

68, 75, 78

DISCLOSURE REQUIREMENT DESCRIPTION SUSTAINABILITY REPORT 
2024 SECTION PAGE
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Metrics and targets

S1-5
Targets related to managing material negative 
impacts, advancing positive impacts, and 
managing material risks and opportunities

3. Social
3.3 Diversity, Equity, 
Inclusion & Belonging 
(DEIB)

68, 71

S1-6 Characteristics of the undertaking's employees

3. Social
3.3 Diversity, Equity, 
Inclusion & Belonging 
(DEIB) 70, 84
3. Social
3.4 Talent management and 
Sustainable Engagement

S1-8 Collective bargaining coverage and social 
dialogue

3. Social
3.5 Employee Relations

89, 913. Social
3.6 Employee Health, Safety 
& Well-being

S1-9 Diversity metrics
3. Social
3.3 Diversity, Equity, 
Inclusion & Belonging 
(DEIB)

70, 71, 73

S1-10 Adequate wages
3. Social
3.6 Employee Health, Safety 
& Well-being

93

S1-11 Social protection
3. Social
3.6 Employee Health, Safety 
& Well-being

93

S1-12 Persons with disabilities
3. Social
3.3 Diversity, Equity, 
Inclusion & Belonging 
(DEIB)

73

S1-13 Training and skills development metrics
3. Social
3.4 Talent Management and 
Sustainable Engagement

81, 83

S1-14 Health and safety metrics
3. Social
3.6 Employee Health, Safety 
& Well-being

90

S1-15 Work-life balance metrics
3. Social
3.6 Employee Health, Safety 
& Well-being

92

S1-16 Compensation metrics (pay gap and total 
compensation)

3. Social
3.3 Diversity, Equity, 
Inclusion & Belonging 
(DEIB)

75

S1-17 Incidents, complaints and severe human rights 
impacts

3. Social
3.5 Employee Relations 88

ESRS S2 Workers in the value chain

Strategy ESRS 2 
SBM-3

Material impacts, risks and opportunities and 
their interaction with strategy and business 
model

3. Social
3.8 Sustainable Sourcing 101, 107

Impact, risk, and 
opportunity management

S2-1 Policies related to value chain workers 3. Social
3.8 Sustainable Sourcing 103, 107

S2-2 Processes for engaging with value chain workers 
about impacts

3. Social
3.8 Sustainable Sourcing 101, 103, 107

S2-3
Processes to remediate negative impacts and 
channels for value chain workers to raise 
concerns

3. Social
3.8 Sustainable Sourcing 107

S2-4

Taking action on material impacts on value chain 
workers, and approaches to managing material 
risks and pursuing material opportunities related 
to value chain workers, and effectiveness of 
those action

3. Social
3.8 Sustainable Sourcing

101, 104, 
105, 107

DISCLOSURE REQUIREMENT DESCRIPTION SUSTAINABILITY REPORT 
2024 SECTION PAGE
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Metrics and targets S2-5
Targets related to managing material negative 
impacts, advancing positive impacts, and 
managing material risks and opportunities

3. Social
3.8 Sustainable Sourcing

101, 104, 
105, 108

ESRS S3 Affected communities

Strategy

ESRS 2 
SBM-2 Interests and views of stakeholders 3. Social

3.7 Community impact 94

ESRS 2 
SBM-3

Material impacts, risks and opportunities and 
their interaction with strategy and business 
model

3. Social
3.7 Community impact 94

Impact, risk, and 
opportunity management

S3-1 Policies related to affected communities 3. Social
3.7 Community impact 94

S3-2 Processes for engaging with affected 
communities about impacts

3. Social
3.7 Community impact 94

S3-3
Processes to remediate negative impacts and 
channels for affected communities to raise 
concerns

3. Social
3.7 Community impact 94

S3-4

Taking action on material impacts on affected 
communities, and approaches to managing 
material risks and pursuing material 
opportunities related to affected communities, 
and effectiveness of those actions

3. Social
3.7 Community impact 94

Metrics and targets S3-5
Targets related to managing material negative 
impacts, advancing positive impacts, and 
managing material risks and opportunities

3. Social
3.7 Community impact 94

ESRS S4 Consumers and end-users

Strategy

ESRS 2 
SBM-2 Interests and views of stakeholders

3. Social
3.1 Best-in-Class Protection 
& Peace of Mind

56, 62
3. Social
3.2 Data Privacy & 
Cybersecurity

ESRS 2 
SBM-3

Material impacts, risks, and opportunities and 
their interaction with strategy and business 
model

3. Social
3.1 Best-in-Class Protection 
& Peace of Mind

56, 65
3. Social
3.2 Data Privacy & 
Cybersecurity

Impact, risk, and 
opportunity management

S4-1 Policies related to consumers and end-users

3. Social
3.1 Best-in-Class Protection 
& Peace of Mind

56, 62, 65
3. Social
3.2 Data Privacy & 
Cybersecurity

S4-2 Processes for engaging with consumers and end-
users about impacts

3. Social
3.1 Best-in-Class Protection 
& Peace of Mind

58, 60, 63
3. Social
3.2 Data Privacy & 
Cybersecurity

S4-3
Processes to remediate negative impacts and 
channels for consumers and end-users to raise 
concerns

3. Social
3.1 Best-in-Class Protection 
& Peace of Mind 58, 63, 64, 

663. Social
3.2 Data Privacy & 
Cybersecurity

S4-4

Taking action on material impacts on consumers 
and end-users, and approaches to mitigating 
material risks and pursuing material 
opportunities related to consumers and end 
users, and effectiveness of those actions

3. Social
3.1 Best-in-Class Protection 
& Peace of Mind 57, 58, 59, 

60, 663. Social
3.2 Data Privacy & 
Cybersecurity

DISCLOSURE REQUIREMENT DESCRIPTION SUSTAINABILITY REPORT 
2024 SECTION PAGE
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Metrics and targets S4-5
Targets related to managing material negative 
impacts advancing positive impacts and 
managing material risks and opportunities

3. Social
3.2 Data Privacy & 
Cybersecurity

62

ESRS G1 Governance

Governance ESRS 2 
GOV-1

The role of the administrative, supervisory and 
management bodies

4. Governance
4.1. Verisure Compliance 
Programme

113

Impact, risk, and 
opportunity management

G1-1 Corporate culture and business conduct policies
4. Governance
4.1. Verisure Compliance 
Programme

111, 112, 113, 
114, 115, 117, 
118, 119

G1-2 Management of relationships with suppliers
4. Governance
4.2 Ethical Business 
Conduct and Financial 
Responsibility

121

G1-3 Prevention and detection of corruption and 
bribery

4. Governance
4.1. Verisure Compliance 
Programme

113, 117

Metrics and targets

G1-4 Confirmed incidents of corruption or bribery
4. Governance
4.1. Verisure Compliance 
Programme

117, 119

G1-5 Political influence and lobbying activities
4. Governance
4.1. Verisure Compliance 
Programme

119

G1-6 Payment practices
4. Governance
4.2 Ethical Business 
Conduct and Financial 
Responsibility

121

DISCLOSURE REQUIREMENT DESCRIPTION SUSTAINABILITY REPORT 
2024 SECTION PAGE

For the following reason, the disclosure requirements related to Chapter E2, E3, and E4 are not visible in the table. Based on the characteristics of our business model, certain 
environmental areas—specifically E2 (Pollution), E3 (Water and Marine Resources), and E4 (Biodiversity and Ecosystems)—were deprioritised in our initial assessment since 
potentially topical related IROs, relevant to Verisure, were already addressed under other topics like E1 - Climate change, E5 - Resource use and circularity, or S3 - Affected 
communities. The lack of identification of unique IROs relative to these topics, and the characteristics of our business model helped us to reach the conclusion of considering 
these topics as not material for this exercise.
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ANNEX 4: Table of Contents of the SFDR Regulation

While Appendix B in ESRS 2 specifies the following regulations: SFDR, Pillar 3, Benchmark Regulation, and EU Climate Law, Verisure 
addresses only SFDR. Following a materiality assessment in accordance with ESRS 1 paragraph 35, Verisure has determined that only 
SFDR50 is applicable. The data points derived from Pillar 3, Benchmark Regulation, and EU Climate Law have been assessed as not 
material.

Main indicators: Climate and other environment-related indicators

Greenhouse gas 
emissions

GHG emissions

Scope 1 GHG emissions tCO2eq  48,140 

2. 
Environmental
2.3 Climate 
change

57

Scope 2 GHG emissions tCO2eq
Location-based: 
4,233
Market-based: 3,215

Scope 3 GHG emissions tCO2eq  109,728 

Total GHG emissions tCO2eq
Location-based: 
162,101
Market-based: 
161,083

Carbon footprint Carbon footprint tCO2eq Market-based: 
161,083

GHG intensity of 
investee companies

GHG intensity of investee 
companies

tCO2eq/ 
monetary 
unit

Location-based: 
47.6
Market-based: 47.3

Exposure to companies 
active in the fossil fuel 
sector

Share of investments in 
companies active in the 
fossil fuel sector

EUR 0 - -

Share of non-
renewable energy 
consumption and 
production

Share of non-renewable 
energy consumption and 
non- renewable energy 
production of investee 
companies from non-
renewable energy sources 
compared to renewable 
energy sources, expressed 
as a percentage of total 
energy sources

Percentage

Share of fossil 
sources in total 
energy 
consumption: 
87.73%
Share of nuclear 
sources in total 
energy 
consumption: 
0.85%
Share of renewable 
sources in total 
energy 
consumption: 
11.42%

2. 
Environmental
2.3 Climate 
change

52

Energy consumption 
intensity per high 
impact climate sector

Energy consumption in GWh 
per million EUR of revenue 
of investee companies, per 
high impact climate sector

GWh/million 
EUR of 
revenue

Not a high impact 
climate sector - -

Biodiversity
Activities negatively
affecting biodiversity- 
sensitive areas

Share of investments in 
investee companies with 
sites/ operations located in 
or near to biodiversity-
sensitive areas where 
activities of
those investee companies 
negatively affect those 
areas

EUR Not material - -

Water Emissions to water

Tonnes of emissions to 
water generated by investee 
companies per million EUR 
invested, expressed as a 
weighted average

Tonnes Not material - -

TOPIC SFDR INDICATORS SFDR PARAMETER UNIT 2024 LOCATION PAGE
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Indicators for social and employee, respect for human rights, anti-corruption and anti-bribery matters

Social and 
employee 
matters

Violations of UN Global 
Compact principles and 
Organisation for 
Economic Cooperation 
and Development 
(OECD) Guidelines for
Multinational 
Enterprises

Share of investments in 
investee companies that 
have been involved in 
violations of the UNGC 
principles or OECD 
Guidelines for Multinational 
Enterprises

Number 0
4. Governance
4.1. Verisure 
Compliance 
Programme

119

Lack of processes and 
compliance 
mechanisms to monitor 
compliance with UN 
Global
Compact principles and 
OECD Guidelines for 
Multinational 
Enterprises

Share of investments in 
investee companies
without policies to monitor 
compliance with the UNGC 
principles or OECD 
Guidelines for Multinational 
Enterprises or grievance /
complaints handling 
mechanisms to address 
violations of the UNGC 
principles or OECD 
Guidelines for Multinational 
Enterprises

Number 0 - -

Board gender diversity

Average ratio of female to 
male board members in 
investee companies,
expressed as a percentage 
of all board members

Percentage 25%

1. Our 
Sustainability 
Strategy
1.2 Governance 
of 
Sustainability 
Matters

7

Exposure to 
controversial weapons 
(anti-personnel mines, 
cluster munitions, 
chemical weapons and 
biological weapons)

Share of investments in 
investee companies 
involved in the manufacture 
or selling of controversial 
weapons

EUR 0 - -

TOPIC SFDR INDICATORS SFDR PARAMETER UNIT 2024 LOCATION PAGE
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Human Rights

Lack of a human rights 
policy

Share of investments in 
entities without a human 
rights policy

Number

As part of these 
updates, we 
reinforced our 
commitment to 
respecting Human 
Rights and Labour 
Standards within 
our Company and 
throughout our 
value chain. Our 
Code of Conduct 
clearly states our 
opposition to any 
form of modern 
slavery, forced 
labour, child 
labour, or human 
trafficking. We 
recognise that 
human rights are 
fundamental 
standards that 
protect individual 
dignity and 
promote equality, 
extending beyond 
legal obligations. 

3. Social
3.5 Employee 
Relations

91

Lack of due diligence

Share of investments in 
entities without a due 
diligence process to 
identify, prevent, mitigate 
and address adverse human 
rights impacts

Number

This table cross-
references the core 
elements and steps 
of due diligence, 
covering impacts 
on people and the 
environment, with 
the relevant 
disclosures in our 
sustainability 
statement.

1. Our 
Sustainability 
Strategy
1.2 Governance 
of 
Sustainability 
Matters

12

Lack of processes and 
measures for 
preventing trafficking in 
human beings

Share of investments in 
investee companies without 
policies against trafficking 
in human beings

Number

As part of these 
updates, we 
reinforced our 
commitment to 
respecting Human 
Rights and Labour 
Standards within 
our Company and 
throughout our 
value chain. Our 
Code of Conduct 
clearly states our 
opposition to any 
form of modern 
slavery, forced 
labour, child 
labour, or human 
trafficking. We 
recognise that 
human rights are 
fundamental 
standards that 
protect individual 
dignity and 
promote equality, 
extending beyond 
legal obligations. 

3. Social
3.5 Employee 
Relations

91

TOPIC SFDR INDICATORS SFDR PARAMETER UNIT 2024 LOCATION PAGE
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ANNEX 5: Quantitative Data

Access our quantitative data through this QR code or LINK: 

5. ANNEXES | ANNEX 5: QUANTITATIVE DATA
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https://view.officeapps.live.com/op/view.aspx?src=https://www.verisure.com/esg/2024/verisure-content/VERISURE_Midholding_AB_quant_KPI2024.xlsx
https://view.officeapps.live.com/op/view.aspx?src=https://www.verisure.com/esg/2024/verisure-content/VERISURE_Midholding_AB_quant_KPI2024.xlsx
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ANNEX 6: GHG Third Party Assurance
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